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A p p e n d i x  A  

S t a t i s t i c  D a t a
Table A-T. Top 10 product exports of Thailand

I tem s
V a lu e  ะ M illio n  u s s G row th  ra te  %

1999 2 0 0 0 2001 20 02 2 0 0 0 2001 2002
A utom atic data p rocessin g  
m ach in es and parts th ereof

8 1 ,2 1 .6 8 7 ,3 9 .5 7 ,947 .5 7 ,4 6 4 .2 7.61 -9 .0 6 -6 .0 8

E lectronic integrated circuits 2 9 ,4 4 .6 4 4 ,8 4 .0 3 ,5 1 2 .2 3 ,4 5 2 .8 5 2 .28 -2 1 .6 7 -1 .6 9
M otor cars, m otor veh ic les, 
parts and accessories

19,02.3 2 ,4 1 9 .4 2 ,6 5 5 .0 2 ,9 20 .3 2 7 .1 8 9 .7 4 9 .9 9

C lo th in g 2 9 ,1 5 .6 3 ,1 3 2 .7 2 ,9 1 4 .4 2 ,7 2 4 .1 7 .4 4 - 6 .9 7 - 6 .5 3

Precious stones and jew elry 17,66.3 1 ,741 .8 1,837 .2 2 ,1 6 9 .5 -1 .3 8 5 .4 7 18.09
R adio broadcast receivers, 
te lev ision  receiver and part 
th ereo f

13,46.5 1 ,964.9 1,692 .8 2 ,1 0 2 .0 4 5 .9 3 -13 .85 2 4 .1 7

C anned fish 20 ,10 .1 2 ,067 .1 2 ,0 1 4 .6 2 ,0 1 6 .4 2 .83 -2 .5 4 0 .0 9
Polym ers o f  ethylene, 
propylene, etc. in  prim ary  
form s

12,15 .3 1 ,865 .6 1,615 .0 1,798.1 53.51 -13 .43 11.33

Rubber 11,59.3 1 ,524 .7 1 ,326 .0 1 ,740.3 3 1 .5 2 -13 .03 3 1 .24
R ice 1 ,948 .9 1 ,641 .0 1,582 .7 1 ,631 .7 -1 5 .8 0 -3 .55 3 .1 0
T o ta l 10 item s 2 5 ,3 3 0 .4 2 9 ,5 8 0 .7 2 7 ,0 9 7 .5 2 8 ,0 1 9 .4 16 .778 -8 .3 9 3 .4 0
O th ers 3 3 ,13 3 .1 4 0 ,0 4 3 .5 3 8 ,0 8 5 .7 4 0 ,8 8 3 .5 2 0 .86 6 .9 7 7 .3 5
T o ta l 5 8 ,46 3 .4 69 ,62 4 .2 6 5 ,18 3 .2 6 8 ,9 0 2 .9 1 9 .09 -6 .3 8 5.71

Source: Custom Department
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T a b l e  A - 2 :  C l o t h i n g  e x p o r t s  o f  T h a i l a n d  c l a s s i f i e d  b y  m a r k e t s

M a rk e ts V alue (m illion USS) S h a re  (% )
1998 1999 2000 2001 1998 1999 2000 2001

l.U S A 1,552.8 1,564.6 1,762.5 1,712.6 50.57 51.68 54.23 55.56
2.EU 672.5 711.1 727.0 651.5 21.90 23.49 22.37 21.17
3 J a p a n 234.4 219.9 203.4 186.5 7.64 7.27 6.26 6.06
4.M iddle East A sia 199.3 166.9 157.4 132.8 6.49 5.52 4.85 4.32
5. A frica 82.9 67.9 63.7 78.0 2.70 2.25 1.96 2.54
6.A SEA N 40.2 47.3 56.6 57.3 1.31 1.56 1.74 1.86
7.E astem  A sia 49.4 37.1 41.0 39.5 1.61 1.23 1.26 1.29
8.E astem  EU& CIS 45.5 36.8 41.3 30.8 1.48 1.22 1.27 1.00
9 .C entral A m erica 30.4 17.5 24.3 37.0 0.99 0.58 0.75 0.88
10. Southern A sia 15.6 15.5 13.9 22.7 0.51 0.50 0.43 0.74
11. Austral i a& Occania 23.2 22.5 26.3 21.1 0.76 0.75 0.81 0.69
12.SOUÜ1 A m erica 13.5 8.4 8.5 9.1 0.44 0.28 0.26 0.30
O thers 110.6 111.8 123.3 107.9 3.60 3.69 3.79 3.51

T o ta l 3,070.7 3,027.6 3,250.0 3,077.4 100.00 100.00 100.00 100.00
S o u r c e :  C u s t o m  D e p a r t m e n t
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Table A-3: Clothing Imports of Thailand classified by countries
C o u n t r y

V a lu e  ( M il l io n  u s $ ) S h a r e  ( % )
1 9 9 8 1 9 9 9 2000 2001 1 9 9 8 1 9 9 9 2000 2001

1 .C h in a 2 3 .2 5 3 6 .5 4 5 0 .5 1 6 1 .0 2 5 2 .2 8 6 9 .0 6 66 .10 6 9 .9 7
2 .H o n g  K o n g 6 .9 8 6 .5 5 1 1 .4 3 9 .4 8 1 5 .6 9 1 3 .2 8 1 4 .9 7 1 0 .8 7
3 .I ta ly 4 .0 6 1.66 2 .7 7 2 .5 8 9 .1 2 3 .1 3 3 .6 3 2 .9 6
4 .U K 2 .0 8 1 .7 7 1 .41 1 .7 4 4 .6 8 3 .3 5 1 .8 5 1 .9 9
5 .F r a n c e 0 .9 8 0 .5 1 0 .9 2 1 .5 0 2 .2 0 0 .9 6 1.21 1 .7 2
6 . S in g a p o re 0 .4 2 0 .3 9 1 .91 1 .4 6 0 .9 6 1 .7 4 2 .5 0 1.68
7 .U S  A 1 .6 4 0 .9 2 1.71 1 .2 8 3 .6 9 1 .7 4 2 .2 5 1 .4 7
8 .In d o n e s ia 0 .1 0 0.21 0 .86 1 .2 5 0 .2 3 0 .4 0 1 .13 1 .4 3
9 .M a la y s ia 0 .4 3 0 .7 6 0 .9 7 1 .1 8 0 .9 7 1 .4 4 1 .2 7 1 .3 5
10 . J a p a n 0 .9 0 0 .6 6 0 .5 4 0 .8 1 2 .0 3 1 .2 4 0 .7 0 0 .9 3
11 . S p a in 0 .2 7 0 .4 1 0 .4 8 0 .6 6 0 .6 0 0 .7 7 0 .6 2 0 .7 5
12 . V ie tn a m 0.01 0 .1 3 0 .0 6 0 .6 3 0 .0 3 0 .2 5 0 .0 8 0 .7 2
1 3 .S o u th  K o r e a 0 .4 8 0 .1 4 0 .1 9 0 .5 1 1 .0 8 0 .2 6 0 .2 5 0 .5 8
1 4 .1 n d ia 0 .3 5 0 .2 9 0 .3 0 0 .4 4 0 .7 9 0 .5 5 0 .4 0 0 .5 0
1 5 .T a iw a n 0 .5 6 0.21 0 .3 3 0 .4 4 1 .2 7 0 .4 0 0 .4 3 0 .5 0
O th e r s 1 .9 5 1 .7 6 2 .0 0 2 .2 4 4 .3 8 3 .3 3 2 .6 2 2 .5 7

T o t a l 4 4 .4 7 5 2 .9 2 7 6 .4 0 8 7 .2 1 100.00 100.00 100.00 100.00
Source: Custom Department
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T a b l e  A - 4 :  W o r l d  l e a d m g  c l o t h m g  e x p o r t e r s

C o u n try V alue  (M illion USS) S h a re  (% )
1997 1998 1999 2000 1997 1998 1999 2000

1 .C hina 31,803 30,048 .30,078 36,071 17.45 16.15 16.16 18.13
2.H ong K ong 23,107 22,164 22,371 24,215 12.68 11.91 12.02 12.17
3 .Italy 14,857 14,744 13,674 13,217 8.15 7.93 7.35 6.64
4.M exico 5,636 6,603 7,772 8,696 30.9 3.55 4.18 4.37
5.U SA 8,672 8,793 8,269 8,646 4.76 4.73 4.44 4.35
6. Germ  any 7,503 8,014 7,768 6,837 4.12 4.31 4.17 3.44
7.Turkey 6,697 7,058 6,516 6,533 3.67 3.79 3.50 3.28
8.France 5,345 5,748 5,685 5,427 2.93 3.09 3.05 2.73
9.1ndia 4,343 4,782 5,153 ท/a 2.38 2.57 2.77 n/a
lO .South K orea 4,192 4,651 4,871 5,026 2.30 2.50 2.62 2.53
11.Indonesia 2,904 2,630 3,857 4,734 1.59 1.41 2.07 2.38
12.UK 5,281 4,920 4,487 4,111 2.90 2.64 2.41 2.07
13.Thailand 3,686 3,540 3,453 3,948 2.02 1.90 1.86 1.98
14.Belgium 3,494 4,042 4,193 3,942 1.92 2.17 2.25 1.98
15.Taiw an 3,409 3,189 2,862 2,967 1.87 1.71 1.54 1.49
O thers 51,351 55,094 55,101 64,570 28.18 31.33 29.60 32.45
T o ta l 182,280 186,020 186,110 198,640 100.00 100.00 100.00 100.00

S o u r c e :  W T O



105

A p p e n d ix  B  

Q u e s t io n n a ire

T h e  f o l l o w i n g  q u e s t i o n s  a r e  c r e a t e d  in  o r d e r  t o  c o l l e c t  t h e  i n f o r m a t i o n  in  e a c h  

c o m p a n y  a b o u t  g e n e r a l  i n f o r m a t i o n  a n d  i t s  s i t u a t io n .  M o r e o v e r ,  t h e  o p i n i o n s  o f  

b u s i n e s s  o w n e r s  o r  r e l a t e d  p e r s o n s  t o  c l o t h i n g  a r e  r e q u i r e d .

P a rt 1:

1. T h e  c h a r a c t e r i s t i c  o f  y o u r  c o m p a n y  

[ ] M a k e  t o  o r d e r

[ ] H a v e  o w n  b r a n d  n a m e  

[ ] B o t h  o f  t h e m

2 . N u m b e r  o f  p r o d u c t i o n  w o r k e r s

T o t a l  n u m b e r s  o f  w o r k e r s  a r e  a p p r o x i m a t e l y ........................p e r s o n s

D i v i d e d  in to :

U n s k i l l e d  w o r k e r s .............................p e r s o n s

S e m i - s k i l l e d  w o r k e r s .......................... p e r s o n s

H i g h  s k i l l e d  w o r k e r s ...............................p e r s o n s

3 . N u m b e r  o f  M a c h i n e s

N u m b e r s  o f  m a c h in e s  u s e d  in  p r o d u c t i o n  p r o c e s s  a r e  n e a r l y ....................m a c h in e s

D i v i d e d  in to :

L o w  t e c h n o l o g y ........................ m a c h in e s

H i g h  t e c h n o l o g y ........................m a c h in e s

4 .  R a w  m a t e r i a l s  u s e d  in  m a n u f a c t u r i n g  p r o c e s s  c o m e  f r o m  

[ ] L o c a l  s o u r c e  

[ ] I m p o r t  f r o m  f o r e i g n  c o u n t r y  

[ ] B o t h  o f  t h e m
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Part 2:
I n t e r n a l  s i t u a t i o n  o f  T h a i  c l o th i n g  i n d u s t r y

Y e s N o

1. H i g h  l a b o r  c o s t

2 .  H i g h  c o s t  o f  r a w  m a t e r i a l s

3 .  L a c k  o f  t e c h n o l o g y

4 .  L a c k  o f  r e s e a r c h  &  d e v e l o p m e n t

5 .  L a c k  o f  s p e c i a l i s t s

6 . L a c k  o f  d e s i g n  c a p a b i l i t y

7 .  H i g h  t a x  r a t e  o f  i m p o r t e d  r a w  m a t e r i a l s

8 . H i g h  t a x  r a t e  o f  i m p o r t e d  m a c h in e s

9 .  L a c k  o f  b r a n d  n a m e  d e v e l o p m e n t

1 0 . L a c k  o f  m a n a g e m e n t  f o r  S M E s

1 1 . L a c k  o f  s k i l l e d  l a b o r s

1 2 . S u f f i c i e n t  n u m b e r  o f  w o r k e r s

1 3 . H u g e  l o c a l  m a r k e t

1 4 . H i g h  q u a l i t y  o f  r a w  m a t e r i a l

1 5 .  C e n t e r  o f  t h e  r e g i o n

1 6 . H i g h  p r o d u c t i o n  c a p a c i t y
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E x t e r n a l  f a c t o r s  h a v i n g  a f f e c t  t o  T h a i  c l o t h i n g  i n d u s t r y

Y e s N o

-  P o s i t iv e  a f f e c t :
1 7 . F r e e  t r a d e  a r e a

1 8 . T r e n d  o f  w o r l d  p o p u l a t i o n  i n c r e a s e

1 9 . T r e n d  o f  w o r l d  e c o n o m i c  is  b e t t e r

-  N e g a t iv e  a ffe c t:
2 0 .  B e c o m i n g  o f  C h i n a ’s  W T O

2 1 .  U n c e r t a i n t y  o f  w o r l d  s i t u a t i o n

2 2 .  E x p a n s i o n  o f  f o r e i g n  p r o d u c t s

2 3 .  C a n c e l  q u o t a  s y s t e m  i n  2 0 0 5

T h e  i m p o r t a n t  f a c t o r s  t o  i n c r e a s i n g  c o m p e t i t i v e n e s s  o f  T h a i  c l o t h i n g  i n d u s t r y

Y e s N o

2 4 .  T e c h n o l o g y  d e v e l o p m e n t

2 5 .  D e v e l o p i n g  o f  L a b o r s ’ s k i l l s

2 6 .  I m p r o v i n g  d e s i g n  c a p a b i l i t y

2 7 .  F i n a n c i a l  s u p p o r t  f r o m  g o v e r n m e n t  s e c t o r

2 8 .  I m p o r t  o f  r a w  m a t e r i a l s

2 9 .  T a x  r a t e  o f  i m p o r t e d  r a w  m a t e r i a l s

3 0 .  T a x  r a t e  o f  i m p o r t e d  m a c h i n e s  &  

e q u i p m e n t

3 1 .  S u p p o r t i n g  E - c o m m e r c e  s y s t e m

3 2 .  I n c r e a s i n g  d i s t r i b u t i o n  c h a n n e l

3 3 .  M a r k e t i n g  d e v e l o p m e n t

3 4 .  S u p p o r t i n g  f a s h i o n  e x h i b i t i o n

3 5 .  S u p p o r t i n g  b u i l d in g  b r a n d  n a m e
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