(Cognition):

1

(Attention)

(Awareness)

(Comprehension)

(Learning)

(Recycle)



35

" (Affection) :

(Interest)

(Evaluation)

3. (Attitude) —

4, (feeling)

(Conviction)

(Yielding)

(Conation

(Intention)

(Behavior)

(Action) (Reuse

Recycle Reduce)

1 1«5(A44°



(Presentation style)

1m

36



7.

(Slogan)
Slogan

(Presentation style)

31



38

Shot




7. (Slogan)

10.

(Style)

”

(Motivate Appeals)
(Fear)

(Highly Credible Source)

Slogan

(Message Appeals)

(Fear

Appeals)
(Health Campaign)

39



(Dramatic)N

40

(Reliability and Trustworthiness)

(Expertness)

(Dynamism)

(Humorous)



2539

2539

Market Feedback

Nova Inter Ad

)

41



Style

Segment

(Price)

200

Social Marketing ( )

(Product)

(Place)

(Product Line)

Price

42

Life



Life Style

Ad.

124

(Promotion)

(Magazine Ad.)

(Positioning)

“ ”

182

68

43

Print

(Recycle)



151

88

150

41-44

101

92

148

44

(Recycle)



(Recycle)
(Recycle)
60 67 ( )
134 136
137 141
142 146
152 154 160 163
50

45



' 147
155 - 158
103 105
120 124
/ (Government / municipal)
(Industries / Manufacturers) (Consumer)
172 176

(Recycle)

(Recycle) Logo

46
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