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(Primary Data)

(Secondary Data)

=Dh.
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2)

3)

4)

(Pretest)

CIPP

(Context)

(Input)

(Process)

(Product)

CIPP
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3.2

4
2547
1 4 30
5 12 4 18
2 4 25
5 4 4 21
3 4 1
5 3 4 8
31 4
5 12 4 3
4 18 21 8
30 25 1
2547
4 1
5 3 4 8
5 3 4 8

(Simple  Random

Sampling)
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3.3

[N
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2547

3.2-34

36 11 .

3 1
23 8
202 5

2002 .

% .9
179 1
135 6
22 6
7% .1
94 6

111 14

4 6

Ry VAR

1557 .1
8 2

263 .1
61 .1

850
169
453
380

e e s e
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34 *
1 - N 2
2 - 621 .3 .
3 73 .1
4 - 237 4 .
5 9
6 PN .2
7 7 12 .
8 07 .1 .
9 29 .
10 1541 .18 .
u 50 .13

2547
3.3
3
1
2.
1) Diamond Model Michael E Porter
4 (Factor

Condition) (Demand Condition)

(Related and Supporting Industries)

10 2
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(Firm Strategy, structure and Rivalry)

2) CIPP 4

(Context) (Input) (Process) (Product)

5.00-4.50
4.49 - 3.50
3.49-2.50
2.49- 150

1.49- 0.00

3)

(Output) (Impact) (Utility)
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