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SITE AREA TURN OVER POPULATION
WHOLESALE MARKET >
M. TON/DAY IN AREA

1. KAGOSHINMA CITY 26,000 120 350,000
2. KOCHI CITY 39,227 217 260,000
3. MAKASAKI CITY 60,410 20k .5 500,000
4, TFUNAHASHI CITY % 47,254 Ly 800,000
Se. MURORAN CITY % 72,800 305 400,000
6. KOBE CITY EAST ARBA % 108,000 420 500,000 g
7+« GIFU CITYT | 106,465 500 806,000 §
8. TOKUSHIMA CITY 92,716 530-590 580,000
9. WAKAYAMA CITY 132,237 480-600 600,000
10. MASUYAMA CITY 91327 555=-646 570,000
11. OSAKA NORTH AREA i~ 199,900 2,033-2,428 2,520,000

¢+ NIKKEN SEKKEI LTD., JAPAN

MITENDORF, H.J. (APPENDIX I)
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SITE AREA TURN OVER POPULATION
WHOLESALE MARKET 5
M. TON/DAY IN AREA
1. HUNTS POINT 500,000 3,288 18,000,000
(NEW YORK)

2« SAO PAULO 410,000 3,014 10,000,000
| (90,000) *

% 3., BUENOS AIRES 2,000,000 5,342 8,000,000
% (3,330,000 *

L, AMAZONAS“ 295,600 136 400,000

S« PARA ‘ 460,000 273 1,ood,ooo

6. RIO GRANDE 165,000 ? 54 300,000

7. BAHIA 1,000,000 821 1,600,000

8. BELO HORIZONTE 3,630,000 1,370 6,000,000

9. BOGOTA 3 400,000 2,685 3,000,000
(530,000)‘.

10. BRASILLIA 620,000 | 274 1,100,060

11. GRANDERIO 700,000 | 6,575 7,100,000
(800,000) *

12. CAMPINAS 500,000 5 493 1,800,000
(800,000)*

i e

et i e o N e

P
win

MITENPORF, H.J. (APPENDIX I)

* RESERVE SPACE
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SITE AREA TURN OVER POPULATION
WHOLESALE MARKET 5
Me TON/DAY IN AREA
1. PARIS (RUNGIS) 2,040,000 3,561 g 9,000,000
(3,900,000)* ;
2. LONDON + 250,000 2,741 é 13,000,000
g (NINE ELMS) (20,000)* | %
% 3. HAMBURG 250,000 % % 5,000,000
f - (50,000)* : §
% 4, MANNHEIM g 111,000 § 2,000,000
i /] /,4933000)* | !
f 5, ROTTER DAM ; 120,000 : 1,500,000
! 6. MILAN | Lls,000 1,500,000 .
é I (150,000) | E
% 7. BAR CELONA | 330,000 3,000,000
}  (560,000)
- .
VYN : MITENDORF, H.J. (APPENDIX I) * RESERVE SPACE



e
12 ]

]
AU

oy <
TN T NEN

o~ = = -~
UNEIMUTY  dBTHEUS
¢ o as -~ e
A0IAUNT TUAAENT (LNYTAULNBUAY 2)
gwwaanmunqamuwéb 2515
i ¢ : ‘
dortn 1 woundoatay  naglusauazdontny

] = v
dagFanTIularam s AT LHHAUATHE

142

9;?,

v




	รายการอ้างอิง
	ภาคผนวก
	ประวัติผู้เขียน

