(Character)

(Public markets)

(Location)

(Type)
(Tools)

(Feature)

(Size)
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4.1
4.1.1 (Type)
5
(T.G. Mcgee and Y.M. Yeung, 1977:81) Unprocessed food
. Semiprocessed food
. Prepared

food

; Nonfoods

Services
Unprocessed  food
1,114 38.45
Nonfood 904
31.20 Semiprocessed food ,Prepared food
Services 436 ,389 54 15.05 ,13.43 1.86
7
Unprocessed food 1114 38.45
Semiprocessed food 436 15.05
Prepared food 389 1343
Nonfood 904 31.20
Services 54 1.86
run 2540 - 2541
2
ReRied od Smyoessadfoud

D B



10
11.76

1. Unprocessed food (

57.63

31.42

10
0.99

2. Semiprocessed food (

36.89

47.40 37.43

11.40 3.77

55.83
1-3

Unprocessed food
68.12
30.28
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43.12
30.05 22.02
51.38
31.42
1-3 82.57
3. Prepared food ( )

Prepared food

80.72
3 15.94
57.07
26.22
57.33 26.22
36.76
1-3 4-10 31.62

1 20.82

4. Nonfood ( ' )
96.02
82.74
84.40

1-3 70.35
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5. Services (' )
1.86

2-4

Promotion



» 8 »)

Unprocessed food
Semiprocessed food
Prepared food
Nonfood

Services

» 9

»? »

Unprocessed food
Semiprocessed food
Prepared food
Nonfood

Services

» 10 »

Unprocessed food
Semiprocessed food
Prepared food
Nonfood

Services

» 11 »)

Unprocessed food
Semiprocessed food
Prepared food
Nonfood

Services

»

Mobil
0.45

1.61
3.34
1.88

?] otm -

3.05
43.12
57.07

1.55

3.70

0.09
3.21
2.57
0.11

47.40
31.42
57.33
84.40
90.74

31.42
12.84
20.82
18.58
85.19

86

» )

e

Semistatic
1.62
30.28
15.94
2.10
») ? )«
? J«
)
0.09 1.89
0.46 22.02 0.23
9.51 231
0.33
S
37.43
51.38
26.22
8.41
1.85
7N )
55.83
82.57
36.76
70.35
14.81
2540 - 2541

»

3.77
0.46
2.06
2.65

amass

«
36.89
30.05
26.22
82.74
88.89

Static
97.94
68.12
80.72
96.02
100.00

57.63
0.69
2.06

13.16
7.41

11.40
16.74
14.40
4.54
741

0.99

10.80
1.66

0.36
0.23
0.26
2.10
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Unprocessed food



12

88

Semiprocessed food

()



13

89

Prepared food

Y

Prepared food



14

90

Nonfood
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Service

15 (Service)
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4.12 (Type of hawker unit)

3 (T.G. Mcgee and Y.M. Yeung, 1977:82)

1. Mobile hawker unit

2. Semistatic hawker unit

3. Static hawker unit

Static 2,624
Mobile 231 42
Static
12 «
Mobile 42
Semistatic 231
Static 2,624
2540 - 2541
W 3 8 & «B&
Mobit"emBates
Stics

NW%

90.58

7.97

1.45
7.97
90.58

Semistatic
1.45



Semistatic
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f Mohile:

) Static
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13

4.1.3 (Tools)
(
2.
3.
4,
5.
6.
1.
8.
460 15.88
26 0.90
2 0.07
137 473
31 1.07
1,440 49.71
776 26.79
25 0.86
2540 - 2541
4 f

04
« Y% ]%9/0 ﬂa

B

1,440 49.71

716 26.79



17

%



I

5>

L
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460 15.88
2
4.1.4 (Site)
4
1
2.
3.
4,
1,700 58.68
820
28.31
301 76 10.39 2.62
4 )
1,700 58.68
820 28.31
76 2.62
301 10.39

/ 2540 - 2541



98

4.1.5 (Size)
1, (Very Small)
2. (Small) 1-3
3. (Medium)
4, (Large) 10
1-3
24.20
15 . »
701
1,769
359
68
2540 -
6
1
D M

20

1
-10
60.06
12.39
2.35
m
24.20
61.06
12.39
235
2541
!
|
2%



4.2

42.1

1,069

2,897

19

.. 2532

.40 -

1,828

Al

99

10

171.00 %

9
.. 2532,2541

.. 2532

30
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101

.. 2532
.. 2041

.. 2532,2541



18

102

“

532 (1)



, 18

103

- 2532

)



11-

13.

15,

19

104

14,

- 2541 (1)



19

105

AL ()



422

41.39
28.86
16.19

18

106

4
03.00-09.00
11.00-14.00
16.00-19.00
19.01-24.00
1,199
836
469
393
836 28.86
469 16.19
393 13.57
1,199 41.39
2540 - 2541

I» »

Wh Bh

13.57



Unprocessed food

593 70.93
Semiprocessed food 114 13.64
Nonfood 102 12.20
Prepared food 19 2.27
Services 8 0.96
Unprocessed food
181 38.59
Nonfood 138 29.42
Prepared food 110 23.45
Semiprocessed
food 31 9 6.61 1.92
Unprocessed food,
Semiprocessed food MNonfood Prepared food 127 ,101 77 74
32.32 ,25.70 ,19.59 18.83
Services 14 3.56
Nonfood
587 48.96
Unprocessed food, Semiprocessed food Prepared food 213 212 186
17.76 ,17.68 15.51
' 1 0.09
19
Unprocessed food Semiprocessed food Prepared food Nonfood Services
70.93 13.64 12.20 2.27 0.96
38.59 29.42 23.45 6.61 192
3232 25.70 19.59 18.83 3.56
17.76 17.68 1551 48.96 0.09

2540 - 2541



423

4231

«
42311
physical factor)

50

4.23.1.2
physical factor)

108

(Edge)

(Physical factor)

(Natural

(Manmade
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14+

1
»

109

4y
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.. 2541
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(Node)

4232 (Economic factor)
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4.2.4 (Pattern)

Unprocessed food , Semiprocessed food Prepared food
2.
(Prepared food)

3. Node

Unprocessed food
4,

Prepared food Semiprocessed food
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D °|—
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Jt -
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Unprocessed food
Nonfood

Prepared food Semiprocessed food
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4.2.5
, (Pearson’s Product Moment Coefficient)
- ()
( )
- ()
( )
6,732 |/
1,134 |
11974 |/
9,635 / 8,619 /
1341 | 6,519 /
3,684 | 2,343 |
2,126 | 2,002 |/
1,986 | 1,670 |
1,363 | 1,149 |
899 / 813 |
565 |

75746 |
22880 | 159.68 |
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4.3

43.1

150-300

Nonfood

120

Unprocessed food

1,500-3,000



1,000-20,000
10

4.3.2

.. 1839

4321

121



4322

122



43221

43222

.. 2540-2541



43223

food center

Node



4323

4.3.2.3.1

13

10 48

4.3.2.3.2

38.4

125

(

, 2532

- 2536)
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43.2.4

4325



7-Eleven

(Hyper market)
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4.3.2.6

700

700



43.2.1

Image

(District)
(Node)

(Node)

130

20-30

(Local Landmark)

(



23

131



4.4

4.4.1

(Demand)

132

Unprocessed food

(Macro)

Nonfood



Node

(Feature)

133

1-3



134

442

10 .. 2531

(. 2520-2524) 5 (.. 2525-2529)

2530)
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Super Highway

(.

JOu

.. 2532

(Image)
(Ring Road)

. 2504-2509) .. 2522

Super  Highway
4
(Radial Roads)

Ring-Radial Roads
Grid Network
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AWT

. 2532
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.. 2532
.. 2041

?
.. 2532,2541
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