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~ The aim of this research was to study an efficiency of TV
commercial ~ "PTT  Super 97 (Unleaded Premium Gasoline with anti-valve
recession addltlve(}, in terms of objective and communication strategies. The
research was conducted by interviewing the message sender and receiver
together with analyzing the content of four TV commercials.

~ From the senders' interview, it was found that the objectives of
advertisement were to improve corporate image and to sell the product. In
addition, it also aimed to inform public about environmental issues. Humors
api)roach, namely ; Humor Appeal, Sentimental Comedy and Tearful Comedy were
selected to present the stories. In addition, the "Personification” appeal
was also introduced. Meanwhile, from the group interview, the receivers
perceived and fully understood the advertisement's objectives and its main
strategies as a result of the past exposure experiences of this
advertisement.

Howeverthe study of an advertisement of unleaded %asoline "The
Lead Man" of PTT, shown that humor appeal could be applied for Corporate
Advertising. Besides, it could be practiced for a manifestation of social
responsibility. Subsequently,other advertisements were thus inspired by the
application of humor appeal.
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