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PRODUCT QUALITY/ PURCHASE INTENTION/ CONSUMER BEHAVIOR
SOMPHOL VANTAMAY : RELATIONSHIPS OF CONSUMER ETHNOCENTRISM
TO COUNTRY IMAGE, PERCEIVED PRODUCT QUALITY, AND PURCHASE
INTENTION. THESIS ADVISOR : ASSOC. PROF. SARAVUDH ANANTACHART,
Ph.D., 222 pp. ISBN 974-53-2229-6.

The objectives of this research were to study (1) the relationships of consumer
ethnocentrism to country image, perceived product quality, and purchase intention of
domestic and foreign products, and (2) the difference of consumer ethnocentrism in
consumers with various demographic characteristics. A self-administered questionnaire
was used to collect data from 400 consumers aged 25 - 59 years old in Bangkok.
Finished clothes, cosmetics, and furniture were the product categories chosen in this
research. In addition, Thailand, United States of America, Japan, and China were
selected as the country-of-origin for the products studied.

The findings significantly showed that (1) there were positive correlations
between consumer ethnocentrism and country image, perceived product quality,
purchase intention of domestic products, (2) there was partially negative correlation
between consumer ethnocentrism and country image of foreign products, (3) there were
no negative correlations between consumer ethnocentrism and perceived product
quality, purchase intention of foreign products, and (4) demographic characteristics,
that is, gender, age, income, education, and occupation, indicated different results on
consumer ethnocentrism. In other words, females, older people, lower-ncome
consumers, less-educated consumers, and government officials exhibited higher
ethnocentric tendencies.
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199 2.2 msufFauiisudnnfiandmusssadizinalutssmasinge

CETSCALE

Nationalities of Consumer Sample Characteristics Mean Std.Deviation N  Year of

Score Publication
Gold Coast, Australia University Students 6.82 na 17 1998
Yehrevan, Soviet Armania  Representative of Capital City  5.10 1.40 276 1999
India University Students 4.85 na 121 1998
Poland University Students 4.70 na 265 1997
Detroit, USA Representative of Capital City -~ 4.03 152 322 1987
Carolinas, USA Representative of Capital City -~ 3.60 1.44 575 1987
Denver, USA Representative of Capital City  3.40 154 323 1987
Malta Representative of Capital City  3.34 1.07 131 1996
Los Angeles, USA Representative of Capital City  3.33 1.55 315 1987
Moscow, Russia Representative of Capital City ~ 3.04 na 313 1995
Singapore University Students 2.25 0.82 459 1999

fian : OCass A, &Lim K (200P). Urderstading theyourger Srogparesncarsuners
views of western and eastern brands. Asia Pacific Journal of Marketing and
Logistics, 14(4), p. 68.
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aunsnaieANdnla ‘ﬂ?ﬁ‘i_l’mLL@&V]O’]‘LH‘EILLHQIﬁNV]NWE]EIﬂ??N%@QQIU?‘IﬂﬂluﬂW?%‘ﬂauﬁﬁ
s sznald nanie duslnafidszdinzusures CETSCALE gefazlssifiuaudnlu
Uszinpaasny (Domestic Products) lumsusnannndndudniisindnannsihayszme
(Foreign Products) uazdsuddnlunnsdnundsedanlngldnasfauin CETSCALE 1a14lu
nsdnannilandmusssudusinaludsuinaauizenisng vizeludszmemuiudoinimg
(Usunier, 1996) usidusuludszinaindaimun vidaludszinaialdussmaunumns fuan
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Study Country Image Dimensions  Production & Marketing Image Dimension
Nagashima(1970,1977)  Price & Value
Service & Engineering Innovation
Advertising & Reputation Prestige
Design & Style Design
Qxraunes Rdile
White(1979) Expensive & Price
Technicality Innovation
Quality
Workmanship Workmanship
Inventiveness Innovation
Selection & Serviceahility
Advertising & Durability & Reliability
Brand recognition Prestige
Narayana(1981) Quality Workmanship
Recognition
Prestige Prestige
Production Form Innovation
Expensiveness & Popularity
Functionality Design
Cattin,Jolibert, & Lohnes(1982) Pricing & Reliability
Workmanship Workmanship
Technicality Innovation
Performance
Jaffe&Nebenzahl(1984)  Product-technology Innovation
Marketing Prestige
Price
Johansson&Nebenzahl (1986) Economy
Status Prestige
Han &Terpstra(1988) - Technical Advancements Innovation
Prestige Prestige
Workmanship Workmanship

Economy & Serviceability

fian : Roth, M S, & Romeo, J B (1992). Matching product category and country image
perceptions: A framework for managing country-of-origin effects. Journal of
International Business Studies, 23(3), p. 481
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ed.). Forth Worth, TX: Dryden Press, p. 108.
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B3 |——» > >
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fian : Adapted from Han, C M (1989). Country image: Halo or summary construct?.
Journal of Marketing Research, 26(2), p. 224.
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anilauantTRnuiesesdudn (True Atiribute Score) dfinasienanside (Perceptual
Belief Score) gt
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fian : Erickson, G M, Johansson, J K, & Chao, P. (1984). Image variables in multi-
attribute product evaluations: Country-of-origin effects. Journal of Consumer
Research, 11(2), p. 696.
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12

anuzi Onkvisit uaz Shaw (1997) liinanadn mnusalatadufiazindumnnn
AnwoftlszmaAunasniniinlududtduiunwdnsaiiieuan Asazwiuldann §uslnaang
awian lafuaus uazlingiu aziimnusslagasnausdvzaunfiniann Ussmagiu wesdu

o a Aﬂl 1 zd o o‘aial a a Y o 1
LaTanizewang iesann Ussimamaniinndnening unsndngudfingis Tuniemss
fudan fuslnaaclifinnusslatasnaus viauAniantsumadinglnuazdanis weg

o L 1o a a Y o 1 @ a o a A

annnaneilszmawnasiba lwauAsInanandszmadinginuaz&ants 8nw
aneai e Jsaanadesiu Yaprak (1978, as cited in Bilkey & Nes, 1982) #ls
Ansauslagaaesdislnag10ewEiuLaze I nudnnAnEnilsTnALaIN1Tad
ANHANTUSITUANAUANFY laTaduA 1asKUsinA

a '

patiananaalaaagllsds nmnansailsumAunasnifiadaninasanislssii

v 3
a v

AuAn A AN TUSIE LN AL 195U AMININAWAILAZ ANAS AT RUAN 1B

131na (Bilkey & Nes, 1982; Nebenzahl et al., 1997; Onkvisit & Shaw, 1997;
Parameswaran & Pisharodi, 1994) v.enannii Peterson uaz Jolibert (1995) d<lésinnnsmy
mauenasAdeRinestes Tun sl mauserilindiun 52 unaga Savudn

v v
nwansoiilsvimAunasiniiiaiavanasenisiuianninuazanusslatesasdising us

A
a a dsj ISP o Y 1 Z’/ dglJ = v
@V]ﬁWZ\]u"‘*]ZlIﬂ@ﬂq??UEQMﬂWWNWﬂﬂQ’]ﬂ')’]ﬂdﬁl\ﬂ@sﬁ@ﬂuﬂ’]

'
=

uanannis padnelneldaenszguiaaa Single-Cue Studies) Fammneianasinu
Tneliislnaldnwaneailszmaunasniifiaiesataneninssidunun wauduas
mmrﬁ%ﬂ@%@mm@uﬁm ananaresnansenulunmansadilsvimAlraIniinaziInndn
nsfnelngldvanedansziiu (Multiple-Cue Studies) stlugunsininnminuazaass
ladedudnvediilng vie Peterson ua Jolibert (1995) flduuzaindnpasiinisiinuade
mmﬁmﬁuﬁrﬂjmmwﬁﬂﬂdﬂi:mmm@'ar‘hLﬁmﬁumﬁu;f@mmwmefs'}u%\ﬂ@%@auﬁ”ﬂ
m@qéiu?‘l:mLﬁumn?ﬁmﬁmmnLﬂuﬂaﬁuﬁuﬁﬁmmumﬂ@Lmzﬁﬂiz‘imﬂéqﬁmqmﬁm
Fnuaziindgnissunisnainszudwilszine

¥ 1 1

Agarwal uaz Sikii (1996) lsinaadnnndneaflszimAunaaniiadefiansnasie

Y a 1

N3N AUAGETWIL NaaAe JUElnAaziuiAuA lninuananlszmaladszma

a
a IS U

d’ o « I o a d'az a [ d' ?/ d' H
ﬁuﬂ@’]ﬂﬂﬁW@ﬂHmﬂﬁ‘ZmﬂLLM@Qﬂ’]L‘H@‘V]EA‘LI 1NANARANAMNIANNLITZIN AL Ueush |.|n

a

uaz Kao (2004) l&sinnmsnemansenuaasnindnsailszmaunaaniilafidsennieing



13

Audwudn pwdnealszmAunasnindaanunsodanansenusannAnsndudn (Brand
Equity) Tnanwdnsafilszmeunaeniiinazianinasenisiuiresdisinauazazinlilg

nssindulatiodudn TdandnasionuAmAuA lunga sauansluuuuning 2.14

ai . [ L 1o a allal ] 1 = ¥
BNUNTINN 214 mmﬂimmmmwaﬂwmﬂ@zmﬁmemLummm@mmmmum

Country-of-Origin Consumer Perception || Purchase Action | Brand Equity

Moderators

L.Information Accessibility
2.Product Familiarity
3.Affective Prejudice
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fian : Lin, C H, & Kao, D T:(2004). The impacts of country-of-origin on brand equity.
Journal of American Academy of Business, 5(1), p. 39.
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