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This research was aimed at studying the form and content of talk
programs on current affairs on television and radio, as well as advertising
spots in order to analyze the role of the Thai media as a public forum
during the General Election in 1996. The study, in particular,
investigates the public sphere usage of political actors who had different
political power and status in the 1996 General Election campaign.

It was found that the form of talk programs on television and radio
was more opened to politicians than other political actors. However,
politicians were not able to totally set the agenda because their policies
were examined by the mass media. The interesting point was that television
talk progams had a tendency to become a national public forum. Secondly,
the programme is more opened to audience participation. Thirdly, it is
opened to regional audiences and regional fora for participants in various
regions of the country.

The study of advertising spots of major political parties showed
that political parties paid attention to the campaign in the form of spot
promoting their policies, works and images. The campaigns reflected the
attempt of large parties to create a national image as well as a
diversified image to appeal to regional voters.

Furthermore, the advertising spots of major political parties
characterized a one-way communication with the parties as the sole agenda
setter of its content, Consequently, the public sphere was not equally
opened to all political actors.  However, political talk programs on
television and radio during the 1996 General Election campaign demonstrated
a somewhat two-way communication and this produced more open forum which
many political actors have an opportunity to take part in, although senior
politicians and party leader have more chance in the forum than ordinary
citizens.  So, this  characteristic should be further promoted by
the stations and all concerned in the way that citizens could have more
participation and equal access in the mass media public forum.
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