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# # 5684873328 : MAJOR COMMUNICATION ARTS

KEYWORDS: ONLINE INFLUENCERS / MARKETING COMMUNICATION STRATEGIES
SASIMA UDOMSILPA: MARKETING COMMUNICATIONS STRATEGIES THROUGH
ONLINE INFLUENCERS IN RESTAURANT BUSINESS. ADVISOR: ASST. PROF. TATRI
TAIPHAPOON, Ph.D., 122 pp.

The objectives of this research are to study marketing communications
strategies through online influencers in restaurant business in terms of the
communication strategies and persuasive strategies towards audiences and also to
study the relation between the attitude of internet users towards two factors; online
influencers and restaurant review features, and possible behaviour which leads to

buying decision.

This form of this research is a combination of the qualitative research, three
online influencers who write and post restaurant reviews in three different social media
platforms, were selected and interviewed in-depth. The conversation were analyzed
for the two main areas; the communication strategies that each influencers use and
the strategies they use to persuade their followers. For the quantitative
research, questionnaires survey was implemented as data gathering instrument. The

data obtained was analyzed by statistical values.
The results of this research are as follows:

1. Overall marketing communication strategies through famous online
influencers consist of presenting fact information, using friendly tone of voice,
frequently communicating with followers and responding to questions, continuously
posting restaurant review articles, featuring restaurants and foods based on their own

personality and lifestyle, and lastly, providing neutral opinions.

2. The attitude of internet users towards online influencers and restaurant

review features are positively related to internet user’s buying decision.

Field of Study: Communication Arts Student's Signature

Academic Year: 2014 Advisor's Signature
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Which source do you trust most?

100%% 1 8%

=1 [l @wom
3095 1
0% 1

805

505 1
e
3%
25
055
are Emal fan Pasrafios  Conpary Slog Sarceris
—'c:! canpary

e

= A A ca Y o A o« =
AN 2.1 LLNus’ﬂ‘WLLEWNLﬂi@ﬂu@ﬁ@@@iﬂ,au‘ﬂlﬂUﬂﬂﬂL‘U’e]ﬂE]@J’]ﬂ‘Vl?jﬂ
w1 http://blog.zuberance.com/word-of-mouth-rules/wom-rule-6-brand-advocates-are-5x-more-

influential-than-paid-media/

uena1nil Ty 2013 Digital Influence Report fid1513lneiulad Technorati Faduy
Search Engine dwmsuuden Mvimihfiusiusiudeyasinudeniinlan wui vdenines

Jungudnsdvdnanernudnvesduslanuniigadudidui 3 sesndivleduiedud way

(3

Aulesveanusudies (2013 Digital Influencer Report, 2013) In8n31 31% vesiuslaauen

a %

31 mssindulafeduiddvznamnandsininiuilaemuainuienunneu Usenauiuteyadiin

[ [ IS a a v o ¥ = = [~ a 1 a @
vaoniluladeaiinedudu 5 V]NNL%WI%QWU@J’]HWQ@I mlmﬂummﬂswmﬂmw AIUAANLAU

Y

Mnuieninesasnssdvanadeduilaatulagiu



28

ONLINE SERVICES MOST LIKELY
TO INFLUENCE A PURCHASE

Retail Sites [ 56%
Brand sites [N 34%
Facebook [N 31%
Blogs [N 31%
Groups/Forums [N 28%
YouTube [N 27%
Linkedin [N 27%
Google+ NI 20%
Online Magazines [N 20%
Pinterest I 12%
Twitter [ 8%
News Sites . 7%
Instagram JJ] 3%
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e http://pantip.com/forum/food

® www.wongnai.com

e https://www.facebook.com/eatwithpete
e https://www.facebook.com/wannam

e https://www.facebook.com/lovedining
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wUstuseaudunsNIA (Interval scale) 5 seAU (ASTy Wadide, 2555)
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3. mMsenaulalgusnissiue g neltuinsinnuu Semantic Differential Scales
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[

ANENAANUTEANTANAUNUSLUULNESAUY (Pearson Correlation Coefficient) bl ®111@1
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AAVENITUS 11NN 0.50 wawtiendt 0.70 Tauduiusluseiug
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