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## C650959 :MAJOR DEVELOPMENT COMMUNICATION

KEY WORD: ppRCEPTION/ RECOGNITION
NISAKORN TANLARPUT : PERCEPTION AND RECOGNITION OF DRUG ADVERTISING
ON TELEVISION AND ANALGESIC ANTIPYRETIC DRUG BUYING AND USING
BEHAVIOR OF LABOUR IN BANGKOK METROPOLIS. THESIS ADVISOR : ASSOC.
PROF. UBOLWAN PITIPATANACOZIT, 198 PP. ISBN 974-631-456-4

The purposes of this research are to study the correlation between
the exposure of drug advertising on television, perception and recognition
of drug advertising and analgesic antipyretic drug buying and using
behavior of labourer in Bangkok metropolis.

‘ Questionnaires were usqqz , ‘data from 250 labourer working
in Bangkok metropolis area h@ ‘ ment Correlation Coefficient
was used to test the rela betwe re to television drug

advertisement and drug W usﬂig behal-h-r

0 u\tnt\pnsure of drug advert1s1ng
2ogn 1on o he advertisement messages.
' the exposure of drug advertising

ying and using behavior.
vertising was correlated

1. There is no

on television and percepis:
2. There is no

on television and analge
: 3. Perception
with analgesic antipyreti
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