(Advertising)

(

- 2540)

?



(Encoded)

10

( 0
, 2522)
(Informing) (Persuading)
(Business firm), (Not-for-profit
organization), (Product) (Idea)
(Non personal) (Media)
(Members of a particular audience) ?
(Sponsor) (Message) (Boone, and
Kurtz, 1999)
I
(Moriarty, 1991)
?
?
(Source)
(Message) (Channel)



(Noise) (Receiver)
(Decoded) (Feedback)
( . 2540)
()
?
(Vocal)
(Non vocal) (Verbal) (Nonverbal)(
2531)
Verbal
Vocal - Verbal Non vocal - Verbal
(Spoken words) (Written words)
Vocal Non vocal
Vocal - Nonverbal Non vocal - Non verbal
(Scream, sob, etc.) (Gestures, appearance, etc.'
Nonverbal
L
Anita Taylor ( , 2531)

" 1 2531)

u



-
[
o

11

12

13

14

15

, 2540; O'quinn, Allen, and Semenik, 1998)

”

(Brand

12

(Verbal Component  Verbal Language)

name)

(Headline)

(Slogan)

M

(Body Copy)

(Caption)

(Nonverbal Component

Nonverbal Language)
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2.2

2.3

24

2.5

?

Layout

13



14

(The three primary visual
elements of print ad) 3 (lllustration), ~ ?
(Design), (Layout) (O'guinn, Allen, and Semenik, 1998)

(lustration ~ Visual ~ Picture) (Arens,1999)

( , 1 2522)

(Headline)

d 1 2531)

(Medium)

(O'guinn, Allen, and Semenik, 1998)



1 (Drawing)

2. (Photography)

(Effect)
3 (Computer-generated)

(Arens, 1999)
(Arens,1999; O’guinn, Allen, and Semenik, 1998;
, 2531)

15



16

John Caples ( , 2531)

mi

2. (Features or Benefits)

David Ogilvy ( Q'guinn, Allen, and Semenik, 1998)

(Static)

(Before and After shots)
?
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4, (Image)

(Execution) ?
(Tone) (Texture)
(Brand's image)
)
6. !
(Arens, 1999)
1.
(O'guinn, Allen, and Semenik, 1998)( Arens, 1999 , 2531
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(Arens, 1999)

" , 2531) 1

Caples

( 1 2531)

Story appeal

7 U

( 12531



(Impulsive)

(O'quinn, Allen, and Semenik, 1998)

(Methods of Visualizing or lllustration Farmats)

2
(O'quinn, Allen, and Semenik, 1998; Arens,1999; ,
, 2522)

1

2,

3

4,

5 7

6. ?

7 9

8.

9.

10.

11

19



12
13.
14
15.
16.

17.

18.

19,

20.

21.

22,

23,

(Test)

(Negative Appeal)

(Trade Character)
Logo

(Symbolism)

(O'quinn, Allen, and Semenik, 1993)

(Image)

(Brand's Value)

20



-

(Symbol) 4
(Metaphor)
2. (Semiology or Semiotics)
(Semiology or Semiotics):
(Sign)
(Meaning) (Object) (Idea or Concept)

(Littlejohn, 1999)
(Semiology or Semiotics)

‘ " (Science of sign) (Life
of Sign) ?
( , 2541) Charles
Saunders Peirce Peirce
(Sign),  ( ) (Objector

Concept or Referent) (Meaning) (Littlejohn, 1999)
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(g ), (Codes)

(Culture)
(O'Sullivan, 1983) (Sign)
(Meaning) (Object) (Text)
(Context)  ( , 2541)
Fiske (1990) 3
1 (Sign)
2. (Code)
(Code of behavior) (Signifying
Code) (Code)
?
3. (Culture)
(Sign) 5
(Mark) (de
Saussure , 2531)
, Peirce
? (Interprétant) (Piece Littlejohn, 1999)
(The
Association)

(Object or Referent)

(The Interprétant)
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(Sign) 3

Peirce ( Fiske, 1990)
3
Interprétant
Sign /I »  Object
2. Sign, Object Interprétant ( C.S.
Peirce. Fiske, 1990)
Sign Object
Ogden
Richards 3
(Meaning Triangle) ( Littlejohn, 1999 Taylor, 1979)
Peirce Referent ~ Object, Thought
Reference  Interprétant ~ Symbol  Sign Ogden  Richards
Referent ~ Reference Symbol
Reference Symbol  Referent
(User)
(Denotation)
(Sign) (Symbol)
Saussure  Symbol Reference  Referent

Symbol Reference
(Signifer) (Signified) 1Saussure
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Thought or Reference of User

/\

Symbol Referent
3 (Meaning Triangle)
Referent, Reference  Symbol ( Ogden  Richards Littlejohn, 1999

Taylor, 1979)

(Denotative Meaning)

" "(Symbol or
Sign ) . (User)
2 3" (Concept or Object or Referent) Symbol Object 2
I H8 10)1
‘ " (Taylor, 1979)
(Ideas) (Message)
(Referent or Object)
(Transmission) (Emitter) (Receiver) R. Jakobson
( Guiraud, 1992)
Code
Medium Medium
Emitter Message Receiver
Referent

4. R. Jakobson ( Guiraud, 1992)



25

! 3
1
2
3
Peirce (Sign)
2 (Signifier of Sound-Image)
: : (Signified Concept)
(Conventional)
? 2 (Signifier  Signified)
(Sign) * " (Signification)
) f) 7 !
Magazine ,
Close-up
(Cut)
2
Peirce ( , 2541)
Signifier w3l1)
T e
\ Signified L
b (

Peirce , 2541)



(Sign) (Peirce Messaris, 1997 , 2541)

1. lcon ?
( ) (
)
2. Index
(Causal Connection)
? ( )
( )
3. Symbol
(Convention)
3
lcon, Index  Symbol
con 4 Index
Symbol ' !
lcon Index Symbol
?
(Sign)
(Signifier) (Signified)
(Reference) (de Saussure, 1974
2541) Reference de Saussure

Ogden  Richards Referent



"(Concept)

L
(Reference)
(Object)
6.
Saussure
2
( ) 3

Saussure, 1974

(Signifier)

Sou

nd-Image

(Symbol)

1 2541)

(Relation)

"(Reference)
"(Signifier)

“Horse"

(Sound-Image)

2541)

(Relations)

- 2541)

27

(Signified)

Concept

a.

" (Signified)
2

(de
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(Binary opposition)

Synchornic
(Difference)
(Attribute)
Synchornic
Paradigmatic ?
(Set of Signs)
“ 0 "(Text) " " (Context)
2
, 2541) Eco (1976) ( , 2541)
(Socio-Culture - Context)
1] ] |l. " ]
‘ " (Content)  * " * (Form Format) (

2541
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Susanne Langer

(Sign) (Symbol)

Susanne Langer

(1942) ( Littlejohn, 1999) Langer (Sign)
, (Symbol)
(Vehicle for Conception of Object)
(Langer, 1942 Littlejohn, 1999)
Langer ( Littlejohn, 1999)
(Meaning)
(Person) 2
L (The Logical Being)
(Object, Referent) 2. (The Psychological Being)
?
(Concept) ?
?
(Private Image or Meaning)
(Person's Conception®  (Langer, 1942 Littlejohn, 1999)

(Person's Conception)
(Common Concept)

(Langer, 1942 Littlejohn, 1999) Langer
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(1942) ( Litdejohn, 1999)

L (Signification) (Sign)
(Simple Stimulus)

2. (Denotation)
(Symbol) (Object)
( )
3. (Connotation)
(Conception)
3 ( )
3.1 (Signification Theory)
?
? (Signification
Theory)
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T 1 2531)

?
(Field of Experience)
(Element Affecting Shared Meaning)
Schramm ( Schultz, Tannenbaum, and Lauterborn, 1995)

n133UNU

tsraunisaidou Uszaunisnison

ldsvia NEMINA

mslFmaunay

I ( Wilbur Schramm
Schultz, Tannenbaum, and Lauterborn, 1995)
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3.2.
( ) ( )
(Text) (Meaning)
(Relation)
(Berger, 1991)
!
(Symbol) (Referent, Object, Concept)
(Taylor, 1986) (
, 2540) Signifier
Signifier  Signified
Signifier
Code ()
Code Sign Signifier
Signified
Anita Taylor (1979) (Meaning)
(Entire Set of Interaction) (Symbol)
(Perception)
2 (Taylor; 1979; Barthes Fiske,

1990)
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1 (Denotation)
(Denotation) 1 (Object)
(Concept) , (Actual Thing) (Object
or Concept (Symbolized)
) Referent (Taylor; 1979) Referent
“Chair”
( Object  Referent)
2. (Connotation) (Attitude)
(Feeling) (Object) (Concept)
(Symbolized) (Taylor, 1979)
2 ? (Subjective) ?

" (Fiske, 1990)
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(Connotation)
(Denotation)
(Signifier)

? (Roland Barthes Fiske, 1990)

(The Frame of Mind)

(Symbols) (Metaphor)
(Metonymy) (Index)
L (Symbols)
il ( , 2540)
2. (Metaphor)
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(Analogy)"
(Lakoff and
Johnson Morgan, and Reichert,1999)
(Metaphor)
II’ 1] n l‘iSH
(Forceville, 1996) A (Ais B) (Simile)
" " MLike”
(Ais like B)
3. (Metonymy)
Metonymy
Metonymy ?
(Part) (Whole)
Metonymy
(Whole) (Part),
(Whole) (Part), (Whole) (Part), (Whole)
(Part) ( , 2541)
Metonymy Metonymy

1205 4 a2
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(Lakoff and Johnson Forceville, 1996)

(Lakoff and Johnson Morgan, and Reichert, 1999)
(Referent) (Brand) ~ (Morgan, and Reichert, 1999)

(Maclnnis,
Moorman and Jaworski Morgan, and Reichert, 1999)

(Ward and Gaidis Morgan, and Reichert,1999)

Kaplan (
Morgan, and Reichert,1999) (Visual Metaphor)
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(Object) (Visual Element)
(Metaphor Source) (Qualities)
(recall) (Verbal Metaphor)
Whittock ( Morgan, and Reichert,1999)

(Interaction Theory)

Interaction Black, 1979 ( Forceville, 1996)
(Verbal  Metaphor)
Max Black
L Subject ( ) 2 Subject
“Primary Subject” "Secondary Subject”
Secondary Subject (Source) Focus
Primary Subject (Target)
Secondary Subject Frame
2. Secondary Subject (System)
(Individual Thing) Wallace Stevens (Society is a
Sea) (Thing)

(System of Relationships)
(Implication Complex)
3.
(Projecting Feature) (Connotation)
( Secondary Subject) Primary Subject
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(Implication Complex)

(Associated Implication) Secondary Subject
4, (Select) (Emphasize), (Suppresses)
(Organize) (Feature)  Primary Subject
(Implication
Complex)  Secondary Subject
b. (Context) Subject 2
(Interact)
a. " Primary Subject ?
(Property) Secondary Subject
b. (Parallel
Implication Complex) (  Secondary Subject)
Primary Subject
C (Parallel

Chang)  Secondary Subject

(Pictorial  or  Visual
Metaphor) Chaires Forceville

(Pictorial Metaphor)

Black
(Black, 1979 Forceville, 1996) Primary Subject
Secondary subject

, (Figurative, Non-



Conventional use)
“Secondary Subject’

Subject”

(Primary Subject

( )

(Fact to Connotation), (Belief)
Secondary Subject

(Source Domain)

(Target Domain)

Source  Domain
Forceville, 1996)
Subject (Source Domain)
Subject (Target Domain)

Primary econdary Subject

Subject
) Secondary Subject

Secondary  Subject

Primary Subject

(Target Domain)
Secondary Subject

Secondary - Subject

39

(Focus)
(Literal or Conventional use)
(Frame) “Primary
(System of Thing)
Secondary Subject)
(Domain of Meaning Element)

Primary Subject

(Attitude)
Black (
(Feature) Secondary
(Map on) Primary
(Similarity)
(Pre-exist)
) Primary

(

(Primary Subject)

(Source Domain)
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Secondary
Subject Primary Subject ‘ "

, Primary  Subject
Secondary subject

(Feature) (Connotation) Secondary

subject (Project)  Primary Subject

McCabe ( Morgan, and Reichert, 1999) (Type)
(Message)
McCabe 2
(Concrete Metaphor) (Abstract
Metaphor)
(Directly Experienced)

(Concrete  Metaphor)

(Abstract Metaphor)
(Intangible)

(Soothing
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Cream) *

2 Percy ( Morgan,
and Reichert, 1999) 1
?
?
( ) (Sensory Experience)
Chartes  Forceville
4
1 (Pictorial Metaphors With One
Pictorialiy Present Term) (MP1s):
Subject ( ) ?
Primary subject (
) Secondary Subject ( ?
Primary subject) Primary subject
Secondary Subject '
Secondary Subject A " Primary
Subject (Pictorial Context)

Secondary Subject ( )



Secondary Subject
Primary Subject
(Proposition  Benefits)
Secondary Subject

Primary Subject

Subject
(Metaphor)
"Ais B ‘B is A"
Primary Subject
? ?
Target Domain Primary Subject

Subject) -

Secondary Subject Primary Subject

Primary Subject Secondary Subject

Secondary Subject

Subject

42

(Feature)
Primary
( )
Secondary

(Verbalization)

" i

Source Domain Secondary

(Feature Projected)

Primary Subject

Primary Subject
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Secondary Subject
Subject Secondary Subject Primary Subject
Projection Feature ( ) Secondary  Primary Subject
2. A (Pictorial Metaphors With Two
Pictorially Present Terms) (MP2s): 2
Primary Subject Secondary Subject 2
(Partially Depicted)
(Hybrid Phenomenon)
(
) (Single Gestalt) 2
(Concept)
MP1 (MP2s)
(Pictorial Context)
(MP1s)
Secondary Subject
v (Earphones)
Primary subject
Secondary Subject (Headline)  *

Projection Feature
(Connotation) Secondary Primary subject  °

” ( )
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3 (Pictorial Similes): Simile
o e Pictorial Simile
2
Primary  Secondary
Subject
(MP2s)
Subject
2
\ (Entirely Depicted)
(Phenomena Juxtaposed)
? (Position)
(Similarity) (Physical)
(MP2s)
Primary  Secondary Subject
1
1
Primary Subject
Secondary Subject
1 (Feature) ‘
( ) , [
4, (Verbal-Pictorial Metaphors) (VPMs):

3 U



2
Primary Subject

Secondary Subject

(Text)

Subject

Primary Subject
Secondary Subject

Primary Subject (

Primary Subject  (

)

Subject
Subject

45

(Pictorial)
(Text) (Verbal)
Subject

(Paradox)

* ? , Primary

Secondary Subject ()

Secondary Subject
? (MP1s) )
(Marketing Agency)

‘ ; Secondary Subject



" (Atitude)

(Fishbein, 1967)

(Byrne

Solomon, 1991)

1

46



(Milton, 1970)

(Atkinson, Smith & Bern, 1993)

(Rogers, 1978)

(Wells, Burnett and Moriaty, 1995)

2540)

(Kendler, 1974)

47



48

( , 2540; Loudon aind Della, 1993)

L
2 (Attitudes are
learned predisposition)
3 (Attitudes have consistency)
4,
(Object)
o) (Attitudes occur within a situation)

(Sources of Attituces)
(Family)
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(Peers)
(Opinion Leader)
(lirect
Experience) (Free Trial)
(Discount Coupons) (Statt, 1997)

(Family Influences)
(Peer Group Influences) (Information and  Experience)
(Personality)

(Assael, 1995)

3 ( , 2524)
I} (Positive Attitude)

2 (Negative - Attitude)

3 (Passive Attitude)
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(Levels of Commitment to an Attitude)
Beatty ~ Kahle (1988) 3 (  Solomon, 1991)

1 (Compliance)
(Lowest Level of Involvement)
(Reward) (Punishment)
2 (Identification)
3, (Internalization)

(High level of Involvement)

(The Function of Attitudes)

4
(Kata, 1930 Assael, 1995)

L (Utilitarian Function)
2. (Value-expression  Function)
(Self-images) (Value systems) !

(High involvement product)
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3 (Ego-defensive Function)

4, (Knowledge Function)

(Theoretical Orientations of Attitudes)

3 (The Tripartite View of
Attitude) (The idime ionalist View of Attitude)
1 3 (The Tripartite View of Attitude)

3 (Schiffman & Kanuk,

1997)
1 (The Cognitive or Belief Component)
(Knowledge) 7 (Perceptions)
(Attitude object)
(Belief) ' '
2 (The Affective or Feeling Component)
(One Dimension) (Feeling)

(Emotions)
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(Evaluation)
(Beligfs)
3, (The Behavior / Conative or Action-Tendency
Component)
(Intention to buy)
3
(Schiffman & Kanuk, 1997)
Conation
Coanition Affection
8. (A Simple Representation of

The Tricomponent Attitude Model) (Schiffman & Kanuk, 1997)
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2. (The idimensionalist View of Attitude)

(Cognition) (Beliefs)
(Conation) (Intentions)
(Behaviors)
(Affect)
(Favorability)
( favorability) (Cognition) (Belief)
(Antecedents) (Intention to buy)
(Conation) (Fishbein and Ajzen, 1975

Kassarjian and Robertson, 1991)

( The Tripartite View)
(The Notion of Consistency)
(The Unidimensionalist \View)
(Causal Flow)

(Beliefs) (Attitude)
(Intention) (Behavior)
(Lear)
(Belief)
(Attitude) (Intention to purchase)
(Not to purchase) (Lutz, 1991 Kassarjian and Robertson,
1991) 9

Beliefs Attitude Intentions Behavior
——P ——>
(Cognition) (Affect) (Conation) ' (Conation) |

9: (The Unidimensionalist
View of Attitude) (Lutz, 1991 Kassarjian and Robertson, 1991)



3
(Causal Linkage) (Lutz, 1991
1991)

Lefrancois (1980
Psychology

(Cognitive Component)
(Affective Component)

54

Kassarjian and Robertson,

Assael (1995)

(Conative Component)

(Behavior)

COGNITIVE COMPONENT

AFFECTIVE COMPONENT

CONATIVE COMPONENT

T
BEHAVIOR

10

(Assael, 1995)
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Assael

Schiffman  Kanuk 8
Schiffman Kanuk
3

Assael

" (Lindzey and Aronson, 1970)

(The Hierarchy of Effects Model) 7

(Lavidge Steiner Schultz, Tannenbaum, and Lauterbom,

1995)

1 (Unawareness)

2. (Awareness)

3, (Knowledge)

4, (Liking)

B, (Preference)

6. (Conviction)

1 (Purchase)



56

I nslof | l

A

(Cognitive) (Affective) (Conative)
umi 1. The Hierarchy of Effects Model (  Lavidge ~ Steiner
, 2541)
Staff (1997)
?

(Staf, 1997)

A A

12: ( Staff
1997)



(With High Involvement) .
(With Low Involvement)

(Complex Decision Making)
(Brand Loyalty)
4

(Inertia)

Model)

(Schiffman & Kanuk, 1997)

57

(Limited Decision Making)

(Attitude toward The Ad



nnsRan s s laml

-
g3 IdangnsTasroun

Judgements about The Ad

(Cognition)

mssuansTason

58

(Exposure to an Ad)

> Belief about The Ad

A alal o v
ANMNITRNNFDAIIAUAN

13:

prufinifesnsuniiisie
Taioun
Feeling from The Ad
(Affection)

e b
NAuARNNRe leN

Attitude toward The Ad

o P - v
NAUABINNFBFATIAUAN

Attitude toward The Brand

( Schiffman &Kanuk, 1997)

77 (2540)

(Interpersonal Communication)
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(2540)
Forceville
(19%) 4

" (Pictorial Metaphor With Combination Pictorially
Present Term)

(Pictorial Metaphor With Two Pictorially Present Term) — (MP2s)
(Pictorial Simile)  (Ps) 2
MP2s Ps
MP2S PS

“The Message is in The Metaphor: Assessing The Comprehension of

Metaphors in Advertising” ~ Morgan  Reichert (1999) ?
(Concrete  Metaphor) ?
(Abstract Metaphor)
(Hemispheric Processing)
? (Syntax)
(Phonology) ?
(Semantic) (Nonverbal Communication)
(Visuo-Spatial ~ Perception)
?

(Integrated Processing)
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