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# # 6084680228 : MAJOR COMMUNICATION ARTS

KEYWORD: Word of Mouth Marketing, Thai Restaurant in Mozambique
Vatita Nuengniyom : WORD OF MOUTH MARKETING COMMUNICATION AND CONSUMER’S BEHAVIOR OF THAI
RESTAURANTS IN MOZAMBIQUE . Advisor: Assoc. Prof. Worawan Ongkrutraksa, Ph.D.

This research aimed to study, 1) The use of Word of Mouth Marketing Communication of Thai restaurants
in Mozambique. 2) Ways comsumers expose themselves to Word of Mouth as well as attitudes and behaviors of the customers. 3)
Correlation between media exposure, Word of Mouth Marketing, and consumer’s attitudes and behaviors. 4) Demographic
differences regarding Word of Mouth Marketing and consumer’s attitudes and behaviors. This research employed Mixed method
both of qualitative and quantitative methodologies. 1) An indepth interview was carried out to interview 5 individuals, including
experts in this field and restaurant owners. 2) 400 individuals, who lived in Maputo (the capital of Mozambique), were given a

questionnaire.

From the indepth interview, the results showed that all 5 interviewees shared a similar opinion.
Word of Mouth Marketing Communication was a useful communication tool for Thai restaurants in Mozambique. An
analysis of the data collected from the questionnaires exhibited that comsumers were
exposed to  Word of Mouth  Marketing Communication via online  platform  the most with family
members, relatives, and friends playing a major role in thier exposure. In terms of attitudes and behaviors,
consumers displayed positive attitudes toward Thai restaurants for two main reasons: beautiful plating and garnishment, and
interior decorative lighting of the restaurant. Furthermore, consumers mostly prefered to come to Thai restaurants during the
weenkend.The results from tested in hypothesis demonstrated: 1) Media exposure to Word of Mouth Marketing Communication
was related to consumer attitudes toward Thai restaurants in Mozambique. The relationship was negative and diaplayed the
lowest level of Correlation coefficient. 2) Comsumer attitudes toward Thai restaurants were related to consumer behaviors.
The relationship was negative and diaplayed the lowest level of Correlation coefficient. 3) Consumers; varing in age, occupation,
and religion, showed different ways to expose themselves to Word of Mouth Marketing Communication of Thai restaurants in
Mozambique. 4) Consumers; varing in age, occupation, and religion, showed different attitudes toward Thai restaurants in
Mozambique. 5) Consumers; varing in age, occupation, and religion, showed different service buying behaviors from Thai restaurants

in Mozambique.

Field of Study: Communication Arts Student's Signature .......ccccocvveenienennne

Academic Year: 2018 AdVisor's Signature ........ccoeveeveeeens
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209 2. 1 WA UYTIAONATEUIUNTTAOTITUUUFDIN N

(Model of Two-way Communication Process)
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ANl IWEINTFER A TUNTANAADIMN waziin1siui “Fuidinunuiiu’ Tu

1 a

gz duddadndnaunsamndnniaiig

onad 1939ANa (2550) At anasdsanduilnafildazuuugs weindiy
ANLAALTL LAYLAIMIY1A1S (38191 “Social Integrates” Fiildnzuuugdlunisiedndna
sofdu wiazuuualun1s3uavEna 1Fenin “Social Independants” Wsapsngusanfiy
Usgnauidugn “fuhmadueaiiu’ veamain dudiildrzuuusilunsiedvsnaserddy
wazazuuugslun1sfudvinalionin “Social Dependants” way “Social Isolates” #n

ludnsnaraeslszian Meassedresnduidu “darunisdiiuaudaiiu’ (Opinion

Followers)


https://www.facebook.com/Spicy-Thai-Restaurant-Maputo-321375514711907/
https://www.facebook.com/Spicy-Thai-Restaurant-Maputo-321375514711907/
https://www.facebook.com/Spicy-Thai-Restaurant-Maputo-321375514711907/
https://www.facebook.com/Spicy-Thai-Restaurant-Maputo-321375514711907/
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Emanuel Rosen (2002) na1afslunilsdei3a9 Buzz Marketing 3lunagns
nansnaInegumilaveinsUssnduiusiinseduliiyanaiinisdsdetnaslulviaudy

Tmensuensenuluses o vlrmdunisaiisuss@nsamlunisnszanednians wagessnla

Wueded Inevluisiamisawusnausuigues Buzz Marketing eanlailu 2 Usvinn

[

wenauAeNllunsdIU1IaNs fall

1) nisdsituyansiagldnisyauuuvende (Word of Mouth Marketing)

nyaranilslugdnuaranils viliAndusesiiaunats (Talk of the Town)

1

2) msdsriutanseae q fuld lne lddeddnnsednd (Viral Marketing) oA
F-mail #1171 Aan1sunsnsga18993912a15t80819n319972191u18189Us219152

L A = 5§ ®

Tnoani1 08199 ludagdu nimalulagnisniudumesidaniiiniiuinay

2 adaa

v‘fﬂﬁmﬂl,ws'mummmemmEnﬁu Wuasndeudusgaunn
A5n15d9917815198 Buzz

Emanuel Rosen (2002) Nd1331 3801589 11a13lae Buzz @1u1savinla 3 sUluy

Town

1) §3rmagiider9ey (Expert to Expert) Ta Undifidoivyazifudunaves

. eXe

1 = Y a

miuaﬂma‘mﬁﬁmmi’lL%aﬁamﬂmwdﬁﬂmLﬁnmﬁmmwmm giusauA AL lUHawa?
Y @ I =
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2) fuaeavgyguananily (Expert to Peer) fildenvailuguandetoyavesdudn

e

niouinisdu 9 MMeaunalusud feazaout1elasuartuinidede

Y

WS NETEI Y linniugs dnsuensvasiBennuanTRvedui wasuINISIWRE
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3) yaraviluvendefuies (Peer to Peer) Wunsliuaraniluinisuendediuies
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ad = Yo 1 A A = a A Y ] =
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a L% 1 U % = a [
INUNAIUTYINITVRS (79§71 deu1uede, 2556, 190¢lu anwsndiuns
AsadTmuiuun, 2558) Al unuteves “gnsidnsna” 3luyang
= ' a I " a Y a v Y a P ° a
wsenquuananausiluwnanayldlunisondadeyavesduilaald lunsimunaeifisy
VAUAR waznginssy wieadelaeg19anids wazuanaind Shiffman & Kanuk (2004)
galalflouvesnssdninaludesoulatdn vuneds nsldgnsdnsnaniswnuaiuda

(74 a 1%

Tudeosuladlddudiimeunsdeyadudl uazuinisdie q sonluluaandig

Tngrudoguuuusing 1 Ing 1% 2edumni (2542) Iainsudslssianvesyanaiiinnisnain

aliludnsdvinaenld 2 Useam loun

Uszinnil 1 Ao yanaviddeided (Celebrities) nguaudszinnilaziigiunaly
n1shepalaguslaaliiinnisadesniu wavarunsanazliudnguslnaduliianivaaes

wsoasndeunuunginssulunslddun nieuinislade
Uszlanil 2 Ao YaAassIunIfidonsnauInwenax i lvganmu (Follower) \innu
SAnitede uwasiinnsrdoenulel Tag ansauusmsdnsnaniluynna vienguunnassn

owu 3 nqu Teiun
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=

1 yanavlumdugsluiseslagewmils udiaiuisavzdienen

Snasiegauniludfinnu

Y

WAz U U095 PULe9aUle AUaINNTNLTDN

2) nguveIyAraniusEaunsalannsidduan vieusnisluussinniaeaiu

1
=

waziin1sldivuesn nien1sasrnasevieilunguuy Facebook wialdiduiiuilu

MakanIANLARTIUNSTLANIARINNANALWA Tz deBvEnasere T8

Y aAa o a I\ a v & a

3) nquvesduilnanilugndAiiviauailuwiaudedudl nseusnis
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Lopez & Sicilia (2014) lénd1791 Armauuvvendeduiiunumiiddey Tuisesnes

U o

IEKNRH LLazmmmL%aﬁaﬁﬁm'mmhL%aﬁamﬂﬂ’jﬁaaﬂamﬂmsﬁw VIOLBINYY Uag
Lmammﬂmmiuiaammiﬂm SR RHEERIR A ULHEN l8afuAud wazuInasaig 9
I heturhunensnatauuula$a (viral Marketing)

Viral Marketing {unisasanssualiianansenuiugauauinnisnads wasuense

Aanaliitin1sunsnsza180871959A5 1 US I UL B UNITUNTTEUIAVD LT alifalusuuuuves

Avo

VoY 4av @15 1 mﬁaaumaimmLﬂuaaﬂmuwamimwﬁu auA wagusnsilunian

Y

mm%ué’uLﬂugﬂl,wuwﬁwaﬂmw‘fmamLLUUUﬂﬂGiaUWﬂ (Word-of-Mouth Marketing)
(Krungsri GURU SME, u.U.4.) nallavinnisaataiildiuuidudneugadiauseulal lne

1435 mwuuaﬂmamﬂi Iaﬂwwﬂﬂuﬂumsmuﬂ Ao “lvAwalusnme”

[y

fingrefunisuninszarsvedelia viehianeufiunes luiligiudnuuzuainisnain

a4 1

wuulnsieuntugsivesuladvilavatesuiuy 019 dennu Video Clips telmfnnisuys

'
=

iy 514 YouTube Tunsussinle wsewsiuanislddonnuidusvsde aedd lunisin

'
1 A

Viral Marketing #30n15Aa1aALUUUaNA0N1lY AD AINNUNTDND WNI1La 1M INTDA2M

(%
Y %

viedsfilndeanisderiligniinanudedelduin deluffnazgnaselinseunsy
ey uazaulnddn (iM2Market, 2557)
Viral Marketing Huindunagnsnisnainiilasuaiuienegr9auin msizuenainaeg
ligoadearldansdnnuunnuddsielsuaiduen esnnilunsdwieanaudanluds
L=} a -d' Y o Y a 1 o A 14 (%
AToRIR kaznssanIniausaulnddy ilifnaudweis wazaiuisaasienssuiiy

[y

ﬂﬁﬂuﬁaiaﬂié‘luﬂ%uﬂmwé’ﬂwawa 7 auluialiuiudn wagdiea1un Viral Marketing

[

fngaduipaouituiles w3 wuaa%mwumﬂ%ﬂumﬂﬁuu wnuiarlddeliu 9l
Hulnsvied dng wazdedefiud ﬁéfau?mﬁﬂ%’ahaqq Fadirunrusdnlng g vedanld
Viral Marketing uUszauAudN5auILa 819 Coca-Cola way Burger King 18

(Krungsri GURU SME, 31.U.14.)
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Tayaainiuled Wynnsoft (2560) lana198943Ukuuv89n19911119A81AUUY

Viral Marketing uagUsgnaulusme

1) Video Clips fa nisldaduinlalunisvinnisnain wu 19 YouTube Tuns

6 &
WYSIALD

2) Interactive Flash Games A8 N15aanlaelinld Nas19a1nwnas L
\Ndlu Facebook 21nAN8 Zynga Games 14U Lsd Farmville Café

World FishVille 1usiu

3) Advergames A131 Advergaming WuANITINAUSERINA@RIAT Ap
Advertising Wa¥Gaming FeNfe N5lEInlalnudlunNYANTRaIN

4) eBooks Ain n1svitmatnlusuuuuldussian PDF w30EXE Wy

hdensiseunTae w38 alensldaulusunsusig q

5) Images fig n1sldgun1mitnsna1n

6) Text Messages Ao N15ltv0A1uMTudindsdosssunn Aa1uisayia
Viral Marketing latduiu 1w n15t0 Twitter wsidaulue Twitter

inagldsaudude Media du 9 19u 9Ale w3aBlogs

WinlmAnAuuaulaungedu

ee

. . = 1 A A o | ' o A & Yo & o
Viral Marketing agilanuundaiionin wmedinavgndsdeludauiieu Jegsundng

Wotedamunlasuainieousgudd lnganaazdsdiu E-mail Inadlilu Blog n3e
Social Network vasmutadlviiitou 9 lag 811 s visedinmsidnauiudemantiu (Nattaphon,
2553)

1391 Viral Marketing 3558391399909 N1 TWUSITU AawT Ussingl nuune
Y o o I « = ' a v A Y o | v
ToUAu wsziluisesasidundau nuanigduainvielanalan wu n1sldniwn
n1sldAarunan Aruaynauiulunisdtaus wsrauisaldlaanizuialssne

lunisdnauenduiinan 9 aynauiuves¥1iowuing aulneguateialiidnnan

wseaunaunuaeild (drsuthichai, 2559)



29

v A

9INNAEI5I9U89 Engagement Labs (2559) wWya1 NAa1akuuuenaoagtdudf

FIeNTEAUNITAUAveUIAALATY 13 %n1sAalawuuUenseaIIsaduLAGauNITUIY
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Uszianwasaudniinisiinnsusndenuuindetnn finaeunisviedudmsludomseaulal
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WALDIMIS UL N1snatneaulatdiduRuln N15EEISWUU Face-to-Face §TUAY Lay
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917 N1SARUNUAMAINELAT MIWTEUBUTIAN Wuiu (Marketingoops, 2559)

nn13d15IadeyaveaIuled Getambassador (2556) ¥y nagnsni1siimain
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2.2.4 N1SADEITNITAANARUUUINADHNIUNIIBENNTaTnd (eWOM)
Kotler & Lee (2008) nanfsanumuzvaddadinuaaulaua1liin Ae nsinfedeans

senineymAraliinduainieu Kun1syaResunsdedenuoaulall 1y E-mail Podcast
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Blog Youtube Facebook MySpace Wufu n3001998138nla31 Ao n1snainneslas

(Guerilla Marketing) auvinliAinn1suense wagnelmindninaneiAuad wazn1sanaula
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aulasiuiu wazaunsadeulodld Tne Lifeddnisdoasuuumdgnd nauoll sildes
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AININYITAVBUA AIUSTEN AU hATAINUAR MNBIUDINUAINEDANTAY WU

Y Y

asduideyaeiuaud wseu3nis wWusu (Assael, 1998)

1%
a =

nMsdeansuuuvenfenedidinnsetind (eWOM) Wisduluganaevei TauInsves

Aoufiines uazinisveslugnisdeasuuuuensen1sddnnseiind (Dellarocas, 2003)
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2.4 nUszaun1salvasguilnales (Experimental Search) Unad919a73
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3. n1sUseiiunnaaan (Evaluation of Alternative)
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wauslnavsSeuiisuamaudRvenand uannaesnsiuauat UAveInsdua1fig 9

AUAULDY
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3.5 naszudun1sUssdiv 351 1Wudnisuilandnedadedmiunisdndulan
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vnuzindulada (Decision Making Process)
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8) a@ausuinla (How often) Failoln Ao n1sdndulasmuanudluniste
9) Tgavinla (How long) Ae nsdndulamuszeziiatlunisindulade
4. msanauladia (Decision Marking)
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2.6 KUIRANYINUNITHBEITNITNAINTEUINUTLNA

152550 9IAATNENYA (2553) NA1297 N15A0AITNITAAIATENIUTENA
(International Marketing Communication) Lflug‘dLLUUSUa\iﬂ’ﬁ?ilaa’liﬂ'ﬁmm(ﬂ‘dizm‘vmﬁd
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1. anwazdszyns (Demographic Characteristics)
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2. UademaAsegia (Econamic Factors)

o w v a
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3. GAINLINRENNINISIERY Uazngwang (Political and LegalEnvironment)
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4. é’nwmzmagﬁmaﬂ% (Geographic Characteristics)
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5. A42080UNI9AUIRUSTSH (Cultural Environment)
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1. J3un1e (Verbal Language)
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2. 933un1w (Nonverbal Language)
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3. A27UAaIN1s (Needs)
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1A

4. @a1usyu (Values)
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nsvinudilaluSesvesatfonveslsemaiu g desdinnudunats wavlidaioren
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5. A1EU1 wazA21uLYe (Religion Morals and Ethical Standards)

Robert Bartels (1982, e14fidlu Mueller, 1996) Na1731 WUFIUVBIIMUSITUVDIYIA
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6. Usziwal uazzUuuunsuilaa (Costoms and Consumption Pattern)
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LﬂﬁaulﬂLﬁamuLaaﬁaWQMWﬂﬁu (Myer Myer, 1999, én4dislu gv1 Junsiey, 2544)
2. e (Sex)
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N155UNIDENIEISEAVIHYE (Wilo Goidhaborsadore & Yates, 2002, 919519lu A9uA2

NSNEINTLI9A, 2546)
3. seAUNsAn®T (Education)
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7. UTIYou (Package)

Tng f50azLd8ne9t

1. %Fans13ué (Brand Naming)

[
v A

ANSAITRAUAT USEN N30AALATDINUIENITANUY  TnTAnanlun1suanafiinuued
AUAT UALANIAIIUUANAIYDIAIAUAIINHERI MDY 9 Tuniiangidiediuy aguin
NAIVOITOATIAUAIAINITAVINIALARGS Al (Shimp, 2007 , 2010; Shimp & Andrews, 2013,

14 = 3 (% A o 14 1 1 I3 o a 1% 1%
91909lu 99770 IAATININYT, 2561) SZJE]EIUF]’W?IQN@G]E]@’MQJLﬁ?lﬂﬂ?i?]ﬁ]’ﬂ?@]ﬁ?ﬂﬂﬂﬂﬂ



62
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