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# #4085122028maJOR ADVERTISING
KEY WORD:  SITDHICHOKE SVASTI, M.L. : EXPOSURE TO ADVERTISEMENTS,

ATTITUDES AND COSMETICS PURCHASING DECISION. THESIS
ADVISOR : ASSOC. PROF. YOBOL BENJARONGKL, Ph.D. 142 pp.
ISBN 974-332-051-2.

This research is a survey of 400 female Bangkok residents. The purpose of this
research is to study the correlations among socioeconomic status, exposure to
advertisements on international and local brand cosmetics, attitude towards.
international and local brand cosmetics, satisfaction with advertisements on intemational
and local brand cosmetics, and cosmetics purchasing decision. Quesﬁoﬁnaires were used
to gather data, and percentage, mean, Pearson'.s Product Moment Comelation
Cosefficients and Multiple Regression were calculated by SPSS package program to
analyie the data.

Results of the research are as follow :

1. Sociceconomic status is oonelatéd with the decision to buy intemational
brand cosmetics.

2. Exposure to advertisements on international and local brand cosmetics is
significantly correlated with decision to buy intemational and local brand cosmetics . -

3. Attitude towards intemational and iocal brand cosmetics is signiﬁcanﬂy
correlated with decision to buy intemational and local brand cosmetics .

4. Satisfaction with advertisements of intemational and {ocal brand cosmetics is
significantly comelated with decision to buy intemationai and local brand cosmetics.

5. Exposure to advertisements of intemational brand cosmetics together with
attifude: towards international brand cosmetics significantly explain purchasing decision
of intemational brand cosmetics. Maanwhila—,exposure to intemational cosmetic
advertisemaents together with attitude towards local brand cosmetics significantly
explain purchasing decision of local brand cosmetics.
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