7 2544
ISBN 974-03-1702-2

21 &R 1



CONSUMER'S COMPREHENSION, ATTITUDE AND PURCHASE INTENT TOWARDS
DIFFERENT TYPES OF PICTORIAL METAPHOR IN MAGAZINE ADVERTISING

Mr. Tienchai Paitoonchaipom

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Arts in Advertising
Department of Public Relations
Faculty of Communication Arts
Chulalongkorn University
Academic Year 2001
ISBN 974-03-1702-2






(CONSUMER'S  COMPREHENSION,
ATTITUDE AND PURCHASE INTENT TOWARDS DIFFERENT TYPES OF PICTORIAL
METAPHOR IN MAGAZINE ADVERTISING) !
233 . ISBN 974-03-1702-2

1 4
(MP1s),
(MP2s), (Pictorial Similes)
(VPM)
2 |
(MPLs) (VPIVE)
3
(MPLs)
4,
(MPLs)
............ ?
......... 0 n'. "



## 4285078328: MAJOR ADVERTISING

KEYWORD: ~ CONTENT ANALYSIS / FOCUS GROUP DISCUSSION / PICTORIAL METAPHOR /
MAGAZINE ADVERTISING / COMPREHENSION / ATTITUDE / PURCHASE INTENT.
TIENCHAI PAITOONCHAIPORN; (CONSUMER'S COMPREHENSION, ATTITUDE
AND PURCHASE INTENT TOWARDS DIFFERENT TYPES OF PICTORIAL
METAPHOR IN MAGAZINE ADVERTISING). THESIS ADVISOR: ASST. PROF. ML.
VITTRATORN CHIRAPRAVATI, PH.D. 233 PP. ISBN 974-03-1702-2

The objectives of this research were: (1) to study format and content of magazine
advertisement using pictorial metaphor and (2) to study consumer's cognition and attitude
towards pictorial metaphor and consumer's purchase intent towards products with
advertisement using pictorial metaphor. Content analysis and focus group discussion were
used to investigate these objectives, respectively.

The results showed that:

1 There were four types of pictorial metaphor 81 advertisements: (1) pictorial
metaphors with one pictorially present term (MP1s), (2) pictorial metaphors with two pictorially
present terms (MP2s), (3) pictorial similes and (4) verbo-pictorial metaphors (VPMs.)

2. Respondents were able to understand all types of pictorial metaphor, especially
MP1s and VPMs.

3. Respondents had positive attitudes towards all types of pictorial metaphor with
MP1s being the most favourite.

4. Pictorial metaphors tend to influence respondents’ purchase intent, especially

MPLs.
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