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## 3971722834 : MAJOR : LAW

KEY WORD : LEGAL PROBLEMS / DIRECT SELLING
WIMIT NONGSUWAN : LEGAL PROBLEMS ON DIRECT SELLING BUSINESS.
THESIS ADVISOR : ASSO.PROF. SUSOM SUPANIT, 228 pp. ISBN 974-334-446-2

The Direct Sale is one kind of the distribution channel in business activity. In legally,
the Dizect Sale is the sale of goods contract but it has particular characteristics which is different from
other retailing businesses. The characters of Direct Sale lsad to the unfaimess to independent distributor
and ultimate consumar. This research finds that the mechanism under the Civl and Cormmercial Lews of
Thaiand is not suitable encugh to protect and give the justice to the independent distributor and the
consumer at large. It was found that the Civil and Commercial Code, the Consumer Protection Act and
the Unfair Contract Term Act can not prowect such dismmbutor who contracts with the Direct Sale
Company from the unfay tarms of contract. In case of consumer, the Civil and -Commercial Code is not
provided a Cboh‘ng—oﬁ period to the consumer in order to terminate the contract without any dispute.

v, Furthermore the Consumer Protection Act and the Unfair Contract Term Act are not suitable to protect

the consumer from misieading advertising on direct sale and the unfam term in confract.

Thus, the recommendations 1o solve such problems are 1. The Direct Selling Company
must be notifisd to the state authonty before doing business 2. Some crucial contract terms which are
used in the direct sale contract between independent distributor and the company must be regulated
3. Providing the Cooling - off peniod for consumer 4. Providing the Buy Back Policy for independent
distributor 5. Proposing the necessary aotivities of the company 6. Regulating the measures for
obstruction the pyramid schemes. The implementation of legal methods should be in the coporation
between the CGovernment and Prvate Sector such as Thai Diect Selling Association. At present,
fortunately, the draft of the Dmect Seling and Direct Marketing Act B.C.... is on the process which is
expected to be passed by the parliament in the near future.
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