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# # 5780623124 : MAJOR INTERNATIONAL RELATIONS

KEYWORDS: CULTURAL GLOBALIZATION / FAST FOOD CHAINS / BRUNEI DARUSSALAM / AMERICAN

POPULAR CULTURE / MCDONALDIZATION
PICHAYASUDA POLASEN: CULTURAL GLOBALIZATION AND THE EXPANSION OF AMERICAN
POPULAR CULTURE : A CASE STUDY OF FAST FOOD CHAINS IN BRUNEI DARUSSALAM.
ADVISOR: ASSOC. PROF. SORAVIS JAYANAMA, 162 pp.

Characterized by efficiency, “McDonaldization”, explains global expansion of American
fast food chains along with “Cultural Homogenization”. Brunei Darussalam was chosen due to
common perceptions as a ‘closed’ society, difficulty in breaking its boundaries as a non-secular
Islamic state, with an powerful monarchical regime. The research methodology uses qualitative
applications along with field work in Brunei to observe participant perception, conducting both a
semi-structured interviews residents as a representative sample and a 31 questions survey of 100
locals within the same Brunei population. The findings reveal that 1.) McDonaldization as seen by
the spread of fast food restaurants in Brunei, as in many other parts of the world, has not truly
led to Cultural Homogenization, but rather, Cultural Pluralization. Brunei residents like American
fast food as just another alternative. The American fast food chains engaged Bussiness
Localization in adapting and pursuading resident satisfaction. 2.) Despite the success of
McDonaldization other contradictory elements contribute to success in Brunei as well. For
example, quick observations were made at McDonald’s in Bandar Seri Begawan, the capital city.
Its “slow life” cultural attitude perpetuates a relaxed eating environment. Essentially, people are
not in a hurry to eat quickly. People treat McDonalds as an ordinary restaurant, not a fast food
outlet. It’s also has local menu items not found in other countries. 3.) Southeast Asian brands
demonstrate better performance of McDonaldization than American brands as judged by the
sample group who indicated greater satisfaction with taste, price, portion and location from local
fast food chains. This phenomena characterizes local fast food chains as better suited for Brunei
residents as well as utilizing “McDonaldization” and “Localization” processes better than the
American fast food counterparts. 4.) Based on the interviews conducted, residents do not oppose

American fast food. They don’t feel that eating its fast food imposes a foreign culture or cultural

imperialism.
Department:  International Relations Student's Signature ...l
Field of Study: International Relations Advisor's Signature

Academic Year: 2017
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¢ Ministry of industry & Primary Resource Brunei, Travel Brunei(Brunei: Banda Seri Bekawan, 2012), 40-41.

? quddeyarnansendou nsudssnduiug, "emmsuazansemlumsiuusenuemsuslun,”
http://www.aseanthai.net/ewt_news.php?nid=3364&filename=index_2.

¢ Nikkei, "Southeast Asia's Burgeoning Restaurant and Coffee Chains,"
http://asia.nikkei.com/Business/Trends/Southeast-Asia-s-burgeoning-restaurant-and-coffee-chains?page=1.

" The Brunei Times, "Jollibee to Open 13th Outlet This Year," http://www.bt.com.bn/business-
national/2015/04/07/jollibee-open-13th-outlet-year.

® Thanis Lim, "Sugarbun Opens Tutong Branch," http://www.thanislim.com/2016/12/sugarbun-opens-tutong-
branch.html.

’ Sugar Bun, "Borneo Asian Food," http://www.sugarbun.com/about-us.

% Rasamas Restoran, "Malaysia's Favourite Roasters," http://www.rasamas.com.my/.

" Ministry of industry & Primary Resource Brunei, "Brunei Tourist Places of Interest,"(Banda Seri Bekawan Ministry

of industry & Primary Resource Brunei, 2009).
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* quéiteimsvgionargsia surmsinemndue (SCB Economic Intelligence Center), "Jollibee 1natnaivnsausiuly
aUTud," https://www.scbeic.com/th/detail/product/588.

" Sassd sumsug uaz vt mayausitug, TamATmd viesduimd weunedfmizngunm u3sh ulan wius S,
2552), 16-21.

14 Patamawadee, "iﬁ’ﬂlmmﬁuﬁﬁméﬂf‘l" http://203.144.226.201/patamawadee/?p=17.

15 ° s § ' a a
seins A3IUN, "9 NagVSNIIMIeaTa lieANeyen," Useunuigsna 2552.
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1 Jan Nederveen Pieterse, Globalization and Culture : Global Melange(Maryland: Rowman & Littlefield, 2004), 51.
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1.5.1 uwdangufuualaianiiinyd (McDonaldization)
a a 9 a o 4 & o Y @ LY I3
WA ukualatanadng vise nszuaumsvibaduiualatdas lay George
. i L4 . . . 17 ! CY a o {
Ritzer MApu Vlumlsdo The McDonaldization of Society = 1 wualadaaidnid Mdu
fiuguresisAnasszuunsinulussinsualugadelndlindunssuiunsniianudu
seuuseldouunngety  WunmsldnanisnisaenaniuidIeuilseiunssuiunIsivtiewLay
Tusn1svesiuemsaumukialatan  ussendusadnylugwisansgewsnn - 9l
o \ & Y a Y a = v & « a .
nansenudensludiuvemishegndnuaziuslan  wWiguladnduy  “unugsia  (Business
model)” luguwuunils Mansnsadrluussendldlanunainvategsia neiisnisassieluil
1. Usgdnsan (Efficiency) nunedls "msidenisnisiangaielylinadnsnanga”
Feavinansenudensludiuvesishegngn wazkuslaa Ritzer loendiog1ans

sy

TuSudsemusanvasinesniuwualadan d U UL ARDIANNTUTTY
Whvaneiingld fe anfifiadesldduries Tneldnadesdian uenanduludiy
vouhendn  wiinnuueladadifeinisaiemuiulai  wihaouvesiuay
vhanlfegsivssdvinmasan  TasufiRmungisdeu  duneumshaui

03Ansleneld Baudne 59015 wazusnganuiananlitosdian

Y George Ritzer, "The Mcdonaldization of Society," The journal of American culture 6(1983).
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*® Globalization the Essentials(Oxford: Wiley-Blackwell, 2011), 167-71.
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1. McDonaldization as global fast food business wualatan1Aini Tunaunung
fupudign Ao wunAemauiuualetaniing viie nszurumsvilduueladas vesin
dsmAnenreuity  Ritzer  MunuuikunTgIRudsmIunsvIevesAIetIgIAa
gnsIumLATfuLUuInanenEuildnan ludiesy

2. McDonaldization ~as food consumption culture HumlatanAind Tu
aumenietudy “Sansssunisustarewns” aawuvenisiulaeiialy Alasudvina
WMNATLNSveneivesTausssualedunelsiu (American popular culture) snggiina
SuglulansuluisedonsTueondeddse

3. The McDonaldization of society”  wualaifaniismi ELUﬂT]ﬁ,mmsJﬁ'ﬂfhﬁﬁqm Ao
M mdnnsidgualunsihgsiaeiedisemnsaumueudiu - uuszgndldiuna
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mnuAtesiunsgsie  uifiaansaussgndlivdnnisdinandalulinaedugsiald
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lugreszegvaellAnvinusssudnel (Cultural studies) NfleuAnwviuaze1989

saa 1w

WUIARYBY Jan Nederveen Pieterse Tuwun@nineie dnswavelan1Ainunilnaimusssy

(Influence globalization has upon culture) fausiAUNTOURIAANG B LUALATAANA

¥ The Mcdonaldization Thesis Explorations and Extensions(London: Sage, 1997), 81-93.

# "The Mcdonaldization of Society."
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o Pieterse, Globalization and Culture : Global Melange, 51-54.
% Shannon Peters Talbott, "Analysis of Corporate Culture in the Global Marketplace: Case Study of Mcdonald’s in

Moscow," in International Institute of Sociology Conference(Trieste: Trieste, 1995).
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=

nladnignisnainualengy nateaIvivInseninslsemelavinnisnsisdeunas
Fndinsainguiuualadamiinives Ritzer lnavdsdaiaudnaniagusnunaiu
Aee it sgiauuigiuvoamguiuualataniintvedritzer uazaAuseludmgu]
Wisuifleu fuvestindvinmsauduguarsuluansldnguideinng (Critical theory) iite
vnsveenquinualatdanddadluguszifuiiendesdug iy wuAnaniie

LYY V)

(Feminism) wag wuiAnndaielng (postmodernism) NfiAuduRUSAUAUTMUsTIUNIT

1
= I~

Uslnavasuszanslan (Consumer culture) tngunadusienlunisdeiduiigniouiiuinly

R vV

susuumsInnenlidndudesunioutunisdeninuduatuves Ritzer (Stand alone)
! < ! | A v av ! o v [ ' &

atalshd Liusingnuididnidevinulendmanmsdsnaniuildlulssmavslunsagian

waznsdifinwipsediegsnetmsaumiuluuslurerineinusaduiifazvimannisanany

RIS

1.5.4 wuIAnIRIUSISUaNetaNaEAUNUAMNFUNUS SERInUsEImALasn1silladlan
'SﬂmfiaﬂiauLLmﬁmLazmwﬁﬁmaﬂa AD NINDITAIUSTIUNITUSLNADINITANUAIU
ALSAU (American fast food consumption) \Ju “Yausssuatioieusiusiu vse Popular
Culture” ashwﬁq‘f?i'qLﬂummﬂmﬂmammﬂ"’i@uuﬁssuam%ﬁ’udwanlﬂgjmumizmwiuiaﬂ Fadi
Jutta Weldes ag Christina RowLey24 Tuunpudes So, How does popular culture
relate to world politics? I§duastauunanrusssuadedoneui fufuauduiugsywing
Usswanaznisdledlan  lusuees  wwnAedausssuadedoveusiuiifianudenlosiu
WsugAnansnIsiiiedlan  Ae Susssvasfofoveuisiuiududeidmuiotesiumas
N3TUIUNMTIUNIVATHFANANTTIND LALRAAIMINTIY LU NIEUIUNITNER NTBUIUNTUNL
NSTUIUNNSEIDDN Wusu deilmusssuatodountuiasiidnuasililgsdai
sTUIUNSTanaMtu szfeanintuluusemenislsemelamingy udensnsnfntunazLne
yeeluvialanuasdadudiuniies nmsduaznisanplan SeimueivinlhAedeiidu
nszualan (Global flows) lidswasneidieslufnszuaiausssuadeiouneldnssualan

Ao nislradisumeimusssunasnisidles Wewadanseuainusssuadedoasiuiu Ll

2 John s. Caputo, Mark Alfino, and Robin Wynyard, Mcdonaldization Revisited: Critical Essays on Consumer
Culture(Wesport: Praeger, 1998).

# Jutta Weldes and Christina Rowley, So, How Does Popular Culture Relate to World Politics?, Federica and Cltlin
Hamilton , Popularculture and World Politics Theories Methods Pedagogies (United Kingdom: Bristol, 2015), 11-34.
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161 (Loosely structured) Tnesjafutimanenguduntwalluil nguseesguslaasniuglulu
$1UIMNTIUAIUAIVIAN T1UU 10 ndudiege wilneusEaugdanisluduemisany
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16

Globalization Lafiowingausznienisidfieslunaaysznu TneiilanAdaddulainadue
TupuaUvesgossduds Bdlunhtulanmadauduludnduenuimevesgaunisainig

ady v !

=l a U N v ¢ d' [ o
ﬂ’ﬁLﬂJ’fNLLﬁBﬂJﬁ’JUIUﬂ’]iUiUL‘Uﬁ?J‘lJﬂﬁBU’J‘UVIﬂ‘U"U’]ﬂVILﬂEJL‘U‘L!ll’ﬂ,uqﬂ%@\‘iiﬁ%’]ﬁ]%ﬂ?’lﬂ?ﬂﬁ]@iﬂ’]

<

Wuealdnsvunau  ssdudafnanuiuiwanesndu 2 day azinsludiuveaiiunios

9

[y a

Fostunazludinvaansifides sufeawnandynivedanitaudinadu lnsainsudu
TamAtaiiuldgniliantuilasnnudsuasinumelulad fasififosiunsusy
Taseadslnal (Reconfiguration)  vesfguarginia usmnivlildifuduiuanold 8n
Usgnsie AriilanAtaiiiu mneanuiamsdmansenudelaneehsnnuaziialuaiiniie
warlunafisniegilinefetulugadeuas (Time-space compression) Favils
voulwmvasnfiuiasiesty war nsldides dusglndiuun udesralslunssmuzuos
Pieterse Tamamifinisldfesiumnnninanuiuiemosiu
TanAsmiluusunvesanuiuiesdesiu (Globalization consensus)

1. Tamatmiintuldsonnudasuulamiamalulad (Globalization is being shaped by
technological change) lawiividndfgyAe mﬂiu‘laﬁsﬁagaﬁnms (Information  and
communications technologies ~ ICT) Huwmilewdumadonseliinnsudsuwdadiy
ynadinldinvzluludfives mstu mslwadsunu uwasnisdndy - dewen Aanssunegsia
usTEndud nsenewlendieiiu mavieudles waz Ujduusussndiay Teneufinmes
uazmeluladnisdeansinsesnnay (1980s) A TanAdninienistu fanansnasii
MsfszuUBlaanseiindldnasn2adlus Feviliigauanansoatadoyadudnganna
povaussnuiesnisvesieulunaalanld SaRnmsudstulutuluuivesnisne mavens
aa1n nslawanUszduiusuaznisuandudsyninausenaagiialan neliAsnisresen
wnnnewaziafunnlduduedteadelnidudd1980  dwalinmswauiasvsiniy
saisdl E-Commerce uag dot.com lutstugpuisinruiuinlaniinidugniuindoulst
AelAladesannisiasuulameanaluladuazlangnausulasiasugiomsiles a3
Wasuuamanalulafuanedotensdinniuhluganudaiilanitaddeded
annsnasvanidedld’ des "Amludedy’ winnudurieuguidffohlamAtadieszuy
LASYININNNA Temafiintudoussnsngiiindndelnagansamaluladive 9
inlulfilelusimvewmmesiudusdvlussduanald

2. lamdiatfienufrdewuariiunumdensuiulasiaineesds  (nvolves  the
reconfiguration of states) msAnTuvetlanATAURe MsisesresEwIaUsTMATLANS

douadavanaudAyadll dwleunidAyfensusuniaseanuasygianiendainns



17

Waesfeulvidlud 1980 lavhlugnmisdaveulunislddnevessguianasinisduaiunisamu
Ly IsnsiagansasundluseAuTiosduwassyiuUsema  shilassainesgniululunun

v 1 1

MINsHALLATYERAkardalaT1Ians ensgwmaiuansamvuasuivesnuedlioggn
A av ¢ o AR o & va [ av 6 & o A 1
Mwlamadnd  Sgmaufasdsvauanudsannmslddmuniulanmaianidudideuse
Whvwauselevduinues lamadnttdudaasuysznsulaenuin uazdawasieuszvuly
SglvinnssusluSesdntuyvevunasUssnndiay  nswdeulmdnunsuuay  visedniunis
nanladn  wanssnumaasegnavedlamainilddeiudeyaluguiumfinniy - way
Wesnlantudanulivinfendumsdien dsdunisiiavedanmiindtuiintusazan
14 [ a a [ = v ! < a N 1 =3
wiauiunasyAulansdinuuagaziivuilduluganududsensulnenusveneuniu
3. Tamadaituimulundeudugiinimfdnig  (Globalization goes together with
regionalization) 1%N321319 1840uasl 1960 JUkuumanslewmdnvedlaniiniidusy
1A (Nation state) Uagtugunuunumsitliesngnlanmaimbiliiiatufesliuuginiani
v € . . . A 1w | a | Id 3 1
a1l (Regionalization)  Aen1ssiunguiuvenguusewalugiiniasiedussdnssening
Usznel  (International organizations) #3LiaANTMLDAUIENINUTEING 10U AT
FNAUAUNLATYEAY WU AFTA NAFTA APEC sy uaz mssaunguiusdnsiiionany
JuAIsEnIUseme WU ASEAN, NATO, SEATO nnsviungugiinmiefieumaniifesendy
puuiewosiuludumud  saudledulunisnediazynissnsdndula  lunwmseiu

14 L4 1

Prupnanetlidn nMsiaauuiesestududumusty lildlamiteg uwife giniad

I ¥ U 1

v € . . . < A a & do 3 [y a
o1l (Regionalization) {Wuyatasminisilleadeiiuiiuesdnsseauginiaiigasieiunsn
mvesiuusazieuiionse uwiiulauareglunismiugualagnyniaseaulan
4. TanAindAenulavngs (Globalization is uneven) WuigfuRRLINTANMTLEING
pedliualuans lanmAdaudiulvgtuasitudunluaunivheawsniglsuuasiawdy
Y] = a U & a Y a o ! ! dl o § v

nyiueandaaziianuisduasinelaunlunivdnagty dudssmealani 3 gnvilvikenesn
TaglanAdnu ins1zee9319 Tun1siaumamnanunisdes wsugiasavdiauiinduiy L
< 1 ° U = W gj % 3 o 1 av ¢ V1 [ 1
Wulvegatanemifsiulan asiu aumnguesarilanddndealslasausu  ue
Tunmsufumlulavdsadnaneninussnealulan

lanadnuluusunvesnisiaifies (Globalization controversy)
1. TanmATnuiuinanefifasese? (s globalization multidimensional?) aduteanifieariy
agisruvanvanewazdudoululan1Aintnanedia Tngluniyuvausaziftuuazdu

anwazaReiuNMINIUUTBIlan Adntaslisuiauasiivsvaunsaliuanaeiy - aatuluud

agsuvesdiaumansnazl yunesuandsiululanitnuauunazaiedv wu lanadnu



18

TufifiAsugeans A USTEMTIWIR tag suinssernineseme TamAadailuifdausssy

= = IR% . av Aav s A YR
Ao deoasuiavu vyUulan (Global village) lamadmiluiifsgenans A Adwdusius
1 I3 1 [~ v =3 v a v n‘gj a v a
SePNUTEWA  99ANISTENINUSEWA  Wudu  aziuladlanAtnliulnesssuunane sl
VAULUUBILUUDIATIY
2. TamaTeuiduiianetuiios gdvieinTuuiuiundl? Is globalization a recent or
long-term ~ historical  process?  guludennifieaiuegiieriuizessrezaimainuas
nsvvIuMsatlan1Adnuiulunainuaieyuued  A19INABLTIASIRAINTEUINNTIaNATAY
d" a é{ 1 a [ Q’lj G 1 a o & a % 1 =4 | gj
fadndulutreauduindsundnsoinlan Atmdinuuiukad?  tngluseandutiaaidu
89U 1970) way YIANANFALAARITTUNL6 DIARITIEN 18) ¥I1Ia1817 (Adwmade
UsziRmians) waziinisiaealulseiduliuagiunsvians

3. lamiaimiAeezls? (What is globalization?) TanAimiiduSeswntlieveevaaunvednis

= (-

Fousteriu (Connectivity) inntuludhuiasughauasmadiodaguensnisudluiilan Tan
Anridanumannvanglusiessgiinauuandaainuasluanudlafugiuvedand
Sl wazdadudenniestuogpaondmivanumnevestamainifidomdeagulaile sy
TomAtaiiugnuedumanoudyy wu TenAfmilunnszuiums lamAtadluud lasams
TanAdmilundszuy usiu

4. TamAsnituilegasslvm? Does globalization exist? paiiuldudstuugiutuinan
wawnluasiorond 1914lutsiumswginlaniufvlnwesdizuuuuiduanadusgiaunnnd
et Jaduts Snsrsshdenlvd (New imperialism) Immmﬁ'uﬂizmwwmi’ummﬂuﬂﬁ

a Y @ J 1 & 1% = | 1 & | =
ﬂ’J‘UF’JlILﬁi‘h@sﬂ"i]LLﬁGNI‘IﬁL‘WLJ'J’]ﬂ'ﬁLLN“UEJ']‘EJUUﬂ’J’NLLﬁ%lIﬂ’J’]llIﬂﬂL@‘UELUGU'NUU waneU 1914

3

Jusuniifannzanasemaasegiannasnsulaniaznisiantasseiandan n1izife
A s uUssumsuiutlaniATadaaidanulasauiisinulaniadndsivaieife
ldlmdumsanmuddgemsuuauas waz Insisshdeulunuunaeiduun TanATadnud
nseuduluguves: walulagnianisllesdnuinusssukazimuaniaussudenunilanus
Lildlugnasugiamiioudaay

dl A = a a = o . 27

159991809 AD 1309UBFURUULUIAANTST IMALIBUNISIAUGTSN Arfjun Appadurai
lonamfssewasguuuuiuifnnsvalieun1eiausssuiune wiAanges Landscape

ok Tumnlanvessituaziinszualanfazudvenglulufaequagluiunnduanwugn
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“ Lane Crothers, Globalization and American Popular Culture, ed. 2(Maryland: Rowman & Littlefield, 2010), 9-19.
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Consumption(Malden: Blackwell Publishers, 2001).
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*2 John Storey, An Introduction Guide to Cultural Theory and Popular Culture(Athens, Georgia: The University of
Georgia Press, 1993), 4-11.
33 Claire McAdams, "Definition of American Popular Culture," Demand Medlia (2014).
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* George Ritzer, The Mcdonaldization of Society(California: Pine Forge Press, 2000), 2.

* Robin Leinder, Fastfood Fasttalk : Service Work and the Routinization of Everyday Life(California: University of
California, 1993), 141-42.
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http://www.manager.co.th/Daily/ViewNews.aspx?NewsID=9570000015597.
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http://www.fact fti.or.th/th/%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%84%E0%BI%89%E0%B8%B2%E0%BS
%819%E0%B8%B2%E0%B8%A3%E0%B8%A5%E0%BB%87%E0%B8%I7%E0%BE%BBWEN%BE%I9-
%E0%B8%9A%EN%B8%A3%E0%B8%BI%EN%BI%84%E0%B8%I9/#i-20.

% Trading Economics, "Brunei Gdp 1965-2016 " http://www.tradingeconomics.com/brunei/gdp.
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* Ministry of foreign affairs & Trade, "Business Guide Brunei Darussalam," ed. Ministry of foreign affairs &
Trade(Banda Seri Bekawan2012), 32-33.

“ fheAmnsiewda fideaey, nidevisulszvauendou gussmauslugamme: Wisnawda Iifenon $1in,
2555), 33-34.
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48 Ritzer, "The Mcdonaldization of Society."
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49 Globalization the Essentials, 167-71.
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* worldometers, "Asian Countries by Population (2018)," United Nations, Department of Economic and Social
Affairs, Population Division, http://www.worldometers.info/population/countries-in-asia-by-population/.

0 Auddayatniansendeu nsuUsenduius, "anynsUssrnIdedlus,

http://www.aseanthai.net/ewt _news.php?nid=3147&filename=index.

™ The world bank, "Gni Per Capita, Atlas Method (Current Us$),"
https://data.worldbank.org/indicator/NY.GNP.PCAP.CD.

2 Statista, "Gross Domestic Product (Gdp) of the Asean Countries from 2008 to 2018 (in Billion U.S. Dollars),"
https://www.statista.com/statistics/796245/gdp-of-the-asean-countries/.

” Wikipedia, "List of Countries with Mcdonald's Restaurants,"
https://en.wikipedia.org/wiki/List_of countries with_McDonald%27s_restaurants.

" "List of Countries with Kfc Franchises," https://en.wikipedia.org/wiki/List_of countries_with_KFC_franchises.
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” Benedict Lynn and Nishant Maddineni, "Fries with Your Mcaloo Tikki? Fast Food in the Asia-Pacific: Part 1," Asia
Briefing, http://www.asiabriefing.com/news/2014/12/fries-mcaloo-tikki-fast-food-asia-pacific-part-1/.
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77 worldometers, "Asian Countries by Population (2018)".

" The world bank, "Gni Per Capita, Atlas Method (Current Us$)".

79 Statista, "Gross Domestic Product (Gdp) of the Asean Countries from 2008 to 2018 (in Billion U.S. Dollars)".
% Wikipedia, "List of Countries with Kfc Franchises".

o Restaurant Drecome, "Kfc Myanmar ( Pabedan Branch )," https://en-mm.drecomejp.com/restaurant/kfc-
myanmar-pabedan-branch.

& Jessica Mudditt, "Myanmar’s Fasfood Industry Attracts Us Attention as Sanctions Ease,"
https://www.globalmeatnews.com/Article/2016/05/31/Myanmar-s-fast-food-industry-attracts-US-attention-as-

sanctions-ease?utm_source=copyright&utm_medium=0nSite&utm_campaign=copyright.
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* MOH MOH KYI, "Kfc Makes Its Way into Yangon Market," Myanmar Business Today 3, no. 26 (2015).
* MORLEY J WESTON, "Kfc to Ply Fried Chicken in Yangon," Myanmar Business Today 3, no. 18 (2015).
* Jonah Fisher, "Kfc Is First Us Fast Food Chain to Open in Myanmar," BBC Business Report,

http://www.bbc.com/news/av/business-33322523/kfc-is-first-us-fast-food-chain-to-open-in-myanmar.
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% worldometers, "Asian Countries by Population (2018)".

* quédoyatmans nsuusmnduriug, "dnvasussnnsiuymn,’
http://www.aseanthai.net/mobile_detail.php?cid=48&nid=941.

® The world bank, "Gni Per Capita, Atlas Method (Current Us$)".

& Statista, "Gross Domestic Product (Gdp) of the Asean Countries from 2008 to 2018 (in Billion U.S. Dollars)".

% Wikipedia, "List of Countries with Kfc Franchises".

o Norak Ich Aura, "The Best Fast Food Restaurants You Can Find in Phnom Penh,"
http://whenincambodia.com/the-best-fast-food-restaurants-you-can-find-in-phnom-penh/.

2 ROBIN HICKS, "Q&a with Benjamin Jerome, the Man Who's Taking Kfc to the Masses in Cambodia," Mumbrella
Asia, https://www.mumbrella.asia/2015/08/ga-with-benjamin-jerome-the-man-whos-taking-kfc-to-the-masses-in-

cambodia.
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” Nou Sotheavy, "Fast Food Chains Hungry for Market " http://www.khmertimeskh.com/news/10194/fast-food-
chains-hungry-for-market/.

. Matthew Backhouse and Sen David, "Fast Food Sector Takes Off," The Phnom Penh Post, 19 December 2010.
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Questionnaires

Fast food restaurants and customer preferences in Brunei

| am a student from Chulalongkorn University in Thailand. | am conducting a
survey on customer's perception on fast food restaurants in Brunei Darussalam. This
survey is a part of my master’s thesis entitled “CULTURAL GLOBALIZATION AND THE
EXPANSION OF AMERICAN POPULAR CULTURE : A CASE STUDY OF FAST FOOD
CHAINS IN BRUNEI DARUSSALAM”. There are 27 questions in total. The information
will be used for academic purposes only. Please kindly answer all of following

questions. Thank you for your time.

® Personal Information

1. What is your gender?
O male Ll Female

2. How old are you?
[ 16 and below
O 17-25
O 26-35
[ 36-45
[ 45 and above

3. On average how much your household income per month ?

[J Below $2000
[J $2000- $3500
[J $3500- $5000
[J $5000 - 6500
O $6500 and above
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® (Questionnaires

4. How do you personally feel about fast food?
O 1 tike it
Orm okay with it
[ 1 don't like it

5. What food do you first think of when you hear the word “fast food or junk
food”?

[ Fried food (e.q. steak, fried chicken)
O pizza

[ pPotato chips and snacks

O ice cream, cakes or others sweets

[ carbonated soft drinks (e.g. Coca cola, Pepsi)

6. Do you prefer to eat at a fast food restaurant compared to other types of
restaurant?

[ ves L1 No L1 Equally

7. Do you prefer to eat at an American fast food restaurant (such as
McDonald's, KFC,or Pizza Hut) or at a South East Asian fast food restaurant (such as
Jolibee , Sugar bun , or Ayamku)?

L] American fast food restaurant

[] South East Asian fast food restaurant

[ Both equally

8. What do you think are the main differences between American fast food
restaurants and South East Asian fast food restaurants ? (answer more than one if
applicable)

[ Price and value for money

[] Taste and flavor

] Portion of the food
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[] Restaurant location
] Quick service

L1 other, please specify ...

9. If there are no differences between American fast food restaurant (such as
McDonald's, KFC,or Pizza Hut) and South East Asian fast food restaurant (such as
Jolibee , Sugar bun , or Ayamku) , which would you choose to eat?

[ American fast food
[ south East Asian fast food

[ Both equally

10. Please rate your favorite fast food restaurant number 1 - 7 (1 as the most
and 7 as the least)
[ mcDonald's

[ krc

[ Pizza hut
O Burger King
[ Jollibee
O Sugar bun
O Ayamku

[ other, plesendpEairy U NANER2LL.

11. Why do you like the following restaurants? Rate your response (Select all

that apply to you)

Strongly agree Agree Disagree

They’re quick (service)

They’re inexpensive / promotion

| like the taste

They use quality product

They offer a variety of dishes

Nice restaurant environment
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Convenient

12. If Brunei has only American fast food restaurants (such as McDonald's,
KFC, or Pizza Hut) and no South East Asian fast food restaurants (such as Jolibee
Sugar bun , or Ayamku), would you eat fast food as often as you do now?

[ ves O No O 1’m not sure

13. If American fast food (such as McDonald's, KFC,or Pizza Hut) have better
taste than South East Asian fast food (such as Jolibee , Sugar bun , or Ayamku) ,
which would you choose to eat?

[ American fast food
[ south East Asian fast food

|:| I’m not sure

14. On average how often do you eat fast food per month?

[ None

L] 1 time

[ 2 - 4 times
[ 5-7 times

[ More than 7 times per month

15. On average how long do you spend time at fast food restaurant per meal
(1 time)
[J Below 30 minutes
[J 20 minutes - 1 hour
[J 1 hour - 2 hours

[ 2 hours and above

16. Who do you ¢o to fast food restaurant with?
L] Alone

[ Lover
L Friends / Colleagues
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] Family

17. Which kind(s) of fast food do you eat frequently? (answer more than one
if applicable)
[ Fried food(chicken or beef)

[ potato chips and snacks
O Hamburger
O pizza

| Light fast food or dessert

18. Do prices influence the chosen fast food?

|:| Yes [J Sometimes O

No

19. If American fast food (such as McDonald's, KFC,or Pizza Hut) is less
expensive than South East Asian fast food (such as Jolibee , Sugar bun , or Ayamku),
which would you choose to eat?

[ American fast food
[ south East Asian fast food
O Neither

20. On average how much do you spend per meal at a fast food restaurant?

[] Below $5
[ $6-10
1 $11-15

[ More than $15 per meal

21. What is the most important factor when picking a fast food restaurant?

| Affordability/price

] Quality of the product

| Quantity/portion of the product
[ Quick service
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[ Good advertisement and promotion
[ convenience

[ other, please specify : .

22. If there are more American fast food restaurants and fewer South East
Asian fast food restaurants, where would you choose to eat?

[J American fast food restaurants
[ south East Asian fast food restaurants

[ other types of restaurant

23. How do you get information about fast food ? (answer more than one if
applicable)

[J intemet / social media

[J words of mouth

O Newspapers / Magazines

[ Television

O Advertising billboards / Brochures

[ other, please specify 1 ..o,

24. If American fast food (such as McDonald's, KFC,or Pizza Hut) has more
attractive advertisement than South East Asian fast food (such as Jolibee , Sugar bun
, or Ayamku) and if you get more information about American fast food than South
East Asian fast food, which would you choose to eat?

[ American fast food
[ South East Asian fast food

|:| Neither

25. What type of service do you use most ?
[ pine in
O Takeaway
O Delivery
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O Drive-through

26. If the location makes it more convenient to eat at American fast food
restaurants than at South East Asian fast food restaurants, which would you choose
to eat?

[ American fast food
[ South East Asian fast food

L] Neither

27. Aside from eating, what else do you do in a fast food restaurant?

] Group conference
] Working

| Party with friends
] Reading book

[ None
L] other, please SPecify : ....coveeviriennn.

28. Do you think Management system of a fast food restaurant is better than
any other restaurant?

[ ves L1 No L1 Equally

29. Do you think Fast food chains in Brunei are similar to other branches in
foreign countries? (in terms of food patterns, Portion of the food, Taste and flavor,

Restaurant decoration and service)

|:| Yes L1 No

30. What do your think about American popular culture that expands in

Brunei as American fast food?
O 1 ke it
[ indifference
[ 1 don’t like it
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31. Do you think that American popular culture are going to homogenize your

Istamic culture in Brunei through the expansion of the fast food chains?

D Yes
O indifference
D No

-:- Thank you -:-
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Interview customer
1. Please describe reasons. Why do you eat fast food here? compared to other

types of restaurant?

158

2. Please describe reasons for eating American fast food instead of South East Asian

fast food ?

3. Please describe your purpose of coming in fast food restaurant , aside from eating

,
4. Do you think American fast food are very popular in Brunei ? Why ? (South East
Asian fast food)

5. Do you know why American fast food chains expanded in Brunei slower

other country ?

6. Is there any improvement that you need American fast food company to do.

, in order to increase number of customer? (South East Asian fast food)

7. In term of International Relations what should the USA do

, in order to increase number of American culture lover? (South East Asian Culture
lover)

8. In your opinion , What are the advantages / disadvantages of American culture?
9. What do you think about “All Mcdonald’s branches are the same” ?

For example “You need Mcdonald’s do more business localization in Brunei” ?

10. What ever you want to tell me about American fast food or South East Asian

food ? ...



159

Interview Staff
1. Do you know Why your customer eat fast food here? Why they don’t go to eat
other types of restaurant
2. Do you know Why your customer eat American fast food ? Why they don’t eat
South East Asian fast food?
3. Does your company always do offer training? What do you learn in a company
training course?
4. The most important thing for restaurant management is efficiency .
(For example do the best thing in fastest time and get best result.)
Is there anything that management team apply to improve efficiency in this
restaurant?
5. In your opinion , What are the advantages / disadvantages of American fast food in
Brunei?
6. Is there any improvement that you need your company to do.
, in order to increase number of customer?
7. Is there any improvement that you need your company to do.
, in order to develop human resources and make your life getting better?
8. What do you think about “All Mcdonald’s branches are the same” ?
For example “You need Mcdonald’s do more business localization in Brunei” ?

9. What ever you want to tell me about your restaurant?
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A1ANUIN A Letter of Informed Consent

Pichayasuda Polasen , (Bowling)
Masters in International Relations.
Faculty of Political Science, Chulalongkorn University, Thailand.

beauling.pp@gmail.com

Purpose of Study

The purpose of this study is to understand the Cultural Globalization and the
expansion of American popular culture in Brunei Darussalam. By understanding this,
the study hopes to understand the McDonaldization in fast food chains and The

impact of McDonaldization to Brunei customer staff and community.

Interview Procedures

The interview will take 30 minutes - 1 hour maximum.

It will be conducted in English, with the help of a translator when necessary.
Audio recording devices will be used for the purpose of documenting the

proceedings of the procedure.

Interview Risks

If situations arise where the security of any or all people in the interview may be
compromised, the researcher or the interview participant(s) may choose to end the
interview at any time. Interview participants may also choose to speak off the record,

or decline from answering any of the questions.

Interview Benefits

Participating in this interview will give you an opportunity to share experiences and
knowledge relevant to the research.

Thousgh participation will have no direct benefit to the respondent, | hope that the
information obtained from this interview will contribute to opening a new door into

academic research and Cultural Globalization process in Southeast Asia.
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Confidentiality

Every effort will be made by the researcher to maintain confidentiality such as:
- Pseudonyms: the researcher will assign code names for participants to their
liking
- Notes, interview transcriptions, and other identifying participant information
will be kept in the personal possession of the researcher and will be

destroyed upon publication of the research

Contact Information
If you have any questions after the interview session, you may email

beauling.pp@gmail.com

Voluntary Participation

Your participation in this study is voluntary. It is up to you to decide whether or not
to take part in this study. After you understand the consent , you are still free to
withdraw at any time and without giving a reason. Withdrawing from this study will
not affect the relationship you have, if any, with the researcher. If you withdraw from

the study before data collection is completed, your data will be destroyed.

Consent

| have read and understood the provided information and have had the opportunity
to ask questions. | understand that my participation is voluntary and that | am free to
withdraw at any time, without giving a reason and without cost. | voluntarily agree to

take part in this study.
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