200 400
200 400
1
2,
3
1
b} 25

18

23-21

1987 Snyder

200

200
800

Mark Snyder
25

1974



2532
11
18
1.2
3
1.2.1
control) 8
122
9
123
directed self-presentation)
13
14
60
(
Snyder
2.1
2.2
2.3

18

42
Snyder (1987)

32

417735

Snyder (1987)

(expressive self-

14

(social stage presence)

14

1-18

19-32
33-46
47-60

29

(other-

9 14

42

") 29

11

3

18

14
14
14

60



15

0
+2 -2
+1 -1
1 +1
2 +2
1.6
1 56 53 109
2. 38 44 82
3. 21 17 44
4, 33 24 57
5. 1 50 57
161 188 349
(Item Analysis)
1 (Corrected
Item-Total Correlation) .05

40 80
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1. Snyder 5 10 15
2.
2.1 5 3 8
2.1 8 5 13
2.3 3 1 4
21 19 40
(2534) 40
(Known group)
38
39 5 42 37
156
5
2

(One-Way Analysis of Variance)
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(M= 18.01
SD = 13.58) (M =958
SD = 16.34) 001 (F (155)= 12.26)
40
82
(2536)
40 2
1 092116
188 2-4
417209 417104 106
2-3
294
* (Pearson Product Moment Correlation

Coefficient)

' 1 r 98

001
94 93
2.
Rempel

(1985) 24

T20 q



2.1
(1985)
2.2
Rempel
2.3
7

26

(intrinsic) 7
(instrumental) 10

(extrinsic) 7

24
Rempel

(1985) 2
(intrinsic) 13
(extrinsic) 13
26
]

14

36
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20

(intrinsic motivation)

(extrinsic motivation)

B oo DD -

37

40
20

Rempel

15913 3711519 2
17.21,5  23,27,29, 3L,
(7 ) 3335 37,39
(13 )

26,10, 14, 4,812 1620, 20
18,22,26 24,28 30,32,
(7 ) 34,3638 40
(13 )

14 2 40

(Rating scale) 9
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140

70 23-27

20

20 (Item Analysis)

(t-test)
(Corrected Item-Total Correlation)
001

25
13
14

12

40

15
17
15
13

68

40
30
30

2
12
140

38



{M)

20

(degree of freedom)

(degree of freedom)

11

12

259

2.1

2.2

92

(SPSSIPC+)
(p <.001)

20
(Corrected Item-Total Correlation)
(SPSS/PC+)
(Corrected Item-Total Correlation)
(Pearson Correlation Coefficient)
138 (CX=.001)
20

(SPSSIPC+)
(p<.001)

20
(Corrected Item-Total Correlation)
(SPSS/PC+)
(Corrected Item-Total Correlation)
(Pearson Correlation Coefficient)

138 (X = .001)

/

39

25

(t-test)

25

(t-test)



259 20
94 2
3.
Melinda Jones
1993 19
19
.-
19
Jones Buss

Barnes (1986)

(Similar values)
(financial resources)
(sense of humor)
(responsible)
(faithful and loyal)
(physically attractive)
(intelligent)
(healthy)
(exciting personality)
(kind and considerate)
(social status)
(sexual experience)
(sex appeal)
(good parent)
(educational level)

40
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(sexually compatible)
(recreational interests)
(good social skills)

(honest)
4 (sexually compatible)
(recreational interests) (good social skills) (honest)

3 (sexually compatible)
(recreational interests) (good social skills)
(honest) (faithful and loyal)

4

15

(educational level)

(good parent)

15

(Rating scale) 9 1 9
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12

2.1
2.2
2.3
24

30

23-27
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(t-test for independent groups)
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