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## 4085240428 MAJOR DEVELOPMENT COMMUNICATION

KEY WORD:

INFORMATION EXPOSURE / ATTITUDE / DECISION MAKING ON BUYING /PAGERS
TEERAPHOL THOUMCHUMPORN : INFORMATION EXPOSURE ATTITUDE AND
REASON TO THE DECISION MAKING ON BUYING PAGERS OF UNIVERSITY STUDENTS
IN BANGKCK METROPOLIS. THESIS ADVISOR : ASSOC, PROF,

PATCHANEE CHEYJUNYA,, 115 pp. ISBN $74-332-179-9,

The objectives of this rescarch were 1o study 1) Reasons to the decision making on buying

pagers of university students in varjous social and cconomic status. 2) The correlation between information

exposure and reasons to the decision making on buying pagers. 3} The comrelation between attitude of

university students toward the product atiributes and reasons to the decision making on buying pagers.

Questionnaires were used to collect data from 420 samples. Frequency, percentage, mean, standard diviation,

Pearson's Product Moment Correlation Coefficients, t-test, anql Analysis of Variance (one-way ANOVA} for the

analysis of the data. SPSS program for Windows was used for data processing.

The results of the study were as follows :

1. Reasons to the decision making on buying pagers between male and female

" were not significantly different. |

2. Reason to buy pager among univmity students of different ages were not significantly different.

3. Reason to buy pager among university students of different income were significantly different at
P =10.001 level.

4. Information exposure on pagers from mass media among university students are not
correlated with decision making on buying pagers. However specialized media and personal
med}'ai show significantly at P= 0.05 level and P=0.01 level correlation with decision
making on buying pagers.

5. Attitude toward product attributes are positively correlated with decision making on buying

pagers.
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