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The purpose of this res ‘ o, understand the logic of consump-

tion and its influence on the crea # pular song music videos in

fied contents. Contents
as well as those portray-
‘ing :unages of artists to a 7 k ose. The signifiers used to
represent contents are cost /,-5ho 3¢ shadow, settings and loca-—
‘tions. Accordmg to the econa@_.g@xg} gic: f exchange value, its laxity is -
found in music video itsglf. -__The reaso ‘bei 2t ‘ production purpose is
ver ther is an exchangé

. A
to boost sales promotion Dnot.._gj_irae

value for music videos wheg they are sold 1n the form of "karaoke". As for

the logic of symboﬁ:%m WWW@%]% become a symbol of

modernity and life yle of a new g?neratlon. The logic of s1gn values found

nwmie RAROR AT HATIRE R o

extravaganza Life style.

The functional logic of usage valie results in the creation of music videcs in tenrs
of fommat selection to represent the songs. Amng those are stary famat, norseguential fanmat
ard semi-story famat, aiming at arousal of feelings to achieve its usage value. Nevertheless,
the inpartance of rhythme, nelody and  artists of the songs are also put into amsideration. The -
logic of sign valie results in the omtents of msic videos as an effart to touch feelings, to
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