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(2540 : 20)

(Good Relationship )



(2540 : 1)
(54 @ 17)
(2542 : 8)
(2543 : 4)

Cutlip and  Center (1978 : 4)

(Good Relationship )



12

(2526 315)
( Public Relations )

('School Public Relations) ! (A two-way Process )
(2527 215)

(School Public Relations )

(2532 : 169)

(2534 : 17)

(2536 : 466 )



(2540 : 8)

(253 : 290)
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(2540 : 151)

(2541 : 47)

( Management )

14



Sam (1976 : 18-20)
3
1

31

3.2

( Internal Public Relations )

( External Public Relations )
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(2530 : 129)

(2537 : 116)

(2539:267)
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10,

11,

( Open-Door Policy )

(2540 : 2)
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10.

(2533 : 57)
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(2540 : 155)

(2540 : 145)
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(2527 - 216)

( Two-way Process )
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(2530:130)
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(2540

: 4-10)

11
12
13
14
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15
16

17
18
19
1.10

21
2.2

23



2.3
2.4
2.5
2.6
2.7
2.8
2.9
2.10
211

3.1
3.2

3.3
34
3.5
3.6

3.7
3.8
3.9
3.10
311

41
411
4.1.2

413
414



4.2

51

5.2
53

54

5.5
5.6

5.1

6.1
6.2

42.1
422

4.2.3

424
4.2.5

4.2.6

4.2.7

428

429

4.2.10
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6.3
6.4
6.5
6.6
6.7

6.8
6.9
6.10

11
1.2
1.3
1.4

1.5

9.1
9.2
9.3
9.4
9.5



9.6
9.7
9.8
(2539
1
2,
3
4
5
.
7
71
7.2
73

. 268)
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10.

10.1
10.2
10.3
104

28



10.

(2534 : 135)

29
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(2536 : 345-347)
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(2537 : 118-119)
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1.2
1.3
14
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11.

(2540 : 173)

2
L Controlled Media

(Printed Media) (Spoken Word)
(Staged Events)
Advertising )

3

(Sight and Sound)
(Public Relations



32

2, Mass Media
(Mass Audience )
A

(2540 : 268 )
1 (Personal Media) (Spoken Words)
2 (Mass Media )
3 (Printed Media )
4

(2540 : 10-13)
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12
13
14
15
16
17
18

(Contests )
( Entertainments )
(Social affairs )
(Student Publications )
(Clubs and Societies )
( Student Council )
(Assembly Programs)
( Sightseeing tours )
(Commencement Programs)

(2543 - 89-99)

(Personal Media) (Spoken Words)

33
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2.1
2.2
2.3
24

31

311

312

313

314

3.15

(Journal )

(Booklet )

(Newsletter)

(Folder)

34



35

3.1.6 (Leaflet and Insert)
31T (Poster )
3.18 (Cutout)

( Special Events )

321
322
32.3

3.24
325

£202.2 1



(2534 :138)

(2537 :93) Cutlip  Center (1978 : 91-94)
4
(Research - Listening )

(Planning - Decision making )

(Communication -Action )

( Evaluation)

(2534: 156)

36



(Single idea )

(2534 :204-217 )
6

37



12

13

14

15

16

(2543 ;485 - 508)

38



17
18

1.9

21
2.2

23
24

41
4.2
43
44

45
4.6
47
4.8
49
4.10

(Coordination )

39

(Cooperation )



(2543 : 200-201)
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(2540; 3-10)
3

41



12
13

21
2.2
2.3
24

3.1
3.2
3.3
3.4

3.5
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12
13
14
1.5
1.6

L7

18

1.9
1.10

43



44
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31
3.2

3.3
34
3.5
3.6

3.1
38
3.9
3.10
311

45



41
42

43

44
45

4.6
41
41

49

4.10

51

5.2
5.3

5.4

5.5
5.6

5.1

46



6.1
6.2
6.3
6.4
6.5
6.6
6.7
6.8
6.9
6.10

11
1.2
1.3
14

1.5

47



91
9.2
9.3
9.4
9.5
9.6

9.7
9.8

(Contests)
(Home - economics )

(Entertainments)

48



(Social affairs )

(Student Publications)

(Clubs and Societies)

(Student Council )
(Student Government)

49



(Assembly Programs )

(Sightseeing tours)

(Commencement Programs)

( Motivation )

(2523 )
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21
2.2
2.3
24

(2527

(2534

)

)

51



11
12
13

14
15
16

(2538:

(2538
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(2539 :

(2541

)

)
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Williams (1985 )
North Central Association Commission ( NCA )

18

4 ( News letter ) (Information brochures )

(News releases )

Romine ( 1986 )

15



Olson ( 1990 )

(Open House)

(Open House )
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