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This research aims to study about the Thai national identity portrayed In twenty-one TAT' s TV

cornmérclaié which has .bean bubllclzed in Intemgtional market from 1893 to 1999.: lSt_udying abgut the

. communication of TAT ads strategy and the ads concept are included. The main methodology is qualitative

analysis whlcﬁ is a content'éna'tysi's and depth inte&iew. Ten executives from TAT and TATs advertising
agency were lntenlfiewed. '

It is found that TAT ads present. both abstract and .concrete Thainization. The most concrate
picture showed in TAT ads are the pictures of the Emerald Buddha Temple, Buddha Image, Khon-Classical
Mask Play, "Sup!'tanahongsa Royal Barge and the I_Royal.Barge procession. Whereas that abstract pictures
presented most are the pictures of Thal life which are closaly relevant to the river, and the picture of Thai peopie

representing politeness , liveliness and hospitality.

The results a.lso show that TAT acis campaign can be divided into two categories; Thematic
Campeign énd ;I'acﬁ;:al Campaign. The purpose of both campaigns are not only to create awareness of
Thailand but also to persuade the viewer for travelling to Thailand under the effective production of television
ads for travel industry. Furthermore , the most widely used ads. strategy is Product Positioning Strategy , the

- second is Affective Strategy . and the third is the Resonance Approach.

In this research , the ads campaigns are created from the informations of TAT marketing plan and

- behaviour analysis research of TAT's agency.
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