(Qualitative  Research)

(Content ~ Analysis)

BAD. Awards 10 (..
2537) - 13 (.. 2541 8l 2).
(Focus Group Discussion)

32 8

BAD. Awards 10 (. .2537)-  13( . .2541)
262
81 3091
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1). (MP1s), 2).
(MP2s), 3). (Pictorial Similes),
4). (VPMs)
MP1S 3l 38.27
VPMs 23 28.39,
MP2S 22 21.16
Pictorial Similes 5 6.17
8l
(Concrete Metaphor) 5l
62.96
(Abstract Metaphor) 30
31.03
(Category)
L ,
12
2. il
3. 9
4, 8
5. 7
6. 6
. 5
8. 4
9. 3

—
o
N



11,
12-

11.

81.

MP1S

_— DN -

)

(22

MP2S

)

(5

Pictorial
Similes

)
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VPMs
23

)
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21.42
38.77

B.AD. Awards 10
1

2545,

13

?

10 (. 2537-2539)
1 (. 2538-2539)

1

-17.35

, 8 2545,

35.13

MP2S

MP2S

, 10

163

2545)
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(Connotation)

1),
(MPLs)

)
(MPs) ]
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3).
Similes)

rl

(Pictorial



MP1S
VPMs

VPMs
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(VPMs)

MP1S
VPMs

MP1S



MP1S

MP1S

VPMs

MP1S

MP1S

MP2S

MP1S

VPMs
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MP1S VPMs

MP1S Vv

VPMs
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MP1S
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(Content Analysis) (Pictorial Metaphor)

(Marketing Stimuli) Secondary Stimuli -~ Extrinsic Stimuli
(Assael, 1995)
(Lakoff and Johnson, 1980 Forceville, 1996)

(William, Kline, and Jhally, 1990
Pawlowski, Badzinski, and Mitchell, 1998)

(Intangible) (tangible)
(Unfamiliar) (Familiar) (Boozer, Wyld, and Grant, 1992)
( , 8 2545,
. 9 2545,

10 2545)
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21.42

Morgan, and Reichert, 1999)
(Concrete)
(Abstract)

170

35.13

. .2531

?
? Percy (1983) (



1

( )
Gray  Synder (1989) ( Morgan, and Reichert, 1999)

Maclnnis, Moorman

Jaworski (1991) ( Morgan, and Reichert, 1999)
(Attention)

MP2S
[ ?
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(Assael, 1995)

? ? (Exposure)
Assael (1995)
( )
(Selective Exposure)
?
(Selective  Attention)
(Selective Perception and Interpretation)
?
(Interprétant) (Piece, 1958 Littlejohn, 1999)
(Interpretation)
(Selection) (Organization)
(Assael, 1935) .
(Interprétant) (Object or
Referent) (Sign) (Piece, 1958 Littlejohn, 1999)

(Interpretation or Interprétant)
(Denotation)



(Connotation)
(Meaning Triangle) (Ogden,  Richards, 1923
(Referent) (User)

(Field of Experience)
Tannenbaum, and Lauterbom, 1995)

MP1S

(Pictorial)

Forceville (1996)
MP1

173

Littlejohn, 1999; Taylor, 1979)
(Symbol)

(Schramm, Schultz,

VPMs

Forceville  (1996)
MP1S

(Contextual Feature)
(Verbal)

(Identity) Primary ~ Secondary Subject
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(Feature)
MPLs
VPMs
(Text)  Forceville
(1996)
Subject
(Paradox)
(VPMs)
Kaplan (1990) ( Pawlowski, Badzinski, and Mitchell, 1998)
Nelson, Hitchon, (1995) ( Pawlowski, Badzinski, and

Mitchell, 1998)

VPMs

Pictorial Similes

MPLS VPMs
Forceville (1996)
(Phenomena
Juxtaposed) (Similarity)
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Pictorial Similes
1 (Index) Peirce (1991) ( Messaris,
1997)
(Physical Trace)

(Symbol)
Symbol Index (Peirce, 1991
Messaris, 1997)
MP2S
4
(
) «
)

Forceville (1996)
MP2s
Primary econdary Subject Hybrid Phenomenon
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MP2S

MP2S
\ ? 2
MP2S
Forceville (1996)
(Projected Feature)
MP2S
MP2S
MP2S
2
Phillips (1997) ( Morgan,
Reichert, 1999)
(Cognition) (Belief)

(Belief Component)
(The Unidimensionalist View of Attitude) (Lutz, 1991



1

Kassarjian and Robertson, 1991)

Wyld

(Attituog) ~ Hitchon (1997)

Kaplan (1990)  Zaltman, Gerald  Coulter (1995)
Pawlowski, Badzinski, and Mitchell, 1998)
(Arouse)

Boozer,
Grant (1992)

William,
Jhally (1990) ( Pawlowski, Badzinski, and Mitchell, 1998)

Kata (1930) ( Assael, 1995)

(Value-expression Sanction)
(Self-images) (Value systems)
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(Emotion) ~ Berkman, Lindquist,  Sirgy, (1997)

(Emotional Message)
(Emotional Appeal)
Peripheral Route

(Berkman,
Lindquist, ~ Sirgy, 1997)
MP1s
Pawlowski, Badzinski Mitchell (1998)
(Vividness and Uniqueness) (Comprehension)
(Attention)
(Interest) (Understanding)
(Likability)
(Forceville, 1996; Sperber, and Wilson, 1995 Pawlowski,
Badzinski, Mitchell, 1998) Morgan Reichert (1999)

(Comprehension)
(Favorable)



179

MP1S
VPMs
MP1S

VPMs MP1S
VPMs
Kaplan (1992) (
Morgan, and Reichert, 1999)

Morgan  Reichert (1999)

MPLS 1] MP2S
v 1 MP2S
MP1S ' Hybrid Phenomenon
MPLS
MP2S
MPLS VPMs
VPMs
MP1s

MP1S VPMs

(Intention)
MP1

(Kassarjian, and Robertson, 1991)
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(Attitude Component)
(Intention Component)
5
(Causal Flow) (Lutz, 1991 Kassarjian, and Robertson,
1991)
(
Cognition ~ Belief) (
Attitude) MP1S
(
Intention)
?
(Emotional

Message or Emotional Appeal)

Akmaijan, Demers Hamish (1986); Geschwind
Galaburda (1987); Springer Deutch (1989) ( Morgan, and Reichert, 1999)

(Morgan, and
Reichert, 1999)
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(Brand Image)

Assael (1995)

(Positive Emotion)

(Assael, 1995)

statt (1997) ~ Fishbein (1967) ( Assael, 1995)
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(Experimental Research)

(Demographic)
(Psychology)
(Bias)
1
2.
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(Pictorial Metaphor or Visual Metaphor)
(Literal Image)

MPIS U



MP2S

Y Hybrid Phenomenon

(Sign)

(Symbol)
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(Index)

(Emotional
Appeal or Emotional Message)

% ?
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