
CHAPTER FOUR
METHODOLOGY

In this chapter, research design. pretest, sample Sizes, response rate,

questionnaires, items, and variables are presented in details in order to test all

hypotheses that are stated in previous chapter.

Research Design

The study will employ a questionnaire survey to test a relationship of firm­

specific resources on various types of performances under different ownership

structures between joint venture and non-joint venture. The steps for this research are

shown in Figure 4,! below,

Figure 4.1: Research Design
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4. Overseas Markets t 

Dernogra~hic Characteristics (Continue) 

4.1 h'ortli America (USA, Canada. and Mexico) 
4.2 Ce~irral and South America (Caribbean countries. Brazil .......... ) 
4.3 Europe (Germa~i!. France. Austr a I' la ............ ) 
4.4 Africa (Egypt. Kenya ......................... ) 
4.5 Asian (Malaysia. Philippines. Indonesia ........... ) 
4.6 Asia and Pacilic (Japan. China. Korea. Australia. New Zeal;tnd .... ) 
4.7 North America. Europe, Asia11 
4.8 Nor111 America. Europe. Asian. ,Asia and Pacitic 
4.9 Ellrope. Asian. ,\sia and Pi~cific 
4.10 Norrli America. Central and South America. Europe 
4.1 I Rliddle East 
4. I ?  Europe. Asia and Pacific 
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4.13 A l l  
5. Company are affected by Trade Barrier (Import tariffs. discriminatory 

rules. strict i~i iport rrgl lat io~is, export qoota for overseas inarkets) 
5. l A f i c ted  

15 

62 44.3 

9.2 Not Receive 
9.3 OIliers (Receive Good Mani~facturing P~.actice (GMP). from Thai 

Industrial Standards Insiitute, Ministry o f  Industry: Hazardous 
Atialytical Critical Control Point (HACCP) from Camden 

55.7 

38.6 
61.4 

2. I 
67.9 

2. I 
3.6 

22. I 
52. I 

5.2 No! ..\Ffected I 78 

8.5 High co~npetition 
9. Coiiipa~iy Received Certified Mana~etiient Standard (ISO's series) 

9.1 Receive I S 0  9000 series 

6. Co~npn~iy are affected by E01 Privileges (receive ~overnment 
incctitives. tax reduction for imported niacliinery) 

6.1 Received 
6.3 Nut Received 

7. Compaiiy are affectcd by the reniov:.l oFGSP belietits 
7.1 Affected 
7.2 Nor Affected 

8. Compn~ry Experiences in the Co~nperition 
8.1 Low competition 
8.2 So~iiewhat low co~npetition 
8,; Neither low or high competition 
8.4 So~iiewliat l i igh co~ripetitio~i 
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10.2 One time 
10.3 Two tinies 
lC1.4 Three t i~i ies 
10.5 More than four times a year 

5,l 
S6 

45 
95 

> 
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2 l 
73 
28 

10 

Instilute,England:Applving for one 

20.0 

7.1 

10. No, of times for outsourcing R&D personnel. i f  no R&D perso~~nel 
10. l N o  oulsonrcinz 

10.6 Whole year 

per year 
12; 

11.1 Loss 0 million baht - less than 3 million baht 
11.2 Loss 5 million baht - 6 million baht and above 
11.3 Profit 0 million baht - less than 3 million baht 
I 1.4 Protit 3 tnillion baht - less than 6 million baht 
11.5 Profit G million baht - less than 9 tnillion baht 
11.5 Profit 9 million baht - less than I 2  million baht 
11.6 Profit 12  nill lion baht and above 
1 1.7 Other (even) 

87.9 

I I. Average Profit After Tax for the last 2 years (Unit in Mil l ion Baht) 1 1 
2 

I 5  
25 
49 
22 
3 
6 
19 
2 
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I>.  Fin;~ncial Status (Unit in US $) 

YO 
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Demographic Characteristics (Continue) 
I?. Full-til~ie Eqclivalent of Employers 

I?. I \I:i~iagemelit Team (lioln [)it ision he;lds up lo ~ I ; I I I ; I ~ ~ I I ~  1)irc~torsj 
12.2 \I.1rhcting Persollnel (only in Marketing Departnrent) 
I?.; Research Br Development Personnel 
12.4 Tecl~nician or Trchnoloyic.~l Personl~el 

n 
I p r o s  
12 persons 
6 persons 
j persolis 
5 persons 

1'e:tr 1996 (2jBaht!$) I 19'97 (40Bahtl$) I I908 (35Baht/$) 

In I'urt 11. there is a three-item. 7-point Guttman scaie lor the rating level of  

Esl,~>ri s:~les 

, 
Cal~it :~l  5.445.548 4.54 1 . 1  50 5.152.3 18 1 

managi.~nent. :iiclrketing and tc.cl~nulogical resources as comparctl to tl:e average level 

Total sales 
15.857.049 
- 

1 Assets 

of th t  intlustry (I=LVell Below Average. 2=Below Average. >=Somewhat Below 

Do~~lesric sales I 1.399.459 

1 3,667,448 

i\vcrngt. +Average, 5=Some\vliat Aboke Average. 6=Above t\vcragc. 7=Well Above 

17.256.508 

15.783.420 

2 1.511.650 

/\vcrasi.). The  clia~~acteristics o f  respondents for FSRs. compared to the average level 

o f  the iritlustry show fie(1~1ency and percentage (n.%) is s l ~ o w n  bulow il l  Table 4.3. 

14,680.635 

1.013.197 

17,246.657 

T;rblc 1.3: Cltaracteristics of Respondents for I'erceived Firm-Specific Resources to 
the Average Level o f  its Industry 

Well Below Below Somewhat Average Solllewhitt Above Well Abov 
Average Average Below Above Average Avera~e 

Averaqe Averase 

17.151,898 

1.368.478 

25.877.724 

In Part 111. both qualitative and qnantitarive questions related to management, 

- - 
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marketing. and technological resource factors are asked. There are thirty five questions. 

I. Level of management resources 
7. Leve! of ~~iarkeriny resources 
5 .  Level of ~~chnologicitl resources 

related to these three resource factors. Both management and marketing resource 

factors are measured with a twelve-item. 7-point scale, and technological resource 

(6.4.3) 
(6.4.3) 
(4.3.9) 

factors are measured with a n  eleven-item. 7-point scale. It has been reported elsewhere 

that the three scaling f'orrnats used show no  real overall difference (Menezes and  Elbert. 
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(I4.LO.O) 
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(30.21.4) 
(33.23.6) 

(55.39.3) 1 (23.16.4) 
(50.35.7) 1 (1-').20.7) 
(38.27.1) [ (37.26.4) 
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( 1 0 7 l )  
(7.5.0) 

(1.0.7) 
(1.0.7) 
(1.1.4) 
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