21
2.2
23
24
25



1976,

X2

*3

Xh

X 6

1976,

(Agenda Setting Theory)

2528)

2528 )

*4

Xh

16



XI, X2, X3.
) XL, X2, X3
XI, X4 X6
X2 X3 X6

Webster Dictionary (1976)

17



Frank Luther Moot (1983)

(

(2530)

(2529)

(2530)



19

(Peter p. Jacobi 1975)

I} (Children’s Magazines)
2 (Hobby Magazines)
Houses and Gardens
Photography
3 (Intellectual ~ Magazines) !

Intellectual, Asia
Mgazines, East Asia Reviews

4 (Men’s Magazines)

Man, Playboy

b, (Women’s Magazines)

Women’s own, Women’s world, Ladies’ home journal

6. (Trade and Business Magazines)



20

Business
Reviews, Overseas Trading, Business in Thailand
1.
Reader's Digest
(Guide Magazine)
3
Pacific Travels News
(2532)
2
1 (General Magazines)
2 (Specialized Magazines)
(2530)
5
.. 2435
1
2438
2465

2475 2464



2461

24170

2501

2466

2491
2498
2499

2510-2520

2404

.. 2508
2498

.. 2539

il
2465
2471

2469
!
2498
2505
2509 2

2539

' 2516



2530)

2



23

(Departments)

(Articles Written Departments)

(General Types of Content)
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(

2530)

(2536)

(Accuracy)

(Balance)

(Clear

(Timely)

(Objectivity)

Concise)

25



26

5 5+H  WHO( )WHAT(  )WHERE(  )WHEN
( JWHY( ) HOwW( )

(2536)



(2525)
(Reporting)

(How-to-do-it)

(Norration) !

(Confession)

(Interviews)

(Biographical Writting)

(Book Reviewing and Criticism)

(Cetting into Argument)

(The Essay Ariticle)

2



(2525)

28



11
12
13
14

21

2.2

23

24

2-3

29



[

(2537)

.. 2525

30



3l

May Hill Arbuthnot Zena Sutherland (1972)

Maslow

1 (The need for physical well being)
2 (The need to love and to be loved)
3 (The need to belong)

4, (The need to achieve)

B, (The need for change)

6. (The need to know)



“do it yourself books”

1
need for beauty and order)

Jp. Guilford  (1967)

32

(Divergent  Thinking)

(The



1 (Fluency)
2 (Flexibility)
3 (Originality)

Paul E. Torrance (1962)

AM. Westcott and Jame A. Smith (1967)

G. Jellen and K. Urban (1986)

o (59)

33



“Creative Problem Solving”

J.p. Guilford (1969)

(Fluency)

(Word  Fluency)

34



12

13

14

31

3.2

3

(Associational Fluency)
!

(Expressional  Fluency)

(Ideational Fluency)

(Originality)
(Flexibility)
(Spontaneous  Flexibility)
(Adapture  Flexibility)
(Elaboration)

imic'io*



36

(Structure of Intellect Model) J.p. Guilford

(1967) (Factor
Analysis)
3 1
(Operation) 2 (Content) 3 (Product) 1
5
(Devergent Thinking) ,

JP. Guilford (1967)
(Divergent Thinking)

(Associative  Theory)

(Concept)
(Respond)



Paul E. Torrance (1962)

37



38

(Criwold, 1966
2529)

(2532)
6 252



(2529)

39



10.
11
12

(Gale 1961

Storm (1963

26)
Torrance (1965 : 26)

40

- 2501)



(Gordon)

31

3.2

33

10

(Brainstorming)

Synectics

(Familiar Strange)

(Smith)

(Strange  Familiar)



[

34
10
259)
(2529 )
(2529),
(2529)

(2529)

4



(2523)

(standard)

(2525)



(2527) T

Otis M. Walter, Robert L. Scott (1962)

F.w. Garforth (1965)

Richard . Crutchfield (1966)

44



(2522)

(2529)

(2525)

(2525)

(2521)

45



Phillip . Phinix  (1958)

1 (Material Value)

2. (Social Value)
3 (Truth Value)

4, (Moral Valug)
) (Esthetic Value)

6. (Religious  Value)



4

Carroll H. Miller (1965)

Abraham Maslow (1968)
(Philosophy of life)

Charles  F. Andrain (1971)

' .. 1909
Dewey (Quoted m
Werkmeister 1970 : 40-61) (Studies in Logical Theory)
(Theory of Valuation 1939)



3
(Scientific ~ ay)

4,

28-30)

(

5%9)

(Vital  Impulse)

43

(Re-Appraisal)

Raths, Harmin,

Simon (1966 :
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:

2525

2524

Am3an

ANUAAITY

y

M3Aoms LAzt INeANINY

y

- P o
N11IABNIYD LAZUATNTD

y

mMsUR1ia

(2526)

50



ol
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(2520)

(Marketing)
(2534)

1

(Aggregate Demand)

53



L Product (

)

54



2. Price ()

3. Place (

4. Promotion (

41

42

43
45

)

19

1970

1

5



Krippendorff (1980)

(2531)

56



Krippendorff (1980)

1 (Data Making Process)
(Unitizing)
(Sampling)
1
(Recordtion)

2 (Data Reduction)
3 (Data  Reduction)
4, (Analysis)

(2523)

, 4 160 3



45

(2529)

(2524)

(2527)

.. 2500 - 2522

.. 2520 - 2525

187

58
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