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(Manpower planning)
(Recruitment)
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(Training and development)
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* Product (

o Price (

* Place (
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E. Jerome McCarthy,
(Marketing Mix)

(Marketing Management)
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 Promotion ( )

4 (Advertising)
(Public Relations) (Sales Promotion)
(Salesforce) (Direct Marketing) '
4
, 1

(Kotler, Ang, Leong, and Tan, 1996

p.114-117)
4Ps 4Cs
Product Customer needs and wants
Price Cost to the customer
Place Convenience
Promotion Communication
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GREENWAVE 1 HOT WAVE, RADIO VOTE SATELLITE
NO PROBLEM

RADIO
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