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WARALEE JIRACHAISRI : GUIDELINE FOR THE PROMOTION AND ADAPTATION
OF THAI CLASSICAL DANCE VIA TELEVISION,THESIS ADVISOR :
ASSOC.PROF.DR.KANJANA KAEWTHEP 164pp. ISBN 974-638-027-3

Thai classical dance,being both message and media,has been considered
as the national media for recording social events since ol past.However,
Thai classical dance nowadays becomes unpopular among Thai people. This
research consists of 3 main objectives 1.to study Thai classical dance's
status and potential,and problems of unpopularity 2.to study 3 ideas of
promotion and adaptation Thai classical dance via television : producer’s
oriented,audience's oriented and contemporary 3.to study the guidelines
for implementation those.

The concept of integration between traditional media and mass
media and the concept of conveying meanings are being applied. The data was
collected by depth interviewing 3 groups of informants : social science
scholars,producers of Thai classical dance performances and producers of
television programs of Thai classical dance, including focus group
interview with a group of audience. The results show as the following

1.Thai classical dance is one of an entertainment media which can
express concretely the Thai identity, a tool recording social events and
at the same time being media in social communication. At present the
problems of promoting Thai classical dance stem from various factor :
factors from Thai classical dance producer, external conditions and changes
of life styles of audience and of society influences by globalization.

2.The three groups of informants agree that mass media should
serve as a medium to promote Thai classical dance with strategic planning
of presentation. Only easy-to-understand styles ; the audience's oriented
" and contemporary should be promoted first in order to make audience
understand and get accustomed to the performance. Then the difficult style,
the producer's oriented can followed.

3.The three styles of performances could be broadcasted on
television, Suitable forms of performances should.be created with considering
the related factors as follows

- television has limited time of broadcast for each programs :

less than one hour program

-~ Audience's taste:adding sense of humor,inviting famous guests

stars,and showing the utility of the performance

- Encoding and decoding to convey meaning;for example,giving some

explanation before the performance,application the content of Thai

¢lassical dance into the present events in daily life,creating
realistic performances with the help of modern technology

- Developing different forms of programs,such as variety programs

or programs promoting sponsor's business,using narration techniques

with shortened conversation or broadcasting the whole performance
without editing
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