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Dessten (1980) / (2530)
consavation "
" (rationd U
1

(IBS, 1981 Watt, 1973)
(25173 2 " (Consarvation) !
A
1

"Conservation is the protection of resources need for the existence and plessure of
huen being, conservation in the wise Lee as gpposed to either broading or westing of such
resources in arder to benefit the largest number of person in presat ad future,” (New
Sandard Encydopeda : 528)

2 $ 3
1 (to presenve)

2 (to prevert wedte)
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(to inoease the supply)

(2523

(2153 2
(Inexhaustible Resouroes)
(! tationa Resources)
(Mutationnal  Resouroes)
(BExdaustidle Resouroes)
(Renendl Resouroes)

(Reusable Resources)

(Nonrcusable Resouracs)
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(Mess Media)
(Messap) !
I I
Audience)

»

(Audience)
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“Earth Day”
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Bdgade Chate)

mi

21

(Evronmental Education ACT)
91-516 (Pudic Law 91-516)
111970

1 1 (Walter EStadic, 1971, 21)
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Geage F Kneller !

11 ” " (Ceage F. Knellcr., 1964)

ter E Seide
1 ( dter E Sede, 1971, .20)
Phillip G Johnson v
1

Ed Labinowich San Femando Valley Sae

Janes Shan
I

(Ed Labinowioh, 1971, .32)

Mary Lynne Gax Bowman
4 1974

Lynne Cox Bowman, 1974, .1)



Bemard J Luoko

2536, |75

3}

(Bemard J. Luoko, 1982, .

(
(A0 7374
(Leaming for life)
!
(Life-long Education)
(Huren  leaming)

(Preseni/Future oriented)
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Value)

01

(God)
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(Evironmental ethic)y !

(System gpproedh)

? (Interdisciplinary  gpproaah)

(Active participation)

(Anareness, Attitude and

(Pradlem soiving oriented)
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ni

11

(Contert)

(Lecture)

(Ot dor  education)

(Soripf)
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5 A (Smuation)

1 (Debete)

12 fRole-playingl

! (Context)
[ Bruneer
(Morris Bigge, 1976)
1 (Neture of Person)

2 (Neture of Knowledge)

fl

~

1



2

3. I (Nature of Prooess)
4, (Nature of Teaoher)
1
Bruneer ' I
I" (Struoture of Subject) 1. ! 2. (Concept)
3. (Transfer) I —i(
Bruneer
L. (Optima Experience)
1
2. ’ I" (Struotureing of Knowledge)
3. I (Sequencing of Knowledge) I
4 (Role of Success)
) )} (Procedure to Stimulate Thought)

, j (Knowledge Theory)



(Faot)

(Carter V. Good, 1973 : 325)

(Truth)

(Benjamin . Bloom, 1971 271)

I (Knowledge)

L (comprehensive)

(application)
(analysis)
(synthesis)
(evaluation)

(Patriok Meredith)
(understanding)

I' (knowledge)
(retaining)

[
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Harold H. Titus
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Sense Perception
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$f (Authonty)

(Deductive Reasoning)

3 {

(Inductive Reasoning)

{

(Premise )

25

(Donald Ary and Other,



26

I / (Scientific

Approaoh) (Donald Ary and Other, 1979)
3. / Charles  Darwin

1 1 I» A

4, (Intuition) I I

(Profit Organization)
('>1 / I
(Mass Audienoe)



! aamt
fl fl5
: (Kotlcr and Zaltman, 1971)
¢ (Design),
(Implementation) (Control)
(Produot),
(Pricing), (Communcation), (Distribution),
(Market Research)”
l n 1 1, 1]
(2540 : 31 - 41)
.. 1952 (Wiebe, 1952)
“why oan’t you sell brotherhood like you sell soaps” A

¢ " (Sooial Marketing) “ !
L 19M1 '
1
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(Polioy Makers)

; (Duhaime
et.al.,1985) ( ! S
' )
(Mentzer and Samli, 1981) ;
1 1 * ) |,
| y ,
, Pcterminists) ', (Activists)
(Duhaime et.al, 1985 : Kaynak and
Hudanak, 1987)
1 ;
[
| (Technologies
and Know-how Transfer) ,
, ' /
(Maoromarketing) : (Macro)

Parteis and Jenkins, 1977)
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(Non-profit Organization)
' (2530 @ 19-20)

6
(Profit Organization)
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30

(2526 : 407-408) |

'
T
(Public Relations)
!I 1
( 2535)
(
2532 : 28)
(Conoern)
2. (PR Goal)
3. (Program”
4, (Timing and Responsibility)

(Remark:)
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(2518)

(2536)

(2533)
81

(2533)

kil



Edward

(20.00-2,30 )
(18.30-19.30 )

VI

. Hosley

4l

(2531)
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a (2532)
(2534)
(2535)
111
()
(2521)

518
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[ 1 (2524)

2503 !

Vivian A. Walkosz
14 o y 1

' (Multi-Media ~ Approaoh) (Non-Texthook
Approach)
Nancy R. Neoske
5 i 72 1
(Real Treatment)
$ (Simulated Treatment)
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