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Michael Aiken and Paul E. Mott, eds.,
The Structure of Community Power (New York: Random House, 1970), Part
IV, pp. 193-320.
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2. 1.2.3
(acquaintanceship)
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(Pre-test)
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( )
2.2
2-2.1. (population and sampling)

(purposive sampling)
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(3) (cluster group)
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3 (key informant list)
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! )
I
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) 53
. 43
(2) ( business
position) 2
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(3) (social position)
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2.3
2 |
2.3.1 [ (quantitative analysis)
SPSS*
(1)
frequencies ) ?)
Crosstabs (
)
Chi-Square, Cramer V. 9 Gamma
(2)
(opinion)
Pearson Correlation ?)
{
!
3)
{
(sociometric choices) T-Test
2.3.2 (" (qualitative analysis)
{
(issues) )
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(top
(low elite)
(cohesive)
T-Test
(sociogram)
| 2 3 4 5
1

sociogram
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