-y T -q'.ri.-q, oy ] .-' (o [T "
N1T3 L A9 MR uMIBNE NaRDUNUNINENAYYBITIUNIT INTNAUY

-u: i = -y
B9 "upInINN" WugﬁutLﬁunaﬁﬂxﬂﬁﬂﬁaﬂdﬂuﬁﬂ

AUEINININYINT

ﬁﬁﬂﬁuﬂuﬂukuuﬁﬁuﬁu¢ﬂaan}1ﬁnuﬁn1uﬁanﬂﬂ1ﬂ1mqﬂuLﬂﬂﬂﬁﬁﬂ1nwﬂummn
ﬂ LumaInuIay Qﬂﬁaqn-mum'mmau
w.f. 2539
ISBN 974-634-063-8

i
R T Y R ] W i - -
AVANTUVDIUUNAINUIAY @ﬂﬂaqn1muﬁﬁ1ﬂu1au

19310495



AN ANALYSIS OF FACTOR INFLUENCING A CRUCIAL : ROLE OF
TELEVISION PROGRAM ENTITLED "MONG TANG MOOM"

AS A FORM FOR MARKET OF FREE IDEA

ijsawat

Thes 15% Elda w ﬁ:ﬂﬁ wmn f Requirements

for the De&ree of Haster of Arts

‘]m’] AATUNMIINBARY

Graduate School
Chulalongkorn University
1996

ISBN : 974-634-063-8



firdomunimd M3t asedieSudianmadeummitaiguessumssiind do

nyoada” ugiuz Liunaaadneauie

a0 U977 1 g o weda¥ad
mMade msdedsuianu
osdidmn  fiorransiag

...................................................

iy nenilwudadiot  udaundla

waum sAmmaAngasUS,

....... aaudtadainudo

Annssumsdorinunil

........................ a191580fugnun

qmmnmwﬁ*maﬂ

....................... F. .« NETUNS

{Tﬂiﬂ1ﬂﬂ1111iﬁ Juna 1unﬁﬁﬁ}



Wonss wodadad msirnsdtatefiansnanaunumidrAysessents
Tnsvevita “saosnonn” Ingunduamiaainionudn (AN ANALYSIS OF FACTOR
INFLUENCING A CRUCIAL : ROLE OF TELEVISION PROGRAM ENTITLED “MONG TANG
MOOM" AS A FORM FOR MARKET PLACE OF FREE IDEA) a.fiUSnw1 : wr.gS wawoy,
202 ¥W1. ISBN 974-634-063-8

nl-l'J' St rd 1 =
mMs3deRiiRgUszasAiNaAnedn TeNTHBIERNIWRWINTTHIEELS  uASH

UsvpazlsninanssnuABNITWILEARDI18SD =' i ﬁmnmnuﬂmuuﬁanaaﬂﬂwuﬁn d0a0a
awlugusfidudoveeignnunsas \
o F- al
ANTINEATIN 'lﬁ’?ﬁn'

4 : R - -
Y117 e i ka A0 Ing InaviAg

WrslsEmAlYE g 11 i (0 115 — uezan msitWdunansa
wUUHAIMIIN UasANEININIBN

HAN1TITEIMATIIN & ON1sHBaR Iy HEwlEun 1. U

-

& - f "‘ - . = -
WUUSIBNTS LHENT uazi5 e B0/ A AR NS oA 3. Ineanifian
2578075 4. WansALTus g A\ N NSTUIRNISHARSIENTS LAN

ﬁwmm‘sﬁtﬂﬁﬂuuﬂ ENH']TEEIF BOIFIUNTITAEHATTHARINNAY

& i o = a - -
NIludtant Inens vas TulwiSamaanisifior wazen

yARanIn1adaalunan ‘ :
e — A |
snmsAnuniedeni T T AT ANRNLAEIAUNITRLERETIBMS WU
\figatasiutedenan 1 oy 2 Ussinnoe=——7s {pUn 1. DIANIPUAR 2. FIUSUAzUY

L&n-"%

UINTaINIHUSE I NAMEANNG TSR RIIHTENINIDIANS

1
agadun1ents AuasAn ;, F?; SANINUN 1RBIHNRINNTS
UINIIMIBNT15IRNTT YRR Tl =TI WAZTWUTINSATUANNT

N EIRIENENARENM T NTURENITNINUGLARDNDIT]
dm{!ﬁﬁuaﬂi Sudaslaun 1. WBwanwnafesiuulovisesigue 2.

TSI LT GE S—

.I"I"IEI'H.'r]I'Iﬂh'ﬂ"IH"IH"IU I'I']'i‘l.:l"iﬁ"l?'ﬂﬂ'ﬂi.‘l'ﬂ Flﬂ'i 1ﬁl1.'|"|l-l"|ﬂ'r]ﬂ SWARDSIBNISA2E  TIHNIBNEWAIN

TSI E T Y

Tamsssuludrunt

- 158 % B /{ :
Made.. i;ﬂﬁmaﬂ . awile¥eidn / ot
N19HaEITHIRY W
- - F
TN arniledeernsdmiinm. =, R —

= - .ﬂi {d ]
ﬂ'ﬂ:"ﬁﬂﬁﬂ'l ......... ﬂ?ﬂ“ﬂ'ﬁﬂﬁ"ﬁ'ﬁﬂﬂiﬁﬂ'ﬂ'l'l']ﬂ




## CA50586 : MAJOR MASS COMMUNICATION

KEY WORD * INFLUENCING FACTOR / TELEVISION / PROGRAM / MONG TANG MOOM
PENPUN PONGSAWAT : AN ANALYSIS OF FACTOR INFLUENCING A CRUCIAL © ROLE OF
TELEVISION PROGRAM ENTITLED “MONG TANG MOOM™AS A FORM FOR MARKET
PLACE OF FREE IDEA. THESIS ADVISOR : ASST. PROF. SUTEE POLPONG, 202 pp.
ISBN 974-634-063-8

The objectives of this research are twofold. Firstly, it"is aimed to study how the
feunded and developed. Secondly, it is aimed
tation of this talk show. The analysis
Fnization in charge of the production of

popular television program, Mong Tang ;g
to find out what factors have an
framework is based on the conz | -
this TV program, TV channel 3

In this study, th
this TV program from the reg
also include an in-depth ints
the production process an

It was found that 7 | W\ goonents: 1. the format, contents
and presentation 2. the #fe: W SaNTE A nOo®e selection of the questions by
the host of the TV prograg \ h host of the TV program 5. the
audience, and 6. the proces ) ' Inese six components have been
changed and developed sincg®} dlaiad ¢sln. In the first phase, this program

used to analyse the contents of
channel 11. Research methods
d. the researcher’'s participation in
as printed matter.

dealt with diverse contents an(FussssFra= Ol rent professions were invited. later,
however, it focused on more puhtlca Pof the guest speakers were politicians.
Regarding the factors imedetai- 2 =i inn of the TV program, it was found that

the major factors are !h_:_f factors ar 151‘de factors include 1, the
organization responsibleg™ Ry} 2. the status and the role of
the Public Relations Depzghen Pl=i-hannel 11 has to follow. Also,
research findings indicatem#nat the cooperation between a fo&dal organization and a non-farmal
organization had met with Im'i uccess, resultuvmrn the problems of either administration or

ot - SUHANANINAINT, . o

management an supervision of the guvqhment s med Regarding th tside factors, it was

ﬂ TN IING TN Nep

intervention from political factors that control the management of the producing organization has
an influence on this TV program. Finally, it was found that the audience disapproved of the
aggressive manner of the TV anchorman.
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