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The objectives of this research is to study the influence of sponsorship system and spot
advertisement on the level of professionalism of environmental documentary program on television.  This research
IS an organization research that places its focus on the program producers. Depth interview, non-participatory
observation, content analysis and documentary research are used as the method of data collection.

The study selected 3 categories of program which are, program with spot advertisement which is
"Toong Sang Ta Wan" (Sunshine Field) of Pa-Yai Creation Co.,Ltd., program with state sponsorship which is “Perd
Lok Ka Tat : Kor Ror Or Rak Sing Wad Lom™ (Broaden Vision : The Department of Industrial Works Take Care of
the Environment) of Normas Mass Communication Co,Ltd. and program with private sponsorship which s
“Prayad Palang Ngan Kab Mr.Unocal" (Save Energy with Mr.Unocal) of Panorama Documentary Co.,Ltd.

The study found that :

1) The sponsorship system is influential in every step of the production process; ie.
production planning, pre-production, production and post-production, and the system mainly influences on the
programs that are produced for others rather than the one for their own.

2) The professional ideology of the owner of the production company plays a significant role in
promoting or reducing the influence of both state and private sponsors. However, under the stringent competition
situation in the television industry, the influence of sponsorship system tends to be accepted more and more by
these production companies.

3) Media professionals who do not own the television production company, have less freedom and
smaller degree of professionalism in their work process. They lose power in negotiating either with the executive of
the company or with their sponsors.

Therefore, it could be concluded that the level of professionalism in the production process of
environmental documentary program on television is minimal in relation to the sponsorship system. By the same
token, the sponsorship system in its present formjs highly influential on the production process and the program
content of environmental documentaries.
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