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The purposes of this research are to study the process of the usa?e of
the massage strategic through the television medium for the promotion of the
garbage segre%atlon Program and also to study the contents and method of
?resentatlon through the television medium based on the 182 televised parts of
ne program: "Kid "Pen Chai Pen", and based also on the 238 televised parts of
the program "Kabuangarn Khun Sa-ad", which were aired during 1996.

Results of the research

The "Kid Pen Chai Pen" and the "Kabuangarn Khun Sa-ad" programs a

1.
short television features_ programs which can only présent one topic/subject
matter in one airipg. The Strategic way of message transmission was _in
accordance with social marketing, that is "to say the” programs "Kid Pen Chai
Pen's target group is the general public audiénce. ~ THe context of aired
sessions cover the process 0f garbage segregatlon, recycling, ~inventing or
producing things from discarded materials, the“roles of the public apd private
sectors and people in general in the resolution of the garbage problems. The
presentation methodology s short, concise, and clear™ to "the” point.  The
programs_ employ well-kiown Mes with a creditable personality to present the
Information an reasonlnF, as incentives for the programs, At ‘the same time, an
attempt was made to publicize and promote the organization' good image in the
promotion of environmental preservation to%ether with an attempt to realise the
peoples,ne?atlve thoughts "on plastic products towards the idea that plastics
do colnarlbue towards “the lesser use of the trees and that plastics can be
recycled.

2. The "Kabuangarn Khun Sa-ad" program's tar?et group are the children
early elementary school dges, therefore the “design of thé massage was not
complicated and” focysed mdinly upon the_usage of discarded materidls for the
invention of new and useful products. The program also promoted recycling of
many categories —of discarded materials. " The program also " employed
dramatization and the use of "Khun Sa-ad’ animation, as "a cartoqn character,
together with children Mes, and to attempt to correlate the desired contexts
thiough the wuse of informal dialogues and humor to create enjoyment in the
viewing of the programs.
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