25

( Survey Research)

(Purposive

Sampling)

250



(Close - ended Questionnaire)

26



4.51- 5.00

3.51-4.50

2.51-3.50

151 -2.50

1.00 - 1.50

tr

21



28

t-test

(oneway anova )

t-test

(Oneway Anova)

(Pearson Product Moment Correlation Coefficient)

(coding)

SPSS/pc



2539 - 26

2540

99

29

24
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