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The purpose of this qualitative research IS to d~scover Chonburi football club's fans population 

characteristlc, inspiration to be fan, fandom characteristic, and rnedia usage for identity construction and maintenance 

upon methodology of ethnography. The research data are collect through Interview, field observation, and text analysis. 

The research reveals that most of Chonburi fans are Chonbur~ people at age range between 26-35 years 

old In middle class. Local people have malor inspiration of local team Differently major inspiration of people from other 

areas consists of team capability However, fandom characteristic of both local and people from other areas are similar 

i.e. dedication to team, emotional participation in game, acqulsltion team knowledge, bringing any issue of team as 

content of conversation. Difference of local people ded~cate to team for supporting local team while people from other 

areas do so to respond personal favor. 

Chonbur~ football club's fans medla usage for identity construct~on and maintenance in general area or 

dally life IS utilizat~on of new med~a publ~c med~a, person media and object media depend~ng on convenience to 

unintenslve ldent~ty production In this area. Chonbur~ fan will be absorb general ldentlty and b ~ n d  fans relation logether 

Med~a usage for identlty construction and rnalntenance ~n speclal area llke In soccer match and fanclub actlvity area is 

utilization of activ~ty medla, person media and object media to real gettlng In touch wth team and ~ntenslvely ldentlty 

production ~ncludlng learning of cheer identlty and relat~on bindlng amongst fans of Chonbur~ team 

Noted in th~s research, Chonbur~ fans are "actlve" fan. Chonburi fans are energetic and able lo self create 

media and area for thelr own culture preservation e.g. w.chonburi fc.net and fanclub area. Furthermore, it is found 

that Chonburl football club characterize as local activity requiring participation of local people. Besides characterist~c of 

Chonbur~ fans and European football club fans are nearly same but base thought, Most of Chonburi fans are local 

people so their supporting able to belng local team leading to sense of ownership, while European football club fans 

due to their own favor w~thout any sense of ownership 
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