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PP-

This is a qualitative study of which objectives are to study the reproduction of Big Brother in
Thailand as well as the underlying factors that contribute to its reproduction. The study applies the Concept
of Reproduction, Organization Communication Theory, Concept of Reality Television in Thailand and

Concept of Emotional Behavior as the guidelines for detailed analysis

The result indicates that the reproduction of Big Brother in Thailand is due to the need to provide
the audience a stylistically innovative program and to escape from the routine. Kantana Group Ltd.
(Public), the producer, then agrees to sign a copyright contract with the Endemol International Ltd. (The
Netherlands) to reproduce the Big Brother and broadcast in Thailand. Big Brother is classified in the format
of Reality TV that creates unusual situations pushing the different contestants to reflect their real emotional
behaviors. The contestants themselves have to nominate the fellow housemates to be evicted. After the
nomination, the audiences will decide by voting for the one that should stay in the match. The last person
who will be the last to leave the house will be the winner. The differences in culture and values between the
two countries make it impossible to adopt every single element from the original in reproducing Big
Brother in Thailand. Since the copyright owner insists some major characteristics to be sustained; while
there are some parts that have been adapted and added to suit the local audiences, the reproduction has been
broken down into 3 forms; Reproduction without any adaptation, Reproduction with adaptation in some
details and Reproduction with some additional details. However, the reproduction of Big Brother in
Thailand derives from such factors as internal factor which is the producer and external factors which are

the copyright owner, the audiences, current situations, norm and values and sponsors.

Department : Mass Communication Student’s Signature : (&........ gt -
Field of Study :  Mass Communication Advisor’s Signature : ..... /od. MY m




AaAnssulszmna

= = o s n’ = -t =Y ar
MUNUTRTUY mgama@q'lw1ﬂ1nﬂﬁninuﬂnﬁﬁfnmmﬂuﬂuwuw
- qd’dd 1A Yar : 11 d Y YR " ¥ a
wmalszaniGoadani uaie 185 urusmsinususes Inouauaudian hithlaazina
ar r " = J A' o D2 o =a 9 o d’ o s
anuadolumsioms naatuimesalszasnes s Ssaadulsvumsaeniildnuaes
ae : q'n o ' yq’: (] 4 a EUR] o - | a o d
msawluaistiduiiganah)1diu duntiafiann Aviemaasionsd nsninosd Wy
= oar 'd e =Y = & el o
Anani e19enlinuaneiinus 1181 lema naz aaznaniuensendsnun i oz
9 v o o o o ¥ v s s A
HYIOAEAI19130 MIANITY  291ug Tumsithulszsmnssums AIYURIVDVOUNITAM
3 ' d’ [ : o = 4
M4 2 mumi‘luaquq UONMINHUABIVOVOUNSZAY DINITOWF) 155U NITUMS Ty
maaazamiunssumanaz il nudoe
YDOUDUNIZAM WO uaz 1y NIMawsn anwvaele nag Aevaiuayuiseansinm

» ¥ v
uazlunng A1 vounu uUsy NFIMABNINIIATI HAazNIIdeY WIAIATIALTA

o
=3

+ - v 9 o n: S A ' - ﬂ
VOURAM AUOD ﬂﬂﬂtllnxﬁ\‘lﬂ'lu‘l'ﬂﬂ’li]’lﬁﬂﬂi')il‘lu'}_l'l\‘lﬂ'i% VDU UDIN NADUFIVINAD IUU

b. »

dele ¥aele wandu uaz eglndingiu veuauaag naaunlimiaals veugauneun

I
Q2 o o

o y ) i Ll ar
5151115 YOUAVUNOU TINA N4 13 2NNV IFUAULIVUDITUT YOVDUNIZ A AN
= o ° ] = w o o a ad -
200 WNFUIFNA A 1I0MSHIoNAAS 1M INTNAT AUUTIAGNT 1200150 uaz AU
v = w o =& ar (=) o A 3 ] - - }
dondasions Insvism usm duau ) Sida (uru) Aldanusiomae luiGosdeya
¥ o Y o ddg y¥ ¥ o w
vouRuiiona uaz deanunnideyauaz Idoumisenis veuguidslawazaany

[ A A P T ¥ =) o - Veq -1
Faomaoouq 1 i'lana1ts nazveuguidale lnag A huilasmu



CRRIGY
- 1Y
UNN Hin
wnasgeawilve

UNARIDNIHIDINGY 9

ArAnNssulseme 2

asvyaw e e !

P °
il unwy e 1

L1 fivuezanudngvosilym 1
12 dguvidse oy

o a = oas
1.3 dagizeanmsivy

Y w o = oo
1.4 veduungmulunmsisy

1.5 YOUWAYDINUINY 15

L6 Hewdwi

17 dsglomineadeeldsy 0 17

UNN 2 uuIfa NuE uaza3seiine e

2.1 WIAARBINUMIHAATT (Concept of Reproduction) 18

22 hquﬁaﬂﬂﬁ 9IAN3 (Organizational Communication Theory) 2]

________________________________________________________________________________________ sy B

24 uuaﬁmﬁmﬁanﬁnsmmammﬂ (Concept of Emotional Behavior) 33

2.5 NuINoTNo e 42

A:i -4 ada e
UM sEwevasNe 44

wndedoyn

3.2 ManusIusudoya

3.3 1n3090en 19 uns 39 g6

34 minaaouniodiionldlunisisy 47

ssmsinssidoyonazmsianedoyn 4o

d' = o’ : ot
UNN 4 MISHAATEISIONMIUNUTUTDS 1)z lng 48

a1 puumskdasomstiowsweesduwy 50

42 ﬂ'l'iﬂﬁﬂ"ﬁ"li'lUﬂﬁﬁﬂ'lJ‘ﬂl'ﬁElﬁu'L'i:l‘nﬂ.lﬂU 55



M3V Y

i ¥
Unn HU1

o ar ﬂ' T = o, g o
un 5 aveniinadenisnang 15105 UnUs 1503 lulszmnaIng 113

i 6 agl edswna wazdorewounz 5
ereqd s

¥ o Pl
6.2V00WNARINY 160
6.3 499108 lums I 160

6.4 YoIauBIUS , 161

510391994 B 7/ 1 K NN |

[ 4 = = a
bsedagiovinendnus o



FIVYAIN a

M
AN i
- 3 g o’ A a : L
AN L1 ANUAAIMIFoI0510Ms Dnususesmendasn lutlszmemneg 6
A5 1.2 MINdANWoNs0MS Big Brother UK 14 1
i = = : o
M50 4.1 msneseanumnensielusonstnususes s
e ' o L .-3
MINN 4.2 mnaasyeamamstiuauomgnissinnaiulusioms . 53
4 v - ' 4 g o
AINN 4.3 MSNNERYeINNIMIIdTweug luswemsioususes . 54
| a L. g o
A15190 4.4 manansguanyasfidusiusomstnususes nouaug 59
= o 3 Y 2 l“1 aa s
MINN 4.5 mnuaasgunyasRd i o inususes loid lnowaus 61
{ n’: @ LI g ot
A3 4.6 Tuaouninadenfidudaulunomsinusused ulszmalng. 64

: ] 7 : o a"
MINN 4.7 AT RAAITOINNMITVINTIONT5 TNV UET Inouaus uaz Inususe e
Wowornsd o oo 91

P ] a 4 -: a :
13797 4.8 Wlﬂ\il.l.ﬁﬁi‘l‘]m\?‘l"l'l\lﬂ"lillﬁ‘)'ll‘i']llﬂﬂﬂ'ﬁUﬂ‘ljﬂlﬁilﬂﬂtllmuﬁ Has unus 'I!.‘ﬁﬂ‘;

Ton3 Inouausa 93

- - % sy = ¢ -
AT NN 4.9 ﬂ'lﬁ'I\TLIEUUIVIUUEIJHUUU'“JU'TUSTLﬁﬂﬁﬁULIUUUﬂUT1EﬁBﬂﬂﬂlmuﬁ Hag un

= o
u3 503 lond Invuaus 101

MI19N 5.2 MIINIIINIUIANAIIYBIRIT Yy Tuswms Dnususe s Insuanda

L4 ar
wausmwanpalseyws g
MIA 5.3 MnaaueseIanmsesdid sty lusemsinususedle RS Inouaus

AUAUNNNANEUEMI5 2T Ns 133

AINA 5.4 M uIAnAYeadid iy Tusemsiinus used Inonaude

o o
INUANNANYUSNYAANNIN

ci v v gy L) : S| o
A1T1N 5.5 ﬂ'l‘iNLlilﬂll%\‘lﬂ']'lllllﬂﬂﬂ'lﬂ'llﬂﬂ;#lﬂ1!.!‘!]0‘!]111115'IUﬂﬁ‘lJﬂ'lJ'i"Il'ﬁ‘i]ﬂﬂﬂ’l‘lﬂtlllﬁUG'l

o ar -
ﬁ11]£ﬂﬂl“i1ﬂ"I\'lﬁﬂHﬂl:‘,Tl'N'l,!ﬂﬁﬂﬂ'l'ﬂ 136

AI19# 5.6 MINnINURAILARA YTy Tusomstinus uses 1o Inouaus

o ar a
ATUINUNNNONHUSNIAY 137



aVYNN !
5
mwilsenou WU
29N 2.1 tuuassesnnsdewdasuneldusanedumadey 21
-:; = L4 ar o daa a ]
NN 2.2 nIpuuulnauaalnsntlsenevvesileteniolu uazilsdonousnnioninaaons
¥
o Y] o
MvuailenwesswmsInswend 5y
i 2.3 pluvvimesiifeaiumsilszneuaiianauesa(Reality Construction) The Double
Cone Model 24

' »
NN 2.4 ATRBINsYeUIYNA S 34
PN 41 nwAegumseeneImamMsnszivesdidsssun lusianmiludiudalu
370M3 Big Brother Netherlands5 .~~~ 57
- ar v a a ¥ I e A o l: o
NN 4.2 A20019 MsnsnasalPiiaaeiiios 24 32 Tualusiemsiinususes Inonaus (s
a aw o o
nawinbnea 299ty g
P @ U a A 9 o owa 1 - o : et o
NN 4.3 Aptmsnanasulfuaseiiles 24 ¥ lualuswmsinususeslofid nouaus
(Mmsteseviadainy)

: ar ¥ a A o g = o =
mwﬁ 4.4 ﬂ’JBUNﬂ"ﬁﬂ?ﬂﬁ‘.’i’ﬂﬂ'ﬂl}ﬂﬂﬂului1Uﬂ1i1Jﬂ1J‘i'Il.ﬁﬂﬂi]ﬂ%‘lﬂtllmua (n13NY BB

Soldier) L 86
:; ar ] = - o = = = = @ 9
NN 4.5 A29019 NSNUNOAIIUITUNL AANIIUAURT 0A LD msunmli‘lquz‘luswms
g ol o = n’
1Jﬂ‘llﬂl.]iﬂﬂﬂﬂ']1ﬂﬂuauﬂ (mMmsmBBYWOL) 89
nMi 4.6 asrdydnueidond Veronica 104
ni 47 andydnveivnususesuiousn 105
| ar s s n' "
nmh 48 andgdnvalsiemsiovsusesuonld 105
4 ar [ o g
nmi 49 asdydnueinemsioususesnowans  10s
4 Qs Y o g e
NN 4.10 ANdYANYAIOMIUNUS USRS loWd Inowavd 105



	ปกภาษาไทย
	ปกภาษาอังกฤษ
	หน้าอนุมัติ
	บทคัดย่อภาษาไทย
	บทคัดย่อภาษาอังกฤษ
	กิตติกรรมประกาศ
	สารบัญ

