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# # 6472001125 : MAJOR HOUSING AND REAL ESTATE DEVELOPMENT

KEYWORD: Decision of purchasing, Generation Y, Covid-19, Condominium, Townhouse
Kasidit Techavichien : FACTORS AFFECTING GENERATION Y’S DECISION FOR THE
PURCHASING OF ORIGIN PROPERTY PLC’S CONDOMINIUM AND BRITANIA PLC’S TOWNHOUSE
3-6 MILLION BAHT PRICE RANGE DURING COVID-19 CRISIS. Advisor: Assoc. Prof. TRIRAT
JARUTACH

The COVID-19 crisis significantly impacted the economy and society, particularly in the real
estate sector, leading to profound changes and trends that are unlikely to revert to their previous
states. Both the factors influencing the decision to purchase residential properties and the consumer
groups buying these properties have undergone transformations, with Generation Y becoming a group
with genuine demand for residential properties, including condominiums and townhouses. This group
has become a primary target for real estate developers, both during and after the COVID-19 crisis. As
such, researchers have shown an interest in studying the decision-making factors for purchasing
condominiums and townhouses among the Generation Y demosgraphic during the COVID-19 crisis. The
control factors for comparison include proximity, similar pricing, and the same development company.
The study found that the sample group that purchased condominiums through random selection had
the highest age range of 29-35 years (Y2). The three most influential factors influencing their
purchasing decisions were marketing-related factors, the impact of COVID-19, and location factors. On
the other hand, the sample group that purchased townhouses through random selection had the
highest age range of 22-28 years (Y1). The top three factors influencing this group’s purchasing
decisions were the impact of COVID-19, marketing-related factors, and house characteristics. Overall,
the impact of COVID-19 and marketing-related factors had the greatest influence on the decision to
purchase residential properties. It is worth noting that the COVID-19 situation did not reduce the
purchasing power of consumers, while marketing-related factors, particularly price and promotions,

expedited the decision-making process, with most decisions made within one month or less.

Field of Study: Housing and Real Estate Student's Signature ......cocveveverncnenn.
Development

Academic Year: 2022 Advisor's Signature .......coeveeveeennees
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1 "Coronavirus Disease," 2019, https://www.who.int/thailand/emergencies/novel-coronavirus-2019/g-a-

on-covid-19/g-a-on-covid-19-general.

2 1a30-19 N3eNUadImlnguuss," 2563, https://www.reic.or.th/News/RealEstate/d41783,

®> Wei&Zhong, "Where to buy a house in the Us," Environment and planning A:Economy and Space 53,
no. 1 (2020), https://doi.org/10.1177/0308518X20946041.

% Pantri Et.al, "Factors affecting the decision of home buying of millennial during the covid-19 pandemic,
Journal of computer and mathematics education," Computer and Mathematics Education (TURCOMAT) (2021),
https://doi.org/10.17762/turcomat.v12i3.2015.
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(neinusUSygrumdydin inauasnaIunIuns, 2555).

% "Coronavirus disease (covid19) Q&A ", 2565, https://www.who.int/thailand.

¥ gswa sy, egaeulaliilugy (nedwuayds 2540).

* ngnsenTIatun 55, "Ue 1 wisngnsensadun 55 (ne. 2543) sanmuaalunseswdyginiuaueinns

N.A.2522."

» glgiaas Asuuvians, "wuudaedunsifenviiaimunlasnisvaiiuinassluwn nssvmumunas’

(AnendinusUTeyaumUnydin aausssumans, 2560).

“ Roger&Powel, "A requiem for the fiscal theory of price level," (2019).
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% Leslie, "Generation Who, What, Y? What You Need to Know About Generation Y," Educational and
advancement (2004), https://doi.org/10.1057/palgrave.ijea.2140202.

%" Prensky, "Digital Natives, Digital Immigrants," 9 No.5 (2001).

“ Lyons, "An exploration of generational values in life and at work" (Doctoral Carleton University, 2004).

* Immordino-Yang et al, "Understanding gen y and their use of social media : A review and research
agenda," Service and management (2012), https://doi.org/10.1108/09564231311326987.

50 TCDC, "ngwmsuntan 2020 Tag TCDC," (2020).
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! Rawisara Chulerk, "The forecast of next 30 year of livelihood of generation y based on Bangkok "
(Doctoral Thammasat university 2018).

52 Stanley, " Get ready for Gen V," (1995).

%% Pew Research Center, "Defining generations: Where Millennials end and Generation Z begins," (2019).

https://www.pewresearch.org/short-reads/2019/01/17/where-millennials-end-and-generation-z-begins/.
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54 5CB, "Insight Capturing Thai Gen Y Consuming," (2014).
https://www.scbeic.com/en/detail/file/product/276/ely9el9c4h/Insight_Eng_GenY_2014.pdf.

*> Pew Research Center, "As Millennial Near 40, They’re Approaching Family Life Differently Than
Previous Generations," (2020). https://www.pewresearch.org/social-trends/2020/05/27/as-millennials-near-40-
theyre-approaching-family-life-differently-than-previous-generations/.

* Hwang. J, "Housewife, “gold miss,” and equal: the evolution of educated women’s role in Asia and
the U.S," Population and Economics 29 No.2 (2016).
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%8 Pew Research Center, "Millennial life :How young adulthood today compares with prior generations,"
(2020). https://www.pewresearch.org/social-trends/2019/02/14/millennial-life-how-young-adulthood-today-
compares-with-prior-generations-2/.

* B. J. Kowske, Rasch, R., & Wiley, J, "Millennials’ (lack of) attitude problem: An empirical examination of
generational effects on work attitudes," Business and Psychology (2010).

0 Fry&Parker, "Early benchmark show on track to be the most diverse the most educated Generation yet," (2018).

®1 Lissitsa&Kol, "Gen X Vs. Gen Y : A decade of online shopping, Journal of retailing and consumer service."

62 Flor, "The characterization of millennial and their buying behavior."

63 SCB, "‘MﬁLEJEJ;‘m’jWJﬂLi]u."

64 Rawisara Chulerk, "The forecast of next 30 year of livelihood of generation y based on Bangkok .

¢ Peter&Uki, "The effect of work from home and work load on life balance of gen x and gen 'y

employee," Economics finance and accounting studies (Jefas) (2021), https://doi.org/10.32996/jefas.2021.3.2.21.
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¢ Rawisara Chulerk, "The forecast of next 30 year of livelihood of generation y based on Bangkok ".

" Oakil, "Determinants of car ownership among young households in the Netherlands: The role of
urbanisation and demographic and economic characteristics," Transport of Geography (2016),
https://doi.org/10.1016/j.jtrange0.2016.01.010.

 Wanida Lerspipatthananon, "Thai Gen Y People’ Travelling Behavior and Motivation Patterns," Dusit
Thani College Special 12 (2018).

¢ E. Cavagnaro, Staffieri, S. and Postma, A, "Understanding millennials’ tourism experience: values and meaning to
travel as a key for identifying target clusters for youth (sustainable) tourism," Tourism Futures 4 No.1 (2018).

" Hans, "COVID-19 and E-commerce operations: evidence from Alibaba. Manufacturing & Service
Operations Management," Manufacturing & Service Operations Management (2022),

https://doi.org/10.1287/msom.2021.1075.
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' JP.MORGAN, Global e-Commerce trends report (2021), https://www.jpmorgan.com/content/dam/jpm/treasury-
services/documents/global-e-commerce-trends-report.pdf.

2 Rachata Rungtrakulchai, "The imapacts of customer engagement on brand equilty in E-commerce " (Thai-Nichi institute of
technology, 2022).

" Philip Kotler, Marketing 5.0 :Technology for humanity (1st Edition) (Wiley, 2021).
https://www.google.co.th/books/edition/Marketing_5_0/lgAXEAAAQBAJ?hl=en&gbpv=1&dg=kotler+book+marketing+technology+book+fr
ee+read&printsec=frontcover.

" Adipon Euajarusphan, "Online social media usage behavior,Altitude Satisfaction,and Online Social Media literacy of genx
geny and genz," Interdisciplinary Research (PSAKU international) 10 No2 (2021), https://doi.org/10.14456/psakuijir.2021.5.

™ Graso M, "The new normal: Covid-19 risk perceptions and support for continuing restrictions past vaccinations,"
Management (2022), https://doi.org/https://doi.org/10.1371/journal.pone.0266602.

7 S99 UUNAYANI, "New Normal', (2563).

" Francesco, "An Assessment Methodology for the Evaluation of the Impacts of the COVID-19 Pandemic on the Italian

Housing Market Demand," Engineer and Chemistry (2021), https://doi.org/https://doi.org/10.3390/buildings11120592.
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Encourage Healthy Food Choices: A Systematic Review and Meta-Analysis," Nutrients (2020), https://doi.org/doi:
10.3390/nu13072255.
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77599 3.3. wanansoavenavtiaselunisandulage

Uadelunsandulaenagende

2
o

o d‘
NANAY

WNDNNLATAEAIN

Alonso (1964), Lean&Goddal (1977) ,Mang, (2018)

Tndanuivinau

Alonso (1964), Wingo (1969) Mang, (2018) Ismail (2019)

Thadesuneanuazain

Alonso (1964), Ismail, Shaari (2019)

Inalsaseuyns

Alonso (1964), Mang, Zainal Radzuan (2018)

ANWUTUIU

NunltaesNvainany

Al, Momani (2003) Behrens et al (2021), Hughes (2022)

fuasauniglu/uen

Sengul (2010), Opoku&Abdul-Muhmin (2010)

o

aniinaunmuaglasainanamy

Sengul (2010), Opoku&Abdul-Muhmin (2010)




Uadelunsindulaenagende 31984

fdanuvaenne AL, Mormani (2003) , Opoku&Abdul-Muhmin (2010)
mmgwwﬁﬂmﬁa Sandy (2008), Lin et al (2012),
Aauandou

v

ﬁﬁuﬁﬁﬁ‘ﬂ’ﬂuﬂmﬂm\iﬂﬁ Susan (2021), Ahmadpoor&Shabab(2020) , Janie(2021)

ANNUINAONNEUDNLIATIANT Alonso (1964),Wright&Kloss (2007), Susan (2021)

PANYNINAIMUAILVDINATING Muth (1969), Button (1970), Susan (2021)

UANTIEMLFLLAZNAY Kloos (2007), Wright&Kloss (2007)

walulad

ausnlananis Arnold (2018), Marikyan (2021), Jiogap (2020)

sww%’muqmmﬁmﬂuﬁ’m Arnold (2018), Marikyan (2021), Jiogap (2020)

AuANUaUAlW szRuLEdETINg Arnold (2018), Marikyan (2021), Jiogap (2020)

(%

sruunsRdudaaiugungn

]

Arnold (2018), Marikyan (2021), Jiogap (2020)

1P3n-19

A01UNTUNITIZUIN Pham et al (2021), Mulyano (2020), Anupam (2021)

amumiaimimiwgﬁﬁmmﬁﬂ Pham et al (2021), Mulyano (2020), Anupam (2020)

anunsainsiiudediegende Pham et al (2021), Mulyano (2020), Anupam (2020)

druUszauniIenITnana

A laguIlnABE1aLYIase Lauterborn (1990)

AUANAIYBITIATUNERS

Lauterborn (1990)

AUALAINAUILNITTITLRY

Lauterborn (1990)

A0ENINTIAINUADINT/TIALED

Lauterborn (1990)

AMUAIAAIS (517 1U5TaT)

REIC (2021)

ASIEUAT

Kotler (2021)
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INHITNN 3.4 LAAIINYIUNUTNENYIVDIVDINIAIBILAKRNIT WU G]'JLL‘U?%"UQEJ

wialulad 1a39-19 way drudszaunianisnain (dc) GeliiasldidusnudslunisAnew

3.3. iAsesiialdluauily
3.3.1. WUUFIUANY
NN3ABUAINANUANILYDINGUIRLUBSISTUIE NTonauladideuwazn1iiend lng

19 uvaaun1u (Questionnaire) ‘Lugﬂuwﬂmm% (Open Ended Question) wagdaneUn

[

(Close Ended Question) Insuvaauaiy huseanidu 2 d1u sadl

1 [ v =~

d7ULIN ANDIUARNTEY 1YY TEaALeYIINTANNTRIERDULUUADUANN BNINGY

&

Feg T dunauRuLe SIS TUEY eI TENIN 22-42 T

a s

duil 1 Yayaieniu snwaglsynsmans Qilenans Inane uaz NaANTIN Vel

U

nauuesstuedelasINsaAnwIlutIIngalaTn-19

1 )

gl 2 deyasziumnudaiiu 5-1 Tulladelunsdnduladediogende Ussnaude

vafisa (Location) §nwassUnu (Product) Aswandeu (Envionment) tnpalulad
(Technology) 1ain-19 (Covid-19) Way d@uuszaunianisnain (Marketing Mix)
N139NLULLULABUANLAEduATWRIlAEN1TNATEY (Pre-test) L1 Befufundx
fegnalszann Sesaz 10 16 31U 39 dledne lnsuvalu aeulafiifion s1udu 22
F10819 Way NLENd S 17 Fegh LitethanusuudlsliauanysainnB ey
3.3.2. wuuduniwal

n1sdun1wainauegee (Focus group) 9MNLUUANN19ldllATIa519 (Structured

| |

Interview)

3.4. m3iusuTtoya
3.4.1. Jayaniegdl
Anudeyatonans TaefAnwmgud wnfn wazanAdefifetes
3.4.2. Jayaugundl

FwTudaiuteyaves wuuasuauLAzkUUAIN YaIN1gUkUUBelaY
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3.5. AaTendoya

3.5.1. IAszvidayalteaiia

Ainseideyasnelusunsumsadia (5Pss) Inglddeyaanuuuasun iledinses
Toyaldausuna lawn A1A1ud (Frequency) A15esas (Percentage) A1Lade (Mean) a3
\ealuunInsgIu (Standard deviation) A2MLLUTUSIULUUNILAEL (Anova) WAz Las
WATIILANLAIUUANT1YT (Crosstabs) Tuguuuulaauads (Chi-squared test)

¢ v a

3.5.2 AATITaYALTIAUAIN
AnTeideyadnnnisdunivalnguees (Focus group) Ing 35n153tAT18MLLaM
(Content analysis) ua3¥N15asUAIAAE (Frequency) lngRideyinnisisedfua1AIud

nunlumties

3.6. MU nEUBLATHTUNS

L dnausdeyauvuaeuauiasdunivel lusduuudegazadfidanssaun
(Descriptive statistics) Tneiaualduningau
2. aguanuduiussening nquuLesITUNeNTemeuladiieutagn1dend 1
U gAYy a ¢ = = a = av o d o
HadnSTlauIATeasUeudiou wwafa ngul) 1ideniedes

[

3.7. NuNN1SAN®E

N
€

v a [

i o & & A g o
9 ﬂmﬂqﬁﬂqwu@ﬂaﬂLﬂm"'I/ﬂUﬂqiLaaﬂWUWﬂifMﬁﬂU’WIflu

e

3.7.1. Wenusunitmunedun Neglunanananning

al

3.7.2. @onuidniiaunedwn induauaistunelvaiuauls

3.7.3. \enuiEmiiaedmn ﬁﬁmamﬁmeﬁﬂgﬂmammmﬁwLLazLLmqq
3.7.4. \Benutmiaunodnny AdunisluuidniiUalasensnniigalugiu
3.7.5. Bonlasansiilalutidingaladn-19 (wa. 2563 Wudusn)

3.7.6. Bonlasin1sTeszdunan fiseueindsussinn 3-6 §1uum

'
P

3.7.7. denlasamsngideannsadinedeyale



§75199 3.5. uanalpsanisaeuladideuuasndeIae uuIay)
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Uszum a6u 1A39N15 U | Uida | sedumen
(av)
1 Origin Sukhumvit 105 Origin 2563 3-6
2 Brixton Pet&play 107 Origin 2564 1-3
3 Notting Hill Sukhumvit 105 Origin 2561 2-4
4 Knightsbridge Collage 107 Origin 2562 2-6
5 Knightsbridge Bearing Origin 2558 1-5
Aouladitten 6 Kensington Origin | 2561 1-3
7 B-Loft Lite Origin 2562 1-5
8 Atmoz Bangna Areeya N/A 1-4
9 Supalai City Resort Sukhumvit 105 | Supalai | 2560 1-4
10 ldeo Mobi Sukhumvit Easteate Anada 2559 2-6
11 Niche Mono Sena 2559 2-6
1 Britania Mega town Origin 2563 3-7
2 Britania Praksa Station Origin 2564 2-4
3 Siri Place Bangna Sansiri 2563 2-4
a4 Siri Place Bangna Suvarnabhumi Sansiri 2565 2-4
.. 5 Nora Bangna Areeya N/A 2-5
NNIULTE
6 Pruksa Ville Theparak Bangna Pruksa | 2562 2-5
7 Pruksa Ville Wongwean bangna Pruksa N/A 2-5
8 Indyd Bangna Km7 L&H 2562 3-7
9 Indy3 Bangna Km7 L&H 2562 2-6
10 Pleno Bangna Wongwean AP 2564 2-5




§75799] 3.6. UAANNITANEDNIATINITATEHANY)

<
LAUN

gruiulaudidaelain-19

aoulndifiuu

nend

ey T
yiaedansuningiiulngaalain-19
Lnsunmilanziuesn

2. ngunmilsnz Tuan

.

nsunnilinziueen - MU

1) enlassnisiividmimunedimiunindeglunaavanning
a a v a o a ar a o
2) denuidnmianneduniunindfinguiauueisiunelinmanls

v

Tasimseaoulaiiidlon 11 Tasanns

1.0rigin Sukhumvit 105

2 Brixton Pet&play 107

3.Notting Hill Sukhumvit 105
4.Knightsbridge Collage 107
5.Knightsbridge Bearing
6.Kensington

7.B-Loft Lite

8.Atmoz Bangna

9.Supalai City Resort Sukhumvit 105
10. Ideo Mobi Sukhumvit Eastgate
11. Niche Mono

Tpsamsvmilieand 10 Tasenns

1.Britania Mega town

2 Britania Praksa Station

3.Siri Place Bangna

4. Siri Place Bangna Suvarnabhumi
5. Nora Bangna

6. Pruksa Ville Theparak Bangna

7. Pruksa Ville Wongwean bangna
8. Indyd Bangna Km7

9.SIndy3 Bangna Km7

10. Pleno Bangna Wongwean

3) @onlasanisil Walugasingeladn-19 (w.a. 2563 Wusuan)

Tasamseaulaiidlen 2 Tasanns

1.0rigin Sukhumvit 105
2 Brixton Pet&play 107

Tassmsniiiend 5 Tasanas

1.Britania Mega town

2 Britania Praksa Station

3. Siri Place Bangna

4. Siri Place Bangna Suvarnabhumi

5. Pleno Bangna Wongwean

. " " 1
4) GenuitnimnedmIunindiil ndndnsinalassnmsansusazwungegluiuiindidesiu
-l

Tnsanmseeulaiiidlon 2 Tasanas

1.0rigin Sukhumvit 105
2 Brixton Pet&play 107

3

Tpsamsnilend 2 Tasanas

1.Britania Mega town

2 Britania Praksa Station

5) \@enuI BN e M SN NI YA NGALUE UYIIMUITIVAZ WU

a aa a
6) denlasanishiisiavemasyszum 3-6 E:\"N'U'WI

Tasamseaulailiiley 1 Tasanas
1.0rigin Sukhumvit 105

- dvav v a v v
7) denlasimsiidedniseyala

Tasamsymilend 1 Tassnns

1.Britania Mega town

3-10
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§759991 3.7. UAANIATINITATEHANY)

sULUUNBgedy U3t 1A59N13 Hala (wa) | 5187 (@)
Aouladiilen 9033U | The Origin Sukhumvit 105 3-6
NSNS UINLily Britania Mega town 3-7

3.8. Usgansuasnguiegng

[

3.8.1 NgNRULTLITUNTNIIlUNTAREBN AL

- NguRUUBSIsTuNeNTouaradelulasenisnsdifnuilivesndn 1 U

- nmuavuIanguaiet1slaenisldansueseiuii (Yamane, 1973) Aviun

ANMUAANNLAABDUSEYAY 5 (+5) Inelis18aLdennN1SANUIUAIL

n= N
1+N(e) ?
e n = PWIUNAUAIBEN
N = 971UUUTEBINTVINUA

U dll ‘ﬂl Yal| v
e = APNAaIALARDUNYRN A

WY n = N :L

1+N(e) 2 1+914(0.05)

= 278 MUY
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uUlTETINT | uaulsErng
melulasans | #londuey 17 L
(NuABENY £5 S
suuuu (@aun1uan (@aunIuIN i y
P TAsens 5 ) NNFATANLIN LUUEDUINT
ogofy Howalasanig Howalasanig . . o
o gU7L) Hanld
Uz {9 uaz
Aeteq) Q“‘Lﬁ'm‘ﬁm)
The Origin
pouladlilon | Sukhumvit 650 512 160
105
278
.. Britania Mega
NIULIE 479 402 140
town
U 1129 914 300

44' ! = < Y 1w ' & | " |
Lll@LLWUﬂWIu@WiLLagLa@ﬂLﬂ‘Ul@ﬂQlIG]'JEJEJ'N‘Vl\TVilI@I 300 Uy IWBLLUQLﬂUﬂQN

f29879 1A59015 The Origin Sukhumvit 105 971424 160 %18 way LTINS Britania

Megatown 91UU 140 %U7E

- MmuAnguiegelaedanngufiaag1muite (Simple random Sampling)

- dunwalngudes1nnguiieg1s Inen1siennaufiieg 19k uuLA1e (Purposive

Sampling) lngidan 3nngusieg19sesay 10 91uu 30 vile lagwus 15 vile ve9

Aauladifloy wag 15 nulg vem1tend lnengudiog1sdunivaldoinsaunqunguiauy

LS ITUIENIAUY DL VBILAALIATINIINTEUAN

3.9. 99911A lUIUIY

1. Meldsmvesnguiied s unanisinwainiue@nwaniazerdmasy Inglilsd

a J ¥ 1 a6 1 LY v A
UNINYASLRYR LLﬁ%L‘U‘Lﬁ?Ulﬂﬁ’]uuﬂﬂﬁﬂl%igmijﬂi%i@u

2. mahudeyangudegradunsiiuiuuninsinlugialadn-19 Luldanzasgeln

1A70-19 JANUTULITAHANTENUABNTYRVILIUANFSTU
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1A5ININIAANYITIUILEDILATINIG AD 1ATIN1S The Origin Sukhumvit105 wag
TA5es Britania Mega town Sseazidensal

4.1. gusznaumsiauedon lasamsaeuladiiley

4.2. 1AsINsNIANElATINIG Aouladiliuy

4.3. gusznaumsiawiedons lasanmsnaliand

4.4. lpsansnsalanwilasenisniend

4.5 szeenanN1sialasanig
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4.1. gusznaunsiainadenn lasanisaauladiiley

4.1.1. U3Sneatiu wiawwesh $1in (wnwu)

U3EMee3Iu nSommesi 910 Gmwu) Useneugsiamutodani Usziam
Tasamsiegordeuszinnaoulaiifiouuaytudnassmuszuurudenarussuuiauasyiig
faugeannssu lulwansamms uagduama lnssjutunsiauilasinisiiniseenuuy

sgfenanual msldnuiewafiduauasdudaluiiunisuinisudinisye'?

9

4.2. 1a59n13nSANELATINITUUIGS

27 4.1. wanalazans The Origin Sukhumvit 105

7117 https.//www.origin.co.th/condominium/the-origin-sukhumvit-105/

19az198AlATINTg

Folasanis The Origin Sukhumvit 105

Adslasanns OUUAYLIN 105 908 @118 32 UMW NV 10260
191989lATINNT VST 959U nEommweda sain (W)
UIARUATASINTS 5-1-63 13

UseLAnenas poulafiflauuuas (Low rise) 3 81A15 673 gl
1A EUFY 3-6 AUV

Vfin WA, 2563

12200 uvuuanssensteyausedl 2564 wuu 56-1 ONE REPORT," 2564.
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4.1.2. d@a1ufine 1A59n15 The Origin Sukhumvit 105

® ;edivoiu @ aw#iiuodou

DM 4.2, uaneanIuiisalnzens The Origin Sukhumvit 105

7117 https://www.origin.co.th/condominium/the-origin-sukhumvit-105/

1A39n15 The Origin Sukhumvit 105 ALAuATUINENARY Laka asatiuainiiaieis
Tnasalnihaedden @anduraun way aodnuse) wae tnasalwihaedwdes aand anena

FIUE AU UNU-TAYI

4.1.3. Uwuuviassin The Origin Sukhumvit 105
Tnsens wisviossenifu 6 suuuy fail

1. B1 1bedroom : 22.5-24.0 #5.4.

2. B2 1bedroom : 27.0 915.4.

3. B3 1bedroom : 27.0 #5.4. (Smart Walk in Closet)
4. BP1 1bedroom plus : 31.5-32.5 #15.4.

5. C1 2 bedroom : 44.0-44.5 ¢15.4.

6. C2 2 bedroom : 54.0 95.4.
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B1 B2 B3
22.50 - 24.00 27.00 27.00

BP1 C2

31.50-32.50 C1 54.50
44.00-44 50

I 4.3. uaneviesninnielulasinis

717 https.//www.homenayoo.com/the-origin-sukhumvit/



4.1.4. Uvirdlsnmniglulasenis The Origin Sukhumvit 105

;
!

27 4.4. uansguiadenimnelulasenis The Origin Sukhumvit 105

s https://www.homenayoo.com/the-origin-sukhumvit/

a-5
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4.3. gusznaunisianaden lassnimiatiend

4.3.1. USENUSNLLY 9100 (URIYU)

Ustmusnuily S ) Wuusenluedeves Usemen3au nievmnesn sain
(uvw) Uszneugsnawmuedam Ussinnlasinisiiegendeuudsiu tiuded tiuude
wazntiend fanalanugiunisesnuuuiiuildassnielutu sUkUUlATINg way A

grwgAnuaraInglulasinis ieneuaussrudensiusinagalrlogiaunase'?

4.4. TAsIN1NTARANEIIATINITNIALLENE

A9 4.5. uanvlpsinig Britania mega town

i https://www.origin.co.th/house/britania-megatown-bangna/

319az198AlATINTT

Folasans Britania Mega town

figalasenis auUTIUATUNS FIUAUINLAT SNNEUNNEG Jendnaynsusinis
LU99lATINTT UTEN Uiy 9130 (W)

aunfuiilasinis 55-3-61.22 13

Uszinmnennns 472 gilm mlend 334 giln Uruuen 138

ANy 3-7 §UUW

Vida W.fl. 2563

17 'BRI wuuuanssen1sfeyaused1l 2564 uwuu 56-1 ONE REPORT."
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4.4.1. aaufifalasens Britania Mega town

BTS ASiduu

NUUASSWQS OUUUIUI-ASTIA NWASUSIUWUI-BaUS NUWIALYSWASTH

nuuAsunsuns

7 |
d 7
|
¥
c
§
2
3
=
]
2
<

B7S dilsy
BSumesisud

nuugiSratows

BTS [
f

2IN9] 4.6. uanvan1ungslAsinTs The Britania Mega town

7117 https://britania.co.th/project/britania-megatown-bangna/

1A59715 Britania Mega town 3awsiuswiafag laun Indsaluihanedides aand
e wag Indauudugissandl salnihansfivies n19aiu v1UI-¥aY3 MauUNsu1au

Tsang1uIaRASUNS

4.4.2. gULL‘UU‘I’J"’Iu Britania Mega town

Tnssmsuisiossanidu 3 guuuu deil

1. ACTON (1m1uitend) wiin3nse 5.30 1. 9u7n 100 A5.4. 2 Heduey 3 Heain
2. PRESTON (111187d) %1tn31a 5.70 4. au1a 110 #5.4. 3 osuey 3 Hedh

3. WINCHESTER (Shuueln) 9u1e 140 #5.30. 3 teduau 3 fioeih



[w o] e e {faTa]

TH5.30 TH5.30
FIRST FLOOR SECOND FLOOR

2909 4.7, uanauuuty ACTON

711 https.//www.estopolis.com/house/607-britania-mega-town-bangna

a-8


https://www.estopolis.com/house/607-britania-mega-town-bangna

TH 5.70 TH 5.70
FIRST FLOOR SECOND FLOOR

AINT 4.8. UaANUUUUIY Preston

711 https.//www.estopolis.com/house/607-britania-mega-town-bangna

4-9
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4.2.3. sUvirtlsnmnielulasens Britania Mega town

Tnasniwwa, -A‘ Woenlasins
NNAIY, DINJY, AUWTU 1Aty 5 1dumy

é fostlnng
bt

_ Home Automation
nooaAsn 2 Au Nngtn

T
A

N 4.9. uaasgUviaideninniglulasinis Britania Mega town

|

71 https.//www.home.co.th/review/topic-2466
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4.5.5289z1721M15UAlASINAS

g B 5.8

USuwaguiiu

oeladn-19

danuiiu

BRITANIA v

n3ne

Qoricin

VIEMeesIu Wiowmwash 91in (i)

ApuRuLaL

anuiiula VNN

Taluladii

9 .y THEBRIGIN s
WA IANANNINE SUKHUMVIT 105 ATINT

BRITANIA
U3 uivile die o)
29 4.10. uanaw99audnlasings
i lpes3ve

¥

TnBnmsan w.a. 2563 wui1 GDP d8msnFenas -6.2 uarilidnsinenilenisiie

=

g
U
91Ause8ay 5.4 LAAIDY ﬂ’]']ﬁJﬁ']ﬂJ']ﬁﬂiUﬂ?i%EWl@EJE]’]ﬁ&]ﬁ@lﬁﬂ@%ﬂx‘m’]ﬂ W.A. 2564 GDP

9R3150aY 1.6 LLazﬁé’mmaﬂLﬁamsﬁﬁaﬂmﬁ’ﬁaaaz 5.5 LAR9E9 é’mmwmmmmmaalu
mwamamﬂmmaum W.A. 2565 WUI1 GDP foms15enay 3.2 LLaSMEJGIiWWEJﬂLUEJmi”
agenfiusouay 5.8 LaARIDY m'ma'mﬁa"[,umﬁsaawaamﬂwﬂaum‘[mamammamwwﬁ 3
aoslasamsnsaiAnndalutiasnillain-19 ssurantinuaszdl GDP fisnsfisasningisund

1A53n15 The Origin Sukhumvit 105 a3 w.a. 2563 WWutiiiialadn-19 szaen
130 Femdsannms@aldliun vlddeadmsusudsuiiui Tnonsiananesineslml
swfansBsutanuesinduia uazdinislinaluladslutaswasnisueuagnisegende
1n ludeswes msldszuulénisduda ssuuniseesldituiidrunans eadrsnustulaly
nsegendeluseaulnddn (Intimacy)

1759715 Britania Megatown a2 .6 2563 1utaeiiiAnla3n-19 szaanwsn

lasudnsnaninainmeulaiilley luiseswenisdnnanestwesinisiuiiniswasuianed



4-12

[y

a L% 1 14 aay ! 4 14 IS 1 % 4
Avduda wadimsldmalulagndesniwagiiunisidmalulagluninisedondenieludiu

\Jundn (Smart home living) tlasaniinmsegendeiugduluszezing (Distance)
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NANTISANE

a v [ = ' Ya o v <@ 1 Y 1
ﬂ’]i’J’ﬂEJLUUﬂ’]iﬂﬂ‘lﬂ?ﬂ@ll Real demand Q'Q’ﬂﬂi%ﬂ?im‘uLL’U‘Uﬁ@‘UﬂW@Jﬂ@MW’J@EJN

97U 300 #7919 waziiutoyanLuuduNTsalngugoaTIuIL 30 AIRE19 FId1UI50

1Y

asunanisfnulacall

'
L ) = v

AgUszasAn 1 Wefnwdnwadsvinsenans giamans Ininen way weAnssy

1 s o & a ¢ ¢ 1A a e ]
YoINgUIILIURIIsTUINE TR ulaliduuLazntiend ludiingalain-19 nsdldnwingy
UINDBIIU

a

AnsevideyalngldaifBanssaiun (Descriptive statistics) laun A1A14D

(Frequency) uagA3eeay (Percentage)

o

Foguszasdd 2 ilolinseidadelunsdnauladonsulaiifounazynitiiendues

nauauueistune luradingalaie-19 nsdifnwinguuisnesssus
Tasrzvdeyalnoldadfideanssaun (Descriptive statistics) léun Aaa1ud

(Frequency) A1¥e8ay (Percentace) wazAtade (Mean) LLazdauLﬁmwummgm

(Standard deviation)

1%
[ (3

1R8I N9IN1TNAITAUNTLAUANNAIFINNNITAIUIUDTUATAIATU 5 SEAU #1491

o

UATANATU = ATWUUEIER — ATLUUSER

FIUIUTLAU
= 5-1
5

Mnnsiualdsunsaaty = 0.80 Tnsanunsaudanaldad
Aminve ALY seaumNdIALY
Aade 4.21-5.00 winefe  Tnadensdindulalusgiunniian
Aade 3.41-4.20 mete  dAwarenisanaulalusgauunn
ARy 2.61-3.40 mete  Anareniseedulaluseauliunan
Aade 1.81-2.60 mnee  dnarenisanaulaluseiutioy

ALaRY 1.00-1.80 wneds  dwasenisinaulalusyiudosiian



5-2

'
a

Ansendeyaannmisduntwaingugey ievereaudadelunisanauladeiey

a

01#y §3%l938n153iA91es 097 (Content analysis) udavin1sageanyidudia
(Frequency) Inegf3devhmsiFesddumaradannunnluniios

Faguszaedil 3 ialauauuzaduTusUIsuisuszninnguauuesistule
fuilafelunisdnauladonsulafifiouuagniniiend lutidingalain-19 nsdifnwinga

(%

USUV19053U™

N

FFeFnwrnuLanfIvasnuAaiusetatelunisdnaulataraulaiiteunay

e

6

& ¢ o o | | \ ¢ o v a
V1lENd IhUNALENBENAUIoEUINGNAULUBSISTUIY (Y1-Y3) lagldn1siaee
al 4:! [~3 a I3 1 [~ 1 1 v
AMNLUTUTIULUUNIUAYT (Anova) BUTUNITUATIZUAMNLANA1WTUIIENQUEDY Lagan
mnnuAruuandndusengl insiwssiilieuiisuanuuandiadused lnenis
1435 (Scheffe’ test) BnATY wagIATITNRINUIMUUAIT19YT (Crosstabs) Tuguuuuleas

wA$ (Chi-squared test)

(%
= 1

INWUIAAVDI Brosdahl and Carpenter’s N5UUIYI90718691 NGU Generation B
(Baby Boomer) , Generation X, Generation Y , Generation Z , lagkUsn1ugAasle
WAN15alveIn1siintIsIad Ay lagAdrinln1venIsingnALLINLAaNYBIgNAY

wsnUnAagldnatuszanu 20 U2 Fawusnudineniunnsnesadl

7757991 5.1. UaAINguYINe7Y

290 (w.e1.) 124018 NENYINY

2489-2507 58-76 Generation B
2508-2522 43-57 Generation X
2523-2453 22-42 Generation Y
2544-2553 12-21 Generation z

1NATN 5.1, kAAIYIDEURILAaEYI Iaguandagtu w.a. 2565 (2022) @4

nauLeSITWINY Heysening 22-42 T

124 Brosdahl D. J., Carpenter J. M. (2011). Shopping orientations of US males: A generational cohort comparison. Journal of

Retailing and Consumer Services, 18(6), 548-554.
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nsuUsgaaRUe s Tue

Rawisara Na1291 NalauLLeslstue ngAnssy sauad uagn1sdiuding
AAEAFINY Iumqmimmmﬁ?mmmEp‘/“il,mﬂemﬁ’ummiaLLﬂaLﬂumjméaammdu 1AeN1s
wiatuanunsavilfiagdnuazdila nqudesuiniulaenisusainnisidinalulas
aonndedfusideves Stanley nd1in lauuedistunesansontdldifungugosiiiods
FoMILUsEndLTRINMINAIMINTY AanAdasiu Pew research center WU QGHIEIRIGH
Istuneiiengiesnin auludisiimaluladinsfmuiunimnalsannziasugiann
LANANNIINNGIRLILBSITTUIETIoNgIN RAuTTuTeTinalulad Ssldiaunvinunans
Aughafiiuasasiinisianuduauinn

Tnenmsranansauinaugesdanungussi?

1. Early GenY 92987y 22-28 ¥ nquiiftaiiouaulmiuazmiaiuusn (First jobbern)
Guleluasnafimeluladfinisimuniidndwnitan fenuidemgmetumaluladun
3agniSundn ¥aAdsta (Digital Natives) dhulusjenuannsalumsdusreroutiem

2. Early Nester GenY 439918 29-35 U nguilisumaduduasiiiuiingaduasng

o v w 1

§1ug (Stability Builder) wagiulaunlugrnimalulagidaimuiagnsininselan diulng

AMUAILITAIUNTIUIEAB UL

3. In-Between GenY 919018 36-42 U nguiifinnuadienguiauiuasistuend i

9

AMUTUAIIAIUNITNURAENSIETIN (Life Milestones Settler) wansinsainnguaus lile
Nnlugrnmalulagdnisimuiuintnignisendt genenglanddsia (Digital immigrants)

rosusudlrdiuwmelulad Tnenquildiuannanunsaususala

[

Fegoanaedfiu SCB NAIINITHUINGNRUWBSITTUMEaNsawUaliaung Uil

1. Younger GenY %2991 22-28 U nguiifianuusn (First jobber) fisglatiosdianlu

al

nauges uillmnuatnaumalulagunniae

q

2. Lower GenY %3981y 29-35 U nquiiin1sildsusiuuinnia 2 asa dseladuns

wazltmaluladlnraut1en

'
! I

3. Upper GenY %3981y 36-42 U nquiiiin1sivdsuauuinnds 3 ase dsielaunnd

9

gouslintnnunisldmalulad

1% Rawisara Chulerk, "The forecast of next 30 year of livelihood of generation y based on Bangkok ".

126 5B, "Insight Capturing Thai Gen Y Consuming."
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v v

lnedIdeasyinnsasURalagdauakena L IngUseasAresuie a1 AURal

TUszasan 1 Anwidnvardszvinsmans glimans 39Ingn wag NOANTIUTDS

nauauuesstuIeNgensulaiiillonnasn1itiend ludisingalain-19 nsaldnwingy

USUV1905U™

5.1. finw dnwazdszrinsanans giiaans InTne uaz weRnsy

MITNT 5.2. UaaanualzUssynsmansngusiog Niveneuladidesuasn1diard

Aouladitdoy NdLENd

Foyavaly U Souae U Sovaz
anwazUszyInsANEanS
429918
22-28 48 30.0 66 -
29-35 83 51.9 52 37.1
36-42 29 18.1 22 15.7
50 160 100.0 140 100.0
LNF
19 80 50.0 54 38.6
YA 80 50.0 86 -
50 160 100.0 140 100.0
A0TUNTN
Tan 134 83.8 84 -
W99 26 16.3 56 40.0
30 160 100.0 140 100.0
nsdyns
il 13 8.1 42 30.0
laidl 147 91.9 98 -
POty 160 100.0 140 100.0
UAARDIAYIIN
A 69 43.1 24 17.1
ARTDS 62 38.8 84 -
ATOUATY 27 16.9 30 21.4
o 2 13 2 14
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pauladiou N2lignd

Hoyaily U Sowaz I1UU Sovaz
374 160 100.0 140 100.0
STAUNISANGYN
FnIUSeaes 7 4.4 4 2.9
Useuns 126 78.8 112 !
Usyey 23 144 22 15.7
J3gygien 4 25 2 14
37U 7 4.4 140 100.0
1IN
§3N9e 1A/ SMEs 24 15.0 34 24.3
NHUNUUTENLNYU 112 70.0 85 !
131%N/5FIAA 2 13 1 0.7
QL‘TilmﬁmzyLawwzé’m (Vug, 3, d@01Uin) 22 13.8 20 14.3
37U 160 100.0 140 100.0
BUETUGEEY
wsna3Uln 2 13 10 7.1
WIAYY 50 313 28 20.0
Blogger/Influencer 6 3.8 4 29
YPIWAUAIRINDA 7 4.4 4 2.9
Yeduneoulall 30 18.8 26 18.6
Laigd 65 40.6 68 ﬁ
37 160 100.0 140 100.0
swlasu
loandn 20,000 2 13 0 0.0
20,001-25,000 24 15.0 8 5.7
25,001-50,000 55 34.4 56 -
50,001-75,000 48 30.0 48 34.3
75,001-100,000 17 10.6 20 14.3
11nN31 100,000 14 8.8 8 5.7
374 160 100.0 140 100.0
318318
10-20 0 0.0 0 0.0
21-30 a 2.5 2 1.4
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pauladiou N2lignd

Hoyaaly U Sowaz I1UU Sovaz
31-40 17 10.6 12 8.6
41-50 70 43.8 60 42.9
17nn71 50 69 43.1 66 !
334 160 100.0 140 100.0
WNuaau
10-20 25 15.60 20 14.3
21-30 25 15.60 38 !
31-40 31 19.40 34 24.3
41-50 67 41.90 36 25.7
17NN 50 12 75 12 8.6
374 160 100.0 140 100.0

M5 5.3. Uaasanvalznngdmansveingusieeivensuladidesuazn1dard

Aouladiidoy NdLEnd

Hoyavaly 317U Soway 319U fovaz
anwuz)iiAdans
faun
NTUNN 116 725 94 -
JInindue 44 275 46 329
374 160 100.0 140 100.0
amwﬁagjmﬁ'ﬂriawﬁﬂ
nuden 86 53.8 76 -
ULk 9 5.6 8 5.7
Nmliend 37 23.1 12 8.6
finuan 18 11.3 26 18.6
pouladittiow 10 6.3 18 12.9
374U 160 100.0 140 100.0
niiuﬁw%‘ﬁagjmﬁﬂﬁawﬁﬂ
ULDY 48 30.0 40 28.6
RV Tabok 88 55.0 74 -
ATIUATY 18 11.3 26 18.6
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aauladiviioy VREDIGEE

Hoyaily U Sowaz I1UU Sovaz
ARTDY 6 3.8 0 0.00
373U 160 100.0 140 100.0
swansineiiagende
WA 9 5.6 16 11.4
Tndiivihen 70 43.8 6 4.3
wunediunsaundd 21 13.1 58 41.4
Ingelain-19 60 37.5 60 !
373U 160 100.0 140 100.0

M5 5.4. UaavansalInIng1vedngudiegnnvenauladideuuasninard

Aauladidie nand

Hoyavaly 1Y Souay 1Y Souay
ANYAZININE
Aanssudiveui
GNGERL! 18 11.3 6 4.3
viosfiensUsyine 29 18.1 24 17.1
aulmdes 49 30.6 64 -
M9IMT 11 6.9 2 1.4
oull (eaulat/mindw) 17 10.6 8 5.7
Inausziles 6 3.8 2 1.4
ANLEIUIY 11 6.9 12 8.6
20NANAINTY 19 11.9 22 15.7
33U 160 100.0 140 100.0
anwilaganderiauntii
aulndea 13 8.1 a2 30.0
vt 80 50.0 46 -
N9IM3 8 5.0 10 7.1
Inanuszides 8 5.0 8 5.7
oull (eaulat) a1 25.6 18 12.9
Inausziies 6 3.8 2 14
29NNNAINTY 4 2.5 14 10.0
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pauladiou N2lignd
Hoyaaly U Sowaz SRVl Sovaz
374 160 100.0 140 100.0
WgUszasAvanslidinalulad
Jayarnans (luusewma/sinassing) 26 16.3 6 4.3
s fnsededans 129 80.6 130 !
Tnadessndn 5 3.1 4 2.9
aunsvlondis 0 0.00 0 0.00
374 160 100.0 140 100.0
msldmaluladdsans
14 141 88.1 112 -
Laild 19 11.9 28 20.0
374 160 100.0 140 100.0
wviuzlunsifiunig
IOYUAFIUG 74 46.3 132 -
saluiln (BTS/MRT/Airport link) 82 51.3 6 4.3
NoLnOIlUA 4 2.5 2 1.4
33U 160 100.0 140 100.0
#197971 5.5, WanednvaizwgAnssuveInguee NiiTeneulaiideuuasn1ied
Aauladiiley nUad
Hoyavaly 19U Souaz U Sovaz
ANYAZNYANTIY
yanaiiisnswasanide
VU9 87 54.4 28 20.0
ATOUAT? 41 25.6 50 35.7
AATDS 32 20.0 62 -
\iouadin/s e 0 0.00 0 0.00
NHNUVIY 0 0.00 0 0.00
374 160 100.0 140 100.0
svezianlunisindulede
HUoen 1- 1Lhou 65 40.6 46
1-3 hau 63 39.4 46




5-9

pauladiou N2lignd

Hoyaily U Sowaz I1UU Sovaz
3-6 \piou 19 11.9 30 21.4
6-12 WioU 7 4.4 8 5.7
i1 1Y 6 3.8 10 7.1
334 160 100.0 140 100.0
anufiwneladefiagendeiidaduladalutiogii
un 55 34.4 78 -
J1unang 99 61.9 60 42.9
oy 6 3.8 2 14
334 160 100.0 140 100.0
sUuuuiegandeiiauladavdeingaladn-19
Trudien 104 65.0 124 !
UTULRA 6 3.8 4 2.9
VNLEE 5 3.1 10 7.1
pouladitilow 45 28.1 2 1.4
334 160 100.0 140 100.0
swmmﬁmﬂ'ijéaﬁagmﬁ'ﬂ @
5109 30 18.8 40 28.6
11-15 1 93 58.1 86 -
16-20 U 29 18.1 14 10.0
21251 8 5.0 0 0.00
26-30 U 0 0.00 0 0.00
1111731 30 U 0 0.00 0 0.00
37U 160 100.0 140 100.0
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Aauladiiley NUad

Hoyaaly 1Y Soway I1UIY Souay
AneazUIAINTANENS
429918
22-28 48 30.0 66 -
29-35 83 51.9 52 37.1
36-42 29 18.1 22 15.7
374 160 100.0 140 100.0
yAARRIAYIIN
A199 69 43.1 24 17.1
ARDY 62 38.8 84 !
ATOUAT? 27 16.9 30 21.4
o 2 13 2 14
374 160 100.0 140 100.0
518318
10-20 0 0.0 0 0.0
21-30 q 2.5 2 1.4
31-40 17 10.6 12 8.6
41-50 70 43.8 60 42.9
11nN31 50 69 43.1 66 -
374 160 100.0 140 100.0
SRR
10-20 25 15.60 20 14.3
21-30 25 15.60 38 -
31-40 31 19.40 34 24.3
41-50 67 41.90 36 257
11nN37 50 12 7.5 12 8.6
37U 160 100.0 140 100.0
anwaznlAEns
s stneiiegende
W9 9 5.6 16 11.4
Tndfvhay 70 438 6 a3




Aauladiidies ntad

Hoyaily U Sowaz I1UU Sovaz
wunediunseunin 21 13.1 58 41.4
Ingelain-19 60 37.5 60 -
37U 160 100.0 140 100.0
ANYAIZININE
SOYUAGIUF 74 46.3 132 -
salwvn (BTS/MRT/Airport link) 82 51.3 6 4.3
UoLnI kA q 2.5 2 1.4
334 160 100.0 140 100.0
ANYAZNIINGANTIY
yanafifianswasianisde
VNULDY 87 54.4 28 20.0
ATOUAT? 41 25.6 50 35.7
AADY 32 20.0 62 -
\iouadin/sameu 0 0.00 0 0.00
WHNIUYE 0 0.00 0 0.00
334 160 100.0 140 100.0

=3 a o
ANuNanalanagorde

un 55 34.4 78 -
J1unang 99 61.9 60 42.9

oy 6 3.8 2 1.4

37 160 100.0 140 100.0

aguiSauiioy dnvazdszrnsAndns QiiAnans I0INen uaz waANTIUYBINGY

o/ 1

fnagnandenaulaliiounasniiuland

Y

1. dnwagdsennsmans dnlvaingudiegranensulaiifiey figisey 29-35 T

Y 1

(Y2) (Fosag 51.9) WANF1991NNaNAI0819MFaNn12end U990y 22-28 U (Y1) (Geeay

[

47.1) dalngy Taawnmlan liflyns wilouiu fyeneulafiidononduegdine Govas

[y |

43.1) WANA19NgUAT8E 19N ToNIEd a1dedudaTes (Feuar 60.1) diulngdisyay

Y

nsAnwluszaulsgns Ussneuondnninauuievienau lullendwasy dselaneisou

25,001 - 50,000 iloufiu ngudieg1siizensulaiidoniisnednesosas 41-50 veasnels
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T Y
1 s s

(Sosaz 43.8) uANFng NguFteg NNFaNliedlisnedisuinnindesas 50 vesela (Soy
ag 47.1) dnlngnquiieddensulaiiiouiiduosusesay 41-50 ve5ela (Geuaz

41.9) wpneneanE@eniendiiiuesuievay 21-30 vesnela (Feway 27.1)

2. dnwaurnimanidlvyiainquiiegrmvensuladiillouiasn1nlend dgidnun

Y

o v a

aglungunny Inssuansiegerdunountivesini/ungmi wilewiu Janwiegenfunou

1 Y

DR A & ) ] ] oA a a ¥ A Y
wihtuael wileuiu dwlvg nqudiegendensulafiilouiianvgnisdrenegendeain
Inaivineu (Segay 43.8) uANein99n Ngueg19NFen1end Janvnnisdenagende

ANAIN-19 (Seway 42.9)
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