


(2520)

2-3
(2529)
( - 25?8)
(2534)
(To Imform)

(To Give Opinion)
(To Entertain)
(To Advertise)

(2533)

(Popular  newspapers)

(Sensational)

(Human interest)
(Soft news)



(Immediate Rewards)

(Quality newspapers) :

(Hardnews)t
(Delayed Rewards)n

(Specialized Newspapers)



(Continuing of Information)

( - 2523)

gt



( 52529)

1 (Hard  News)

2. (Soft  News)



(Sandra, 1984)
2 1

| 2534)

(Nameplate or Rag)



2. (News)

(Headlines) (Lead) (Body)
" (Jumps)
3. (News picture)
(Feedback)
4. (The Fixed Column)
b. (Advertising)
4.

(Lasswell, 949)

(Surveillance of the environment)

(News



(Reporting) (Informing)

(Correlation of the parts of

2.
society)
(Persuasion) (Editorial)
3. (Transmission
of the social heritage)
(Education Function)
(Schramm) (Wrigh, 1977)
1 4
4. (Entertainment)
(Mcquail 11978) 5

(Mobilization)

L (Information)

2. (Correlation)
3. (Continuity)
4,

(Entertainment)



) (Mobilization)
(Morton McQuail, 1978 )
(Latent)
(Functions)
(Dystfunctions)

Functional Theory)

( 1 2520)

(Manifest)

(structural

19



? (Mass Culture)

(Schramm, 964)

2
2l
2



McQuail, 1987)

(Merton

21






(Deciarration of The Rights of The Child), (Convention of The Rights

of The Child)

(Universal Declaration of Human Rights)

2534

24 25

(Victim) (Injured Person)



(Injured Person)

15

(Victim of Crime)

(Victims of Criminal Acts)

(Innacent Victim)

2 (4)

24



2312479

563/2517

1641/2514 " 14

21 112497

15



(Victim Compensation)

(Victim of Criminal Acts)

56

(Victim of Criminal Acts)

40



(Victim Compensation) ?l

% (Child Abuse)
(Sexual  Abuse)

1562 N
" 1, 2539)

( 1 2538)



Tiw
Ombuds man for Children

Commissioner for Children

. 2534

93)

28



113

10

12



(Non-conflictable)

1. (Content Analysis)

(2529)
(Source)

(Receiver)
(Communication Process)
(Channal) (Receiver)

(Human Rights)

3 (Absolute)
3
(Inhumanly)
L)
(Source) (Message)

30



(Feedback)

(Berelson, 1971)

(2520)

(2507)

(2524)

(2524)

31



(The Unit of Content Analysis)

(Kerlinger, 1972)

(Word)
(Unit of symbol)

(Theme)

(Character)

(Items)

(Space and time)

32



(The Unit of Enumeration)

L (Space)
2. (Appearance)
3. (Frequency)
4, (Intensity)
(Content Analysis)
(2525)
L

(Indicators)



34

(2507)



(2536)
427

A2
42

42

(2536)

| 17am 3

35



(2535)
1 3 2534

(2535)

(Drama)
?l

(2534)

36



2528-2537

(2537)

37
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