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2
(Corrected Item-Total Correlation)
(Cronbach’s - Coefficient of Internal Consistency)
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& Patrick Lynch.

and Job Satisfaction.

2.2

10

2.3

2.4

.05

30

Quinn & Shepard (1974)

Robert Eisenberger, Jim Cummings, Stephen Armeli,

Perceived Organizational Support, Discretionary Treatment
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3. Element-B Schiitz

Element-B

Element-B

- (FIRO-B : Fundamental Interpersonal

Relations Orientation - Behavior) 1987 (William Schiitz)
(Element)
- (Element B)
- (Element F)
- (Elements)
3 ( Inclusion )
( Control ) ( Affection )

( Openness )

Element - B

(Guttman scale) (Cumulative)

(attitude)

( Schiitz 11992 )

Element - 54

1 (' Inclusion - 1)

18



1 (DO ) :

2. (GET ) :

( Control - C)

18

( Openness - O )

18

54

11

4!

(421

y

(want)

(want)

Element - B

7, 13, 19, 25, 31, 37,43,49

10, 16, 22, 28, 34, 40, 46, 52

11, 17, 23, 29, 35,41,47, 53

2, 8, 14, 20, 26, 32, 38, 44, 50

3,9, 15, 21,27, 33, 39,45, 51

(is)

(is)
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6
6, 12, 18, 24, 30, 36, 42, 48, 54
1 Element - B
“ Truth Option : A Practical Technology for Human Affairs ” 2 Behaviors
Inclusion , Control 1 Openness. 54
( Back translate )
2
2 2
21 (is)
2.2 (want)
3. Element-B 108

20



(is)

(want)

Element - B

36
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Element - B 1
5 6 1
Element - B
( )
1 Element - B
101 ( ¢ )
2.
2 50
3 50 ‘ ”
HOH
4, 50 "0”
1 “ 1ll
( Reliability )
(Coefficient of Reproduciability)
200 107 93
50 NASA 43 23
84
0.89-0.93

( Guttman Scale )



0.90

( Validity )

Element -

, 2537

Y

(CR)

( Content Validity )

12

, 2539)

M)

CR
.93
91
.89
.93
.92
.93
.93
91
.89
.93
.92

.93

Element - B

4.9

3.7

3.4

4.0

4.4

31

5.6

4.6

4.2

54

3.2

4.1

38

SD

2.2

2.9

19

3.2

24

2.6

21

3.0

2.2

24

21

25



2. ( Concurrent validity )

ELEMENT -

( Schiitz 1967 )

2
1.
10
85 85
2 12
) 200 122 61
97
171
SPSS/PC*
1 (M) (S.D.)
6
Element - B F
2. (

Product - Moment Correlation Coefficient )

39

100

74

Pearson
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