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ABSTRACT

Household insecticidal liquid oil spray and insecticidal

aerosol are used for preventing and eliminating various insects.
Eventhough these insecticides are useful, most of them are dangerous

chemical products for human and pets. In case of misuse or carelessness,
it can be very harmful and hazardous to users. Therefore, purchasing
attitudes, criteria, purchasing behaviour of consumers and influential
factors on purchasing of products are different from other consumer
products. The objectives of this study is to find out housewives'
attitudes towards household insecticidal products. The finding

will be guidelines for concerned government officials and for
manufacturers and distributors to determine appropriate marketing
strategies.

Data collection of this study is based on field-marketing
research. Questionnaires were handed to housewives in Bangkok
Metropolitan area which are the largest target group of this kind
of product. The study is concentrated on attitudes, purchasing
behaviours and factors which have influence on the selection of
products.



The study is based the following hypothesis:-

1. The purpose of housewives' household insecticidal use is
for the abundance of insects.

2. The most important factor for housewives in Bangkok
Metropolitan area to purchase household insecticidal products is
the confidence in the brand which had been guaranteed by manufacturers.

3. The most oopular type of household insecticidal for
housewives are Aerosol,

4. Earnings are related to the selection of type of household

insecticidal products.

The methodology used for testing hypothesis is based on
guantitative, and qualitative tests. Percentage comparison and

Chi-Square are used as major statistical tools.

The result of study reveals that most housewives use household
insecticidal products because they find it the best way to eliminate
insect nuisance. Insecticidal Aerosol is used for multi purposes.
Household insecticidal products are high brand loyalty. Consumers

who make decision about purchasing the product are mostly housewives.

The most important factor which has some influence over the
household insecticidal purchase is its safety for users. The best

place to buy household insecticidal is supermarkets.
The obstacles of insecticidal product distribution are many

government organizations play their important roles to control the
distribution. For example, The Food And Drugs Administration of The
Ministry of Health treats insecticides as poisonous substances. The
Interior-Trade Department of The Ministry of Commerce states that

insecticides must be price-controlled. The Public-Work Department



of the Ministry of Interior Affair declares insecticides are flamable
substances. Moreover, The Thai Industrial standard Institute of The
Ministry of Industry are considering to issue Standards on Insecticidal
Liquid Spray and Aerosol. The government' interfere is aimed at

protecting consumers.

Recommendations follows:

1. Manufacturers should be responsible for society by
producing less dangerous formulas products, be more concern with
consumers' safety not only produce effective insecticides.

2. Manufacturers should provide information, knowledge about
insecticides to consumers including details on direction of use, not
only advertise the efficiency of the products. Manufacturers should
co-operate with the concerned qovernment organizations in providing
information because most consumers are not aware of the appropriate
direction of use or knowledge about toxic insecticides.

3. Manufacturers have to improve and find ways to get rid
of unpleasant scents of products. They should not use pleasant
odor because consumers may enjoy the scents which may cause hazard
to their health.

4. Manufacturers should pay attention to housewives because
most of them are decision makers of a selected brand.

5. Manufacturers should emphasize the brand image on account
of high brand loyalty and advertise through television which is the
most successful media.

6. Manufacturers should pay high attention on supermarket

for an effective distribution.
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