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333-342)

1

Subsistence economy)
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(income per capita)

di '

Douglas c¢. North (John Friedmann and William Alonso 1975 :

(Self Sufficient



(Specialization)

(Comparative Advantage)

3 (Term of Trade)

(Demand) ' 1

4

(Law of Diminishing Returns)

North

(inter-regional trade)

2 (comparative advantage)

(specialization)

“economies of scale”
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Myrdal (1975)

1 (Spread Effects)

(Hirschman, 1970: 105-120)

“Trickling down effects”

Marginal Productivity

2. (Backward Effects)

(Technocrat)

Hirschman

“Polarization Effects”

Hirschman

Friedmann (Friedmann 1975 : 267-281)

(Urbanization)



(Specialization)

Albert Hirschman (Albert Hirschman 1958 : 62-63)

(Forward/ Backward Linkage)

(Forward Linkage)

(Backward Linkage)

10



2.2

linkages)

Hirshman (1972)

(Value added)

11

(forward and backward

?



Hartshorn (1980)

(backward linkage)

V.F.S.

Sit (1984)

(Competitive Linkage)

(Complementary Linkage)

(Commensal Linkage)

(Ancillary Linkage)

A.G. Hoare (1985)

(forward

linkage)
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Bendavid (1979)

(Potential Flows)

di

1 (Forward Production linkages)

2. (Backward Production linkages)

(Indirect inputs)

3 (Distribution Linkages)
4. (Commercial and Service Linkages)
5.

2.3
Edgar M. Hoover (1971:157-162)
(Relation of Activities within a Region)

1 (Vertical Relationships)

(Mutual Attraction)

- (Backward linkage)
supplying activity

(indirect inputs)
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Backward linkage = demand regional market

- (Forward linkage)

by product

Forward linkage

(Backward
linkage)
(Forward linkage)
21 Backward linkage Forward
linkage Types of Spatial Linkage Edgar M. Foover, 1971 (p.161)
Backward linkage Activity Forward linkage
Copper Producer of Food
Mine Canner i Canner
2. (Florizontal Relationships)
a
(Mutual
Repulsion) Florizontal Relationships
3. (Complementary Relationships)
ai q a
1 Floover
Complementary Relationships 2

- Mutual Attraction among Suppliers of Complementary Products



(Forward linkage)
(Backward linkage)
- Mutual Attraction Among Users of Jointly Supplied Products
product
by product (Backward linkage)
by product

(Forward linkage)

24

di

15

by



(Economic Growth)

16
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2.5 1

(O.Boustedt, 1975)

1.

(Sectors)

<A

17



43

2.6

18

(Scope of Linkages Analysis) 1
43
2 (D.A.Rondinelli,1985)
<"43
43 43

43

(Input-Output Table)

43

(Input)
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2

(Primary Input)

(Final Demand)

Lever (Lever 1975 :9-11)

(2533 : 34)

(2541 : 1-2)

(2538 : 17)

(Backward Linkage)

(Intermediate Input)

(Forward Linkage)

19

(Output)
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2,1 (Conceptual Framework)

ai

(Forward Linkage)

(Backward Linkage)

(Direction)
(Origin)
(Destination)
2.2
(Conceptual Framework)
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Linkages Forward Linkages 2

(Linkage Survey)

- (Output)

- (Input)

Linkage)
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Backward

(Distribution

2

(Forward Linkage)

(Linkage Survey)
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(Forward
Linkage)

(Scope of Linkage Analysis)

2 (Backward Linkage)
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(Flow
Study)
(Linkage Survey) (Inputs)
(Outputs)
di

di ai

di

(Backward Linkage) 3

70 % 2

100



2.3

Backward Linkage
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Forward Linkage
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