(Oligopoly Market)1

2 ( a differentiated Oligopoly)

(non-price competition)
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(Multiple Linear Regression Model) )

2 (Simple Regression)
(Multiple Regression)

Stepwise Regression®

SPSS FOR WINDOWS

3 : . f
; (Regression Analysis : Concepts,Methods and Applications.)

SPSS/PC*.

5 536 4852



T-Statistics

(linearity)

4.2

PE

PR

PW
PM
MKT
MMKT

3G -T

Multiple linear regression

(error)
(Non-Autocorrelation)

(variance)
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0.05

(normal distribution)

(error)
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5 5 %922%%% —

. 25%)

E = PWKHWKT

PV = PREHVPRICHNF

E = PWIWKIAMKT

PV = PVHMFTHAVEORVINAV]

3
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MKTANKT = <#(E% JPR(pr it DVPRHH H1)0F

HI,-INF 49
MMKT+HVMMKT = <2+ (£21)PR+(O21)IM+(p21)T+(j)21)VPM
H 2 ORVH2ONAM (49
42 (G-l
E = <HEPRPVWVPRIT]ORANF Y
4 (Ge-43
FE = KHPROAHDIH)NPMETIOFVHARM 49
(Multicollinearity)4
( )
VR VPM
E = Ke8PRHIT+TIORHN (49
E = <ASPRICANHDZITI ORVHARM (410
1 100%)
3

Damodar N. Gujarati Basic Econometrics 3d Edition MCGRAW-HILL 283-315.



43 (Price Ratio)
)
Price ratio
Price ratio =
Price ratio
p, = (PEFR)
Price Ratio
pm = (PETPM)*
( )
2
PE Price Ratio
412 49

) e

TPM PM + IM

40

()
X 100
(4.10)
(4.12)
Price ratio
411
4,10



price ratio
Price ratio
2

4
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