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This research is done qualitatively by aiming at the understanding how the campaign
égainst monosodium glutamate consumption using mass media to cause crisls to the Seasoning
édwder Manufacturer Ciub of Thaitand (SPMCT) and how the SPMCT use the effective mass

fﬁedia in crisis management during 1981-1985 . The findings from this research are .

: 1. The crisis can cccur with any organization if thers is sufficlent pressure created by
t_fhe mass media and the public. '

2. Sending opinion leaders to Japan and Taiwan on fact-finding mission work in
@Issem!natlng accurate data and information to the mass media and the public.

3. Sponsorship to academic research for scientific facts finding produces satisfactory
result.

4. The key to handing of mass media in crisis management is by providing true and
¢orrect information with proofed evidence on a continuous basis.

5. creating a true understanding among the public with pubiic relations measures
iﬁvolving easy—to-uhderstanding and straight-to-the-point informations with continuity.

6. Suitable selection of negotiator in dealing with policy makers invariably brings about

successful results as targetted.
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