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Project title . A Survey of Public Relations and Advertising
Publications in Thailand between 1990-1995

Researchers : Mrs.Ubolwan Pitipatanacozit
and Mrs.Jitraporn Sudhivoraseth
Finished dated . May 1996

Abstract

This is a documentary survey from 10 libaries of higher

educational institutions in Thailand. The purposs of this study are to
organize a list of Public Relations and Advemsmg Publication and to
. provide an annotated bibliography.
_ It is found that there altogether 201 documents and
publications. They can be classified in 94 "Advertising” publications, 69 "
Public Relations" publlcatluns and 38 "Advertising & Public Relations:
publications.

As for the printed matena]s, there are 116 theses, 70 Books,
10 Research report, 3 Journals and 2 seminar reports.

The topic in "advertising”" contains documents and
publications dealing mainly with "Advertising-creatives and designs”, "
Advertising-Agencies" and "Advertising-Television Commercial"

The topic in Public Relations "contains documents and
publications dealing mainly with "Public Relations media" "Public
Relations” and "Public Relations-study and teaching”

The topic in "Advertising & Public Relations" contains
documents and. publications dealing mainly with "Image“ "Advertising &
Public Relations-environment”
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ADVERTISING
Books

Laddawan Yomjinda, and Supannee Mangkalee. The Principles of
Advertising. Bangkok, Faculty of Business, Ramkhamhaeng
University, 1992. 288 pages : Diagrams and illustrations.

Contents include  the characteristics and limits of
advertising, its history, the relationship between advertising and other
sciences,  advertising institutions,  advertising media, advertisement
creation, planning and -administration,  advertising research, budget and
evaluation. !

Seree Wongmonta. Before ee the Advertisement. Bangkok : Dork Ya
Press, 1991. 175 pages : Graphs, illustrations and diagrams.

Readers will learn and appreciate the value of advertising, to
look at the advertisement correctly and to understand the stages in advertising.
The primary concerns about the production of advertising that are needed to
be considered are divided into 3 parts. Part one will mention the importance
of advertising and indispensable matters such as a study of the market system,
the mass communication system, commodities and times. Part two is about
marketing such as sales promotion and product placement. Part three will
present things that one needs to knnow about the stages in the production of
advertising such as designing the strategies, creating the concepts, planning the
purchase of advertising media, the roles and duties of the agency.

Seree Wongmonta, n) Secret Tips of Marketing and Advertisin:
Knight.- Bangkok : Dork-Ya Press, 1992200 pages.

This book . introduces  the strategies - of advertising
production in the areas of planning, product placement, strategic design
before. the campaign and the creation, of advertising: - 'Also, there is 2
collection of marketing tips concerning. the control 'of marketing | plan, the
qualifications of good marketers, together with certain tips in efficient sale of
services.



ADVERTISING - ACCOMMODATION

Rachanee Leelawatanakij. Media Strategies for "Baan Suan Lalana
Residential Condominium Advertising - 1992. M.A. Thesis in Mass
Communications), Department of Mass Communications,
Chulalongkorn University, 1994. 208 pages.

This study was carried out to determine what factors were
considered when choosing the media and the production of
advertisements. For durable and expensive products, media which offered
consumers a lot of details were used. As a result, newspapers were the main
media followed by billboards. ~ Television played a supporting role. The
production of advertisments focused on providing as much detail as possible
while presenting the character of the target group.
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ADVERTISING - ADVERTISING CAMPAIGNS
Theses

Prawit Pensopee. Project for Advertising Campaign Against Wrongdoing in
Secondary Schools Proposed by Ministry of Education. B.A. Thesis in
Fine - Arts, Department of Visual Communication Design, Faculty of
Decorative Arts, Silpakorn University, 1991,

The purpose of this dissertation is to direct others' attention to a
common problem, that is, secondary-school students do not behave well. This
is done by using printed matter so that it can reach everyone and contains all
the information needed.  Besides, there is no time limitation. It can be
used as direct media-in secondary schools and otherplaces.

Chitinun Bussabun. - Advertising Campaign fo_Protest against Child Labour
by the Center of the Promotion of Children's Rights. B.A. Thesis in

Fine Arts, Department of Visual Communication Design, Faculty
of Decorative Arts, Silpakorn University, 1991. 84 pages.

The purpose of this dissertation is to disseminate to the publzc
information about the life of a group of children in society. The design is to
protest against child labour. The concept is to convince the target group
that the children in this situation cannot ask for fair treatment from their
employers. The target group is people who can do it for them. The
presentation is simple and it does not emphasize cruelty. Printed media can
serve this purpose because there is a lot of information.
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ADVERTISING - ADVERTISING ASSOCIATION
Books

Business Advertising of Thailand (Association). Annual Report and
Membership Directory (the 24th year). Bangkok. Dansutha Publishing,
1990. 216 pages : Illustrations. '

This book aims to provide useful information for advertising
people and advertising business circles. It features reports on activities
and operational results from 1988-1990, interviews with = outstanding
advertisers in 1989, various views from advertising people, world
conferences and Asia/Pacific conferences on advertising as well as
international conferences among -advertising businesses, a directory of
companies in the Advertising Association of Thailand, a directory of members
of the Business Advertising Association of Thailand, and a directory of
advertising agencies at the end of the book.

Business Advertising of Thailand (Association). Annual Report and
Membership Directory (the 25th vear). Bangkok. Business Advertising
Association  of Thailand, 1991. 222 pages : Tables and  illustrations.

This ~book commemorates the 25th anniversary of the
Advertising Association. It features details about the association and articles
on advertising both in English and Thai. The content can be divided into four
parts. In the first part are details about the association, a directory of
committee members, operational-results and activities. In the second part are
five articles on advertising titled "Advertising: a duty or a right?”, "25 Years
of Blood, Sweat, and Joyful Tears", "Advertising people were not born to
deceive people”, "Advertising People's Feelings”, "and How to get the most
from the agency". 'In the third part is the media data in English. Finally in the
fourth part is the directory of the association's member companies.
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ADVERTISING - AGENCY
Books

Prachachart Thurakit (Thank you Sales), The Directory of Advertising .

Agencies. Bangkok : Prachachart Thurakit, 1992. 125 pages :
Tables and illustrations.

It provided informationn concerning adverﬁsmg agencies and
production houses. It also presented successful strategies for ad planning,
~ trends  in advertising, advertising laws and demograghic information. It can
-be used as a primary source by enterprensurs to declde on which ad services

were sunable for his purposes.

Prasit Marittanapomn. Advertising 90-91. Bangkok : Business

Advertisement Company. = 1990. - 682 pages : Tables and
illustrations. '

It compiles necessary information, such as location,
services and the number of staff, of advertising agencies, production houses,
public relations companies, public relations departments - in advertising
agencies and creative houses. Information about graphic design studios, art
- studios, illustrators, photographic studios and stock photos is also included.

Prasit Marittanporn. Advertising 1991-1992. = Bangkok : DBusiness
Advertisement Company, 1990. 985 pages : Hiustrations.

It gives details about agencies and companies dealing - with the
advertismg business: ~ The /content is divided |into8) main sections such as
advertising agencies, public relations, printing’ and 'media. Each section is
covered in detail. Furthermore, it reviews ads which were chosen for TACT
AWARDS 1976-1990. And it concludes by covering advertising through
various types of media from 1980 to 1990. =

Prasit. Marittanaporn. Advertising 1993. Bangkok : Business
Advertisement 1993. 1,068 pages : Illustrations.

It is divided into 8 main sections including advertising
agencies, public relations companies, production houses, media, printing
houses and marketing specialists. Each section is dealt with in detail. It
reviews ads which were selected for TACT AWARDS 1991-1992.
‘Moreover, it summarizes media research in Thailand.




Prasit Marittanaporn. Advertising 1995-1996. Bangkok : Advertisement, -
1995. Tilustrations.
It compiles information concerning advertisements between
1995 and 1996. The first part deals with advertising rates, statistics and
TACT AWARD winning advertisements.
Section A : Names and work of agencies, public relations
- companies and marketing specialists
Section B : Names and work of production houses
Section C : Names and work of presentation businesses
Section D. Names of magazines, agencies and advertisers in
" Thailand

Ramesh Shrestha. The Advertising Book 7. Bangkok. . _
It  concerns integrated publications, AB, publication
agencies, jingle makers, recording studios, TV stations and broadcasting
companies. It also provides an index of brand names and names of prominent
figures in advertising. - ‘

Thanaya Shrestha.  The Advertising Book : Thailand's Advertising
Marketing & Media Guide 6. Bangkok : AB Publications Town in
Town, 1990. 350 pages. Tables and illustrations.

: It compiles imporiant information about advertising agencies

_such as location, management, department staff and location of industry
associations. In addition, it provides details about creative services
including related companies such as art studios, photographic  studios,
art/photographic equipiment & supplies. Information about printing, TV.
commercial ~ | production,” | market specialists’ and ‘prémium promotion is
included. ' : 4 : ' .

Thanaya | Shrestha. | ‘The - Advertising Book 11991 : ‘Bangkek : AB
o Publications ‘Twon “in’ Town, 1991, 288 pages  Tables and

illustrations. .
It complies information about advertising agencies, creative
services, markefing specialists, premium promotion and media. The

information is classified according to the type of business.  The tables
present expenses on media of product companies in terms of years and types

-~ of product. Information about prominent ~figures in advertising,  mass

media and marketing, both domestic and international, is included.



Thanaya Shrestha. The Advertising Book 8 (1994-1995). Bangkok : AB
Publications, 1993. 536 pages. Tables and illustrations.

This book compiles information concerning advertising and its

related businesses. Information about prominent figures in advertising,

mass media and marketing, both domestic and international, is included.

- Theses

~ Narumon Kaewthiphaarat. -Acquisition of Job Information by Employees in
Advertising Agencies. M.A. Thesis in Mass Communications,
Department of Mass Cotmnumcatlons, Chulalongkorn University, 1994.
78 pages.
It is found that acqmsznon of job information by employees in
advertising agmmes is through mass media at first. If they want to change
jobs, they acquire information from persons including acquaintances and
friends. Most of the time they are acquamtanoes
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ADVERTISING - BEING THAI
Thesis

Chalida Kunalai. The Globalization in World Brand  Television
Advertising. M.A. Thesis in Development Communication, Department of
Public Relations, Chulalungkom University, 1993.

' This research aims at studying Thei and international characteristics
of current world brand TV advertising. It can be concluded that such ads
are divided into three types : ones with foreign concepts and made
specifically for foreign consumption; ones with foreign concepts but made
specifically for Thai' consumption; and ones with Thai concepts made
specifically for Thai consumption. Each of these 3 types are combinations
of Thai and international charactenstlcs




ADVERTISING - BUDDHISM

Theses
Chainum Pavavimol, Buddhist Commercialism ; Media Effects of Buddha
- ImageAdvertising Upon the Attitude of Buddhists in terms of
‘Buddhism Symbols. M.A. Thesis in Developmen, Department of = =
Public Relations,  Chulalongkom University, 1994. 115 pages. =~
-' It is found that the attitudes and beliefs about buddhist
symbols as amulets relate to the recognition of using mass media in
promoting sales of buddhist symbols. Most of the subjects agree that
advertising about buddlust symbols should be controlled by appropnate -
‘regulations. _




- ADVERTISING - CHILDREN AND TEENAGERS

: Theses

- Kullasap Alee The Relationship Between Exposure to Television Dairy

Product Advertising and Children's Dairy Product Consumption. MLA.

- Thesis in Communication Arts Development, = Department of Pubhc -

~ Relations. ' Chulalcngkom University 1994 : 76 pages.

_ This thesis is a survey. It found out that dairy product
advertizing on television does not correspond to the memory of children
in Bangkok.  Consequently, it is not related to the consumption by

chlldren in Ba.ngkok . \

Parichart Mankhong. _Teenagers' Attitudes Towards Advertisements and
- Products Connveying Sexual Ideas. M A. Thesis in Journalism,

Faculty of =~ Jourmalism and Mass Communication, = Thammasat

University, 1991. ' '

It is found that most teenagers agree that these
advertisements attract attention. They realize that the ads express sexual
ideas and that they are not suitable either for Thai society or such products.
Products which are related to and appropriate for advertisements suggesting
sexuality are condoms, cosmetics, so&ps and underwear The focal pomt
however, shouid not be sexuality. - : '

| Seminar Reports

Project - of ' Mass Media Promotion for Children. The Foundation for

Children Development and - the Faculty. of Communication Arts.
Childrenand | < . © Advertising: Seminar, 1990.079 pages. -

_ These are pieces of information and conclusions by a seminar

- entitled "Children and Advertising”. The main purpose of the seminar was for

people in this area to exchange ideas about the scope and proper ways to

include children in ad media. It also tried to create understanding among

people concerned about children's needs and problems involving advertising.

The format of the seminar included a speech by Dr. Saisuree Jutikul; a

 presentation of a primary study by Ajam Anuree Chinwanno; a panel
_ discussion by Mr. Chatchai Plengpanit (a father who is in the ad business),

Mr. Sujinda Ausawachaicharn (a journalist) and Mr. Manorom Chirawanit

(an ad producer); and a question and answer sessicn.
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ADVERTISING- CONTESTS

The 14th Annual Top Advertising Contest of Thailand 1989 - 1990 (TACT
wards 89-90) Bangkok : School of Business Administration,

- National Institute of Development Administration; Faculty of and
Accountancy, Thammasat University; Faculty of Decorative Arts,
Silpakorn University; 1990. 238 pages . Illustrations.

This book compiles the annual top advertisements in Thailand
1989-1990 which include TV commercials, press ads, direct mail, radio ads and
jingles. Included are the illustrations and descriptions of the ads which entered the
final round and received the awards. |

The 15th Annual Top Advertising Contest of Thailand 1990-1991
Bangkok : The 15th TACT Awards Organizing Committee 1991. 377  pages :
Tables and illustrations.

This book is a2 compilation of ads from different media that were
nominated for the 15th TACT awards. The presentation of most ads will be
categorized according to types of preducts and types of the awards; for instance,
social promotion, jingles and radie ads. .

Prasit Marittanaporn. The _i6th Annual Top Advertising Contest of
Thailand 1991-1992. Bangkok : The 16th TACT Awards Organizing

Committee, 1992, 336 pages : Hlustrations and tabies.-

This" book details the 16th Annual Top ‘Advertising Contest of
Thailand. Included are namelists of the contestants, the organizing committee
and the award winners, together with the pictures from TV commercials, radio
and newspapers ads which entered.the contest.

Prasit Marittanaporn. The 18th Annual Top Advertising Contest of
Thailand:  ‘Bangkok ©;The 18th TACT Awards Organizing Committee; 1994.
No page number © Hlustrations and tables. '

This book contains the interesting ad pictures that have entered
the contest together with details such as the names of the works, backgrounds
of different sections, and the creative director. These ad pictures: have been
classified according to the types of media and the awards received from TACT
1976-1993.




ADVERTISING - CREATIVITY AND DESIGN

- Books

Creative_Collection for Commercial Artists and Designers. Bangkok : Laser
- Graphic 82 Co., Ltd., 1990. No page number : [llustrations, 29 cm.

This book is 2 compilation of designers' works and creations for the
convenience of application and ideas. Moreover, this book is useful for designing
and creating many works in the forms of ad and printing. It provides a basic
knowledge for researchers who want to create more. -

Sakda Prajusilpa. Advertising Design. Bangkok : Kaya Compact Design,1994.
100 pages : Diagrams and illustrations.

This book is a background of ideas for the purpose of enhancing the
skill of using ad producing tools. The subjects cover the history and background
of advertising and ad design, basic skills and equipment, letter writing, rules in
drawing Thai motifs, printing and concepts of advertising design. Every step
contains clear illustrations.

Theses

Katipiboon Modetard, Printing Graphic Design for the Promotion of Shop
"Grand Sport". B.A. Thesis in Fine Arts, Depariment of Visual

Communication Design, Faculty of Decorative Arts, Silpakorn
University, 1991. 82 pages : illustrations.

This dissertation aims at studying the trend of successful
promotion of printing graphic design for sport equipment "Grand Sport."This book
illustrates the steps in many printing graphic designs for a sport shop starting with
collecting data, analysing data, creating new concepts for the  design, and
studying -about, problems-and- their solutions of printing graphic design;

- Khanchit Jitmunsakul. Printing Graphic Design for the Promotion of "
Bunpha" Antiques Shop. B.A. Thesis in Fine Arts, Department of
Visual Communication Design, Silpakorn University, 1991. 50 pages
Illustrations.

This is an analysis of ideas and steps in printing graphic design and
environment. It also presents new patterns and concepts of design. Moreover, it
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is a study of different ad media including the solutions to the problems that occur
in each step of the work, and how to apply the presentation in a practical manner.
Jong-Ek Pliansaiseub. Printing Graphic for Restaurant Promotion. B.A.thesis
in Fine, Department of Visual-Commuynication Design, Silpakorn
University, 1991. 61 pages : Illustrations.

A Study of the sales promotion of "Takiang" restaurant in terms
of how to enhance the creativity and = experience in printing design and
advertising, together with a suggestion of new trends of practical design.

Jalarut 'Shipanich. Ponting_Graphic Design for Accessories Promotion "

Phillipe Ferrandis." B.A. Thesis in Fine Arts, Department of Visual -
Communication Design, Faculty of Decaratrve Arts, Silpakorn
University, 1991. 61 pages.

This thesis aims at studying a new trend of accessories promotion
pictures which are divided into ad pictures, magazine ads, TV commercials,
pamphlets and direct mail. The designs are all interrelated and have the same
format. The concept is to create innovative ad pictures emphasizing on the
products image.

Chuto Kungsanarux. Printing Graphic Design for Promotion of Men's
Clothes, "Items". B.A. Thesis in Fine Arts, Department of Visual
Communication Design, Silpakorn University, 1991. 7
Men's clothes - "Items" have already been established on the
market.  They are niot new products; therefore, it is not necessary that the
products be very clearly seen in order to form the image or present the fashion

pictures since the ads are only there to remind magazine ads, posters, postcards

and even receipts. The designs areall related in sets and have the same style. So
that we may (create something new, silkscreen - 'a printing technique - is
used. Photographs are also included.

Dhanawat Pukahuta. ‘Factors that Make the Best Creative Directors Thailand.
M.A. Thesis in Mass Communications, Department of Mass
Communications, Chulalongkorn University, 1994 : 230 pages.

This is a research into the four factors that make the best creative
directors in Thailand. These four factors are family, friends, ownership and the
individual factor which, in particular, is always relevant and constantly changing. -
Moreover, the persuasive skill in talking people into accepting their work is a -
necessity for a creative directer. These factors have produced 3 eras of creative
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directors : anstocracy, modern, and post modern all of which are equally
successful.

Nunthirat Suwannagate. Graphic Printing for Accessorv Shop "Body Beads
Accessory and Craft." B.A. in Fine Arts, Department of Visual
Communication Design, Silpakorn University, 1991. |
This is a thesis which presents the designs of accessories that have
specific characteristics. What the author has designed can be adapted to real
~world situations. Mentioned in this book are design, steps, form and 00ncept,
together with many work problems. -

Panida Thanapaisarnkit. Printing Graphic Design for Home Acrrylic Paint
CIC Company Limited. B.A. Thesis in Fine Arts, Department Visual

Communication Design, Silpakorn University, 1990. 114 pages :
Tllustrations. '

A Study of the ad pnntmgs for "Home Shield" accrylic paint which
is now expenenc;ng much popularity. Furthermore, there is also a study about the
creative concepts in designing ad printing, together with an improvement of the
design to make it modern by using "Home Shield" accrylic paint available in the
market, Lastly, thereis a presentation of practical design works.

Phithak Khamloet. Printing Graphic Design for the Promotion of BMW

Series 5-520 i. B.A. Thesis in Fine Arts, Department of Visual

Communication , Faculty of Decorative Arts, Silpakorn University, 1990.
The author- aims at studying the detzils of car promotion design

to analyse and-find-a.way to develop -the | perfect printing design, and to leamn

the steps of prinfing design and other ad = media which promote sales. It

presents the design in the form of ad illustrations. |

Pisut Wongpan. Advertising Campaign to Think Earth Project. B.A. Thesis
in Fine Arts, Department of Visual Communication Design, Silpakorn
Universitym 1991.

This is a thesis on advirtising campaigns for the environment
with an emphasis on waste recycling. There are 4 pieces of work : the logo,
story board, TV commercial, and radio ad. Included are related details,
- conclusion drawn from the study of details and choices of media, administration,
concepts and drafts of the whole project, illustrations, conclusion and suggestions.
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Yutthana Ruangloykom. Printing Graphic Design for the Promotion "
Nautilus Shop. B:A. Thesis in Fine Arts, Department of Visual
Communication Design, Silpakorn Umvers:ty, 1990. 49 pages
Hiustrations. &
This is a study of pnntmg graphlc design for the brand name men's wear
"Nautilus”". This book examines its successful promotion, and the steps in many
‘kinds of printing graphic design for clothing shops. Together with this is a
presentation of new form a.nd concept of printing desxgn for many ad med:a 10
reach the consumers. J//

Manopan Prajumnork Pnntmg Grapfnc Des:gn for the Promotion "Jardin"
Flower Shop. B.A.Thesis in Fine Arts, Department of Visual -
Communication Design, = Silpakorn University, 1990. 89 pages
THustrations. @ \\N ot
A study of printing graphic design for flower shops. Included -
are - the steps, suggestions and concepts, together with an explanation of its
practicality. From the above study, cne also learns about different ad media
which help to promote the sales of the shop product,

Graphic Design for "Monsoon" Sun-
protection Cream. B.A. in Fine Arts, Depariment of Visual
Comumcatlon Design, Silpakorn University, 1990.

This thesis is a printing graphic design for the promotlon of anew -
sun-protectmn cream "Monsoon." The approach s~ completely new in that it uses -
silk screen in its demgn This presents a ‘clear message to interest the viewers. '

Watthajuk Potharam. Printing (

- Wannasak Banchongchit. ' Printing Graphic Design- for Neil's ‘Tavern
Restaurant. B.A. Thesis in Fine Arts, Depaﬂment of Visual
Communication Design, University, 1991. :
' Restaurants = today mostly emphasize food and interior -
decoration, * but give little importance to the printed items in the restaurants.
This can lessen the customers' impression. In this thesis, the author has studied
and designed the graphic printing and ad media to promote a restaurant, and also
to develop and make the business prosper by bemg attentive to everythmg that -
will impress the customer. g
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Wichit Premwiwat. The Advertising Graphic Design for "Classical Society".
B.A. in Fine Arts, Department of Visual Communication Design,
Silpakorn University, 1991.

This thesis aims at introducing "Classical Music Society" to show
the importance of musical art. There are 3 steps : planning, detail study, and ad
creation, in order to present creative ideas of design and advertising.

Somchai Santirit. Printing Graphic Design for Promotion of CD Zone B.A.
Thesis in Fine Arts, Department of Visual- Communication Design,
University, 1991.

This Study analyses the concept of printing design for compact
discs and the CD shop "CD Zone" and similar shops. This book's purpose is to
bring the technique to present practical work.

Suchana Kachentone. Printing Graphic Design for the Promotion "Power

Up Health Club." B.A. Thesis in Fine Arts, Department of Visual
Communication Des:gn, Sﬂpakom University, 1991. 64 pages : Tables
and illustrations.

This is a study of the steps in advertrsmg design for the promotion of a
health club, coupled with the steps in printing graphic design. The principles of
many ad designs emphasize creating images to make customers realize the

facilities and the advantages of ahealth club.

Suvimon Chivaluk. The Factors Affecting Form and Concept in
Corporate Advertising .in Television. M.A. Thesis in Mass
Communications, Department., ~of ' Mass Communications,
Chulalongkorn University, 1991, 94 pages.

This research aims at evaluating- the importance ofcorporate
advertisements. < The  factors ‘affecting form and ‘concept’ |and the relationship
between corporate advertisements and duty to society. 'The research finds out
that industrial corparations have the most TV commercials whose concepts are for
the sake of public service. The ad stories present the refinement and transfer of
culture to the new generation.
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Isama Wongprommek. Printing Graphic Design for the Promotion of "
Make- up's Charm Co., Ltd." The Institute of Make-up Technigue. B.A

Thesis in Fine Arts, Department of Visual- Communication
Design, Silpakorn  University, 1991.

- This thesis studies the concept of printing graphics for the institute
‘of make-up technique. It also highlights the different types of ad media. '

Apisada Thongsa-ard. Printing  Graphic Design and Promotion Campaign
Ga Banco Resort. B.A. Thesis in Fine Arts, Department of
Visual Communication Design, Siipakorn University, 1990.
The author here presents form and concept in printing graphic
design for the promotion of a resort. This is a study of the steps of printing
graphic design, business planning and presentation to the target group.

Anugoon Buranaprapruk. Prhiﬁ.ng Graphic . Design for the Promotion
"Keetawan" Thai Classical Music School. B.A. Thesis in Fine

Arts, Department of Visual Communication Design, Silpakorn
University, 1991.

This thesis studies and analyses the concept of printing graphic
design for a Thai classical music school. It studies many different types of ad
media and suggests new concepts of design for practical use to promote Thai
classical music. -l - :




'ADVERTISING - LANGUAGE

Research

Jirijan Pratheepasane and others Pﬂetzc Language in Advertismg A Companson
and Analysis of the English Used in Print Ads Published in Thailand.
Chiangmai: Chiangmai Umversuy 1991. 343 pages : Tables

This research aims {0 make a comparison and an analysis of
the English used in print ads - published in Thailand during 1977-1989 to
identify the popularity of the use of poetic language without conmdermg the
accompanying pictures or illustrations.. It is found that in texts using formal,

- common language advertising producers use emotive words or expressions most.

Meanwhile, in print ads in English using an English poetic style of writing,

advertising producers use alliteration most '



ADVERTISING - MANAGEMENT
- Books

Kanya Sirisakul. -Advertising Management. Bangkok : Faculty of
Business, Ramkhamhaeng Umversnty, 1989, 329 pages : Diagrams ‘and
illustrations. ' _

‘An  academic book “which contams matters = about - advertising
 management, it can be divided mto 4 sections : section one - Advertising
- Business which acknowledges the meaning, background, types of advertising
business organizations and their artangement; section two - Advertisement
Creation Management which uses the principles of management of create the ads;
‘section three - Advertising Management which  uses = the management
principles in administering other advertising work; section 4 - Advertising Law
- and its background in advertising, '



ADVERTISING - MARKETING AND SALES PROMOTION
Books

Cheunarom Parapruet. Teaching Materials for Advertising and Sales
Promotion Course. Bangkok : Marketing Department, Faculty of
Management Science, Rartchapad Institute, Suan Dusn 1993. 145 pages :
Diagrams, graphs and illustrations.

A collection of subjects concerning marketing production,
advertising, sales promotion, sales promotion activities, direct and indirect sales
promotion. These subjects are presented in the form of teaching materials with
learning and teaching activities at the end of each chapter.

Damrongsak Chaisanit. - Advertising and Sales Promotion. Bangkok : Wang
Arksorn Press, 1993. 186 pages : Tables, graphs and illustrations.

This book discusses the era of when advertisesments are for campaigns and
sales promotions. The continual development of these subjects are explored from
it's beginning to contemporary times. The contents are amranged to suit the
learning and teaching curriculum of Ratchamongkol Technology Institute.
The contents are basic information about advertising : the components of
marketing promotion, planning and determing the advertising strategy and sales.
promotion, the creation of ideas and the preparations, the budgets and sales -
Opromotion, ad media and medla for sales promoticn through = various

~ activities.
Niwat Wongbarompreeda. How to Advertise to Win the Customer.
Bangkok : The Searcher Co., Ltd., 1993. 127 pages : Tables and
illustrations. |

v This. book contains. information about . the —importance of
creativity, | the | influence of advertising on /consumers, the characteristics of
advertisements that win the customers, the heart of winning strategies and the
‘presentation of winning strategies in the past, present and future, the
development of winning strategies, several processes from the winning
strategies to advertisement creation and the important principles in judging and
examining ads.
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Siriwan Sereerat. Advertising and Marketing Promotion. Bangkok : S.M.
Cercuit Press, 1994, 132 pages : Graphs, tables, diagrams and
illustrations.

' The book contains important aspects of advertising and
marketmg promntmn in theory and application in Thailand during 1993-1954.
The target group is the advertising and marketing students as well as those who
run businesses or work in this field. The important subjects consist of major
steps in ad decision and marketing promotion which include the analyses of the
target market, its behavior and related environment, the objectives, budget,
sales promotion and the evaluation of ad programs and marketing promotion.

eses
Chanpen Phokachaipat. The Sign Construction Throi Medi
Advertisement in Order to Promote Product Status M. A. Thesis in Mass
Communications, Department of Mass Communications, Chulalongkom
University, 1992.

This research targets the understanding of structure, form and
substance of sign construction, through media , advertisement of electric
appliances - Sharp. The study finds that form, in every media emphasizes the
modern family. Form and subject have 3 concemns : to solve problems, to
give pleasure and to emphasize the products quality. The manufacturer's policy
and concept put emphasis on the product being for the whole family, the beauty
of the product and the ‘uniqueness of the product. The policy, moreover,
has considered the target group of different types of products. The general
product status for modern and rich families coupled with form and subjects of
sign construction through media advertiseing, to certain extent, set the image
of consumers in many - aspects;. for instance, the product status concerning
modernity, quality, beauty, sophistication, good taste and a wide selection, etc.

Fuangfa Ampostira. The Satisfaction of Consumers in Bangkok | Towards

Direct Mail Advertising : Case Study of Credit Card Users. M.A. Thesis
in Journalism,  Faculty of Journalism and Communication, Thammasat
University, 1992,

This thesis researches into reading behavior and satisfaction
of consumers in Bangkok and of credit card users.  The thesis also studies the
relationship between consumers' background and reading behavior as well as
satisfaction towards direct mail advertising in different issues.
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‘Wimonhuck Arthonmitr. The Relations Between Product Involvement and

‘Brand Loyalty of Students in Bangkok Metropolis. M.A. Thesis in Mass
- Communications), Department of Mass Communications, Chulalongkorn

~ University, 1991. 169 pages. ,
e ~ The research aims at swdymg the relatmnsh:p between product
involvement and brand loyalty of students .in Bangkok metropolis. The
“outcome of this research is that different products enjoy different levels of
involvement and brmd loyalty and that these two thmgs have a posmve
correlation.
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ADVERTISING - NEW TECHNOLOGIES _ |
. Theses

Charnchai  Pijitwaipreecha. ~  Pellular _ Phone  Advertising. M A. Thesis
Journalism, Faculty of Journalism and Mass Communications,
University, 1993. Tables and illustrations. .

: The  purposes of this dissertation are 1) to study consumer -
~ behavior about receptivity to ads about mobile phones and 2) the effects ofthe -

ads towards potential target group. The results were that most consumers learned

- about cellular phones from TV followed by daily newspapers. They believed that

advertisements highly affecied their needs for the phones in the future since the -

competition between vanious’ brands was getting fiercer resulting in more
advertisments. Moreover, mcome is a major factor aﬁ'echngthe use of cellular '
phones. '
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ADVERTISING - PICTURES AND PRINTED MATTERS

Book

Worawit Wetchanukroa. Illustrations in Thai Advertisements. Bangkok :Chatdao
Printing House, 1990. 112 pages. Iilusirations.

It compiles advertising pictures in. mewspapers, magazines and
journals all of which were printed before 1957. It details early development of ad
pictures including agents in the past and changes in society and language. It also
includes the development of products sold in Thailand which sted light on
the creation of current advertising. -

Theses

Patjaya Wuttiprasit. Magazines and the Use of Advertising pictures : A Study in
terms of Communication Psychology. M.A. Thesis in Journalism,
Faculty of Joumalism and Mass Communication Thammasat, 1992,

It surveys factors in ad creation for magazines including analyzing

- the psychology involved principally-in the creation and physical factors. It is
found that most ads in magazines are for costume and jewelry. Photographs
are used more than drawings. A on how to use a product ranks first and
the psychological appeal is on success or higher status than others. 1-page
posters with four colors ranks first. Most ads are placed onthe outside of the
back cover rather than inside the back cover. Smaller ads are placed at the
bottom of the page ratherthan the top.



103

ADVERTISING - PUBLIC SERVICE ADVERTISING
Theses

Chompunuch Pratimaprakorn. The Relations Among Demographic Factors, Media
Exposure, Attention to Persuasive Forms and Comprehension,and Satisfaction
towards Public Service Advertising on Television of Bangkok Inhabitants. M.A.
Thesis in Development Communication, Department of Public Relations,
Chulalongkorn University, 1991. 164 pages.

This research aims to study the relationships among demographic
factors, media exposure, attention to persuasive forms and comprehension, and
satisfaction towards public service advertising on telcvision. Media exposure is
related to comprehension “and satisfaction towards public service advertising except
that attention to persuasive” forms which emphasizes logic is not related to
comprehension and satisfaction towards public service advertising.

Napornphit Lupkitaro. A" Study of Students' Opinions on Public Service
Advertisements. M.A.Thesis' in ‘Development Communication, Department
of Public Relations, Chulalongkern University. 1993.

This research/aims to study students' satisfaction toward public
service advertisements, their understanding of the main objectlves of the
advertisements, and their opinion on . their practicality. It is found that students
generally like almost all public service ~advertisements especially those on
environmental preservation. Howéver, despi!e their satisfaction and their
understanding of the guidelines presentéd in the aﬂvemsements the students feel that
they are not yet confident enough to really put the gmdelmes into practice.

Saran Chindanonda. Video Graphic Design for Public Service 'TV Advertising of
the Samaritans of Bangkok. B. A. Thesis in Fine Arts, Department of
VisualCommunication Design, Faculty of Decorative Arts, Silpakorn
University. 1990. 86 pages.

This research stiidies the-information and-the concepts in designing
and producing pudblic Service advertiSements,O stages <in designing and producing
video graphic designs in animation through the!production stage when the animated
public service advertising video is put into real use.

Suchitra Ratanakorakoch\ The Apalysis of Public Setvice Advertising Films from
1976-1988. M.A. Thesis in Mass Communications, Department of Mass
Communications, Chulalongkorn University. 1990.

This research aims to study and categorize social problems presented
in public service advertising films, their social functions, and patterns of persuasion.
It is found that the social problems presented fall into 13 categories, with those
dealing with morals, culture, and mentality being presented most. At the same time,
it is organizations in the government sector which produce public service advertising
films the most. Moreover, there are more and more kinds of problems as well as
public service advertising films. The main theme of these films is providing education
and introducing members of society to social norms and rules as well as transferring
culture to the new generation. Most of the public service advertising films aim to
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promote the awareness of social problems for the benefit of the public. More than
half of the films use the persuasive technique of appealing to the emotions. '

Sunitmit Prateepasen. The Relation between Exposure to Public_Service Advertising

and Consumer Behavior. M.A. Thesis in Development Communication
" Department of Public Relations, Chulalongkorn University. 1992. =

' This research aims to study the exposure to television public
service advertising and recall, and the relation between exposure and recall, the
_image that consumers have of the organization, the goods or service of that
organization, the relation between exposure, the image, and the consumption behavior
of the goods or service, the relation between recall and the consumption behavior of
the goods or service. It is found that exposure is  positively related to recall but not

related to the image that consumers have of the orgm:uzation or its goods or
“service, and their consumption behavior of the goods or service. The behavior is not

related to the consumers' recall either.
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ADVERTISING - RADIO
Thesls

Sriwanna Panyasoong. The Business of Radio Advert:smg A Case Study of the
Airforce Chiangrai 015 Radio Station. M.A. Theiss in Mass Comnmmcanons, : -:
Department of Mass Cammumcanons, Chulalongkorn University. 1992,

This research aims. fo understand the nature of and the buying and
selling of advertising time and the profits as well 2510 present the problems of radio
advertising and to give recommendations. It is concluded that tie is both public and
private goods as well as industrial goods. The elements in this advertising include the
radio broadcasting station, investors, and bidders. It is found that the benefits gained
from such business result in  various forms of relationships among the people
involved. In addition, it is found that the problems are price-cutting and the
government and state enterprises exploiting their ownership of radio stations for their
ownuse. It is recommended that the private sector be given the opportumty to
owna radlo station. _ ;L
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ADVERTISING - REGULATIONS AND ETHICS
Books

Promotion and Public Relations. The Office of Consumer Committee.

' Advertisers' Handbook. Bangkok : The Office of Consumer Protection
Committee, The Secretatiat of the Prime Minister, The Government
House, 1991 : Illustrations. :

This book is about advertising that involves consumers : their
protection, laws and legislations, and the committee's authority. The advertising
must be contrelled and not violate the consumer's rights.

Susom Supanit. A Handbook of Law of Advertising Business. Bangkok :
Chulalongkorn University Press, 1991. 149 pages : Tables, diagrams
and illustrations.

This book focuses on the advertising business operation and their
target groups. The book first introduces advertising business, then discusses relevant
laws, their concepts, laws controlling product and service advertisements, the
government organizations that monitor advertising.  Lastly, the book mentions the
methods of advertising which are still under debate among the producers and the
people concerned.

Theses

Karuna Depahasdin Na Ayudhya. Television Commercial Producer's
Knowledge and Attitude Vis-a-vis the Function of Broadcasting
Directing Board and the Rules for Commercial Standards and
Services. M.A. Thesis in Business Communication Arts, Department of
Business Commutmication Arts, Dhurakijpundit University, 1992. 191
pages : Tables.

This thesis aims at studying television commercial proudcer’s

knowledge and attitude vis-a-vis the function of broadcasting directing board

. and the rules for commercial. standards and services. It studies the reasons for

~_accepting or not accepting such (rules;  the censorship of ads by the Television

- Commercial Censoring ) Committee, including the cooperation between the producers

. and the committee. The research finds out that the producer's knowledge and

. attitude are moderate and most-producers accept (the rules for commercial standards
. and services and any censorship by the commiittee! !

Kanya Pornpreecha. Television Advertising and Censorship Process. M.A. Thesis

in Mass Communications, Mass Communications, Chulalongkorn

University, 1993.
. This research is a study of the television censorship process, its
. problems and effects. The study finds that the processis complicated and is under
. the authority of the Food and Drug Committee - Interior Ministry, and Consumer
. Protection Committee. Each unit is responsible for the laws and regulations. The
_problems that occur are censorship processes that are complicated, the problem of
_ behavior, etc. Apart from this, the censorship has costed the producers time and
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money, but there have been many indirect benefits; it protects the consumer and
prevent the producers from taking advantage of one another.

Duangrudee Ratana-Olarn. The Roles of the Office of the Protection Board
in Monitoring the Advertising Media. M.A. Thesis in Mass
Communications, Department of Mass Communications, Chulalongkorn
University, 1993.

This research aims at studying the roles of the Office of the

Consumer Protection Board in monitoring the advertising media by considering the
steps of the processes, the operation results, rules and methods of monitoring the
advertising including problems, obstacles and solutions. The research finds out that
the monitoring method is ‘wait and see' rathe rthan preventing the damage of
advertising in advance. Due to the insufficient personnel, the Office is unable to
operate efficiently. One way to help develop such a role is to promote knowledge
about consumer protection to the ‘universities from which the personnel inthe field
of advertising and mass communications, come froms. Another is to encourage
consumers to protect their rights and file a complaint when they are violated.

Winai Jimewisatesuk. 'Cg_[regt Opinion Upen Advertising and Ethics of

Advertising profession. M.A_ Thesis in Development Communication
Department of Public Relations, Chulalongkorn University, 1992.

This research aims &t surveying the opinions of ad producers,
the censorship committee, university lecturers and consumers about current
advertising techniques and the ethics of the advertising profession. Shown here are
the different relationships between sample groups and also' the opinions on
ethics of the advertising profession. It is found that these opinions have a
positive correlation. : _

Suporn Arooneewatana. Liability in Advertising Business. M.A. Thesis in
Law, Faculty of Law; Chulalongkorn University, 1993. 205 pages.

This research is on advertising laws. Should advertising not be based
on social justice, the consumers may be victimized. The research finds out that there
are 2 types.of advertising laws in_the country .. private-and public, which give the
producers ‘different liabilities. For. private advertising laws, whether the producers
keep their promises or not, depends on whether the advertisement makes a promise.
And in the case that the promise is broken, one needs to consider if the producer is
careless or had intention to cause damage. As for public advertising law, the producer
will be liable to the many legislations monitoring advertising such as Food and
Drugs or harzadous chemicals. Moreover, there has been Consumer Protection
Legislation since 1979.
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ADVERTISING - RESEARCH

Books

Jaranai Galakosol. Advertising Research. Bangkok : Thammasat
University, 1993. 213 pages : Tables. : .

This. book - consists of fundamental concepts in research, methods and
“techniques concerning advertising research that have been deemed helpﬁxl for
- learners and those that are involved in the advertising business. :

;- Tuernjit Jitaree. Advertlsm_g Research Methods. Bangkok : Bangkok
~ University, 1993. 184 pages : Charts, diagrams, graphs and
illustrations. ' -

This is teaching material for an undergraduate course Advertising
~Research Methods. The beok covers topics about the tools used for advertising
- research, the methods to survey, gather, examine and record data, basic statistics
in analysizing details of adwertising, the evaluation of ads, questionaire samples,
- advertising research projects and reports, including the methods to develop and be able
‘to conduct advertising research. There is a collection  of questionaires and
~research project samples, together with research reports ﬁom Koo Kang Turakit
: _Newspgg er and Siamrut Soodsapda.

- Surapong  Sotanasatien. Adverﬁ'sig_g _and  Research. Bangkok :
~ Chulalongkorn University, 1991 203 pages T&bies dlagrams graphs and
ﬂlustratlons

- This book contains mformatlon about the scope of research involving
_ plnlcsophy and steps, and it also mentions about research in the advertising
~ companies, consumer research, product research, marketing and sales research, -
~ roles and techniques of advertising research and-case studies of advertising
 evaluation projects. ' ) N,

 Seree Wongmonta. Research for Advertisers. Bangkok : Dork Ya Press,

i 1992 168 pages : Charts, diagrams and illustrations.

The contents of this book are divided into 2 sections. Section one
~ states the importance of research to be used as a record of planning details, and the
- evaluation of advertising and research. Section . two discusses research about
- consumers, advertising media, products and creativity including the evaluation, the
~use of the research outcome in advertising management and also the precautlons
- about the citation in the final chapter. :
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ADVERTISING - T.V. COMMERCIALS

Research Report

Cha-um Prasertkul. Analysis of the Content of Thai T.V. Commercials Research
Report. Department of Motion Picture and Still Photography,

Faculty of Communication Arts, Chulalongkorn University, 1990. 39
pages.

It is social research on mass communications in commercials. The
purposes are to survey and gather concepts sbout the content employed in
commercials; to study the trends in commercials' content and viewers' needs; to
survey how much Thai culture is used in the commercials; to see whether the
commercials are realistic or not; and to find out what information in the commercials
is useful. It also details definitions and classifications of concepts in the
commercials' content.

Theses

Krishna Chinnawangso. An Analysis ot Television Messages Corncerning the
Creation of High Profile Consumers in _Thai Society. M.A. Thesis in
Mass Communications, Faculty - of Arts, Chulalongkorn University,
1994. 132 pages. .

It analysizes the process of forming consumers' attitudes toward high-class
products through T.V. the technique used is content oriented motivating consumers
to buy such products so they canassociate themselves with high-society people. It
in corporates four factors - uniqueness, modernity, superiority and pride - in the
conteént and the format of the commercials can promote the tastes and the way of life
of the upper-middle class which has & certain kind of consumption.

Oraya lemchuen. Form and Content Analysis of Advertising on Television.
M.A. Thesis in Mass Communications, Faculty ofCommunication Arts,
Chulalongkorn University, 1993.

, This dissertation studies the form and content of advertising on
television between 1990-199 Lincluding the creation of consumers' needs. It is
found that the form and ‘content ~of advertising | correspond to-a concept of the
post-modern petiod 'mixed with 'modern concepts and customs. As for the creation
of consumers' needs, it deals with the need for love, social participation, fame, and
something beyond physical and security needs.  Advertising which concentrates on
emotions sometimes brings about illogical behavior depending onthe level of
connection between consumers and products or advertising.

Charose Siripanich. The Usage of Sex Appeal in Television Advertising. M. A.
Thesis in Mass Communications, Department of Mass Communications,
Chulalongkorn University. 1993

This research aims to study the factors affecting the use of sex appeal in
television commercials and the usage of sex appeal. It is found that the two main
factors affecting the use of sex appeal are the type of goods and the nature of the
target CONSUMErs. Other factors include the market situation, competitors,
customers' needs, and the creative director's aptitude or personal preferences. Sex
appeal is used in three ways : visually, verbally, and non-verbally. Visually, presenters
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feature their sex appeal physically, in their manners or gestures. Also, presenters of
opposite sexes may express interest in each other in the story. Verbally, the sex appeal
lies in the tones of voices and sounds.

Chiraporn Kanistarath, Information Service Throu ommercials. M.A. Thesis
in Mass Communications, Depariment of Mass Communications,
Chulalongkorn University. 1992.

This research aims to understand the nature of information and the
information service through television commercials and television programs. The
conclusions are that the information in TV commercials falls into two categories. One
is information about goods, services, or the namesof businesses involved in the
market. The other category is information about relevant details such as prices and
what is included in a service. The fact that such information is provided for
consumers is considered a kind of information service. The purposes of the service
are for viewers to make use of the information or to retain the information as
additional knowledge, and for advertisers to give entertainment, to create needs in
viewers, and to give unsolicited information. Various information services mainly
consider the qualifications of the product and the target consumers as well as the
compatibility with the program and the time the program is broadcast.

Chinnaree Songprayoon. The Study of the Use of Celebrities in Television
ommercial Adveriisements 992-1993 M A  Thesis in Mass

Communications, Department of Mass Communications, Chulalongkorn
University. 1994. 120 pages.

This research aims to ‘study the types of celebrities used in television
commercials. It is found that mostly they are celebniies from entertainment circles
who have quite a lot of talent. They can also be people who are socially well-
known and successful. In commercials, these celebrities either act as themselves in
real life or other people who have different roles and occupations.

Chaichanok Buranadis. The Influence of Television on Decisions to Consume
Energy Drinks by the Employees of the Port Authority of Thailand,
Klongtoev District, Bangkok. M A. Thesis in-Mass Communication,
Department. of Jourpalism’ and Mass Communication, | Thammasat
University. 1991, -

This research studies the factors which -influence the decision to
consume energy, drinks.—It is found that-a person's status-is (moderately related to
consumption of energy, drinks. A The media-exposure is slightly related.  The
expectation of the benefits to be gained from the drinks is most related to the decision.
The incentive rewards in the commercials or the prize draw help push consumption.
It is concluded that the product, "energy drinks" which “provide energy”, is the
selling point which effects the consumption decision by itself.

Chatchaval Phetsuwan. The Making of Advertising "Heroes" in Television
Commercials. M.A. Thesis in Mass Communications, Department of Mass
Communications, Chulalongkom University. 1993.

This research aims to study the presentation and the development
of "heroes" in television commercials. It is found that the picture of being a hero is
bound to the product or service, contributing to a good image of the product or
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service, which in turn, helps it to achieve its marketing objectives. There are two types

~of hero in commercials: those in a fight or a competition and those who show their
bravery and take risks in certain situations. A "hero" is also related to such external
factors as sex, age, target group, product and service type.

Apichaya Yoonaitham. Bangkok Housewives' Satisfaction towards Patterns of
' Television Commercials. M. A. Thesis in Mass Communication,
Department of Mass Communications, Chulalongkorn University. 1991.
- 160 pages : Tables = and illustrations. =
~ This research aims to study ~ housewives' satisfaction towards
patterns of television commercials in relation to demographic background and types
of product, as well as to study their behaviour of turning on the television in relation
to their satisfaction. It is found that when considering their demographic
background, the housewives' age, occupation, no matter whether they are only
housewives at home or working out as housewives, family average income, as
well as education are all related to patterns of television commercials. In addition, it
is found that the media exposwre is related to their satisfaction towards patterns
of television commercials depending on the period and the length of time spent .
watching television. The type of product is also related to patterns of television
commercials. : ' : '
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ADVERTISING - TERMS

~ Books

Jutha Thianthai and others. Glossary of Advertising Terms. Bangkok: Faculty of
Business, Ramkhamhaeng University, 1990. 148 pages.
This book is a collection of advertising terms. It is especially
suitable for those who would like to look for the meanings and definitions of terms
generally used. '

Siriwan Serirat. Marketing and Advertising. Bangkok: Pattanasuksa, 1995. 420
pages : Diagrams, graphs, tables, and illustrations.

This book is a collection of marketing and advertising terms in foreign
languages, arranged in English alphahetical order, complete with translation,
explanation, exampies applications in Thmland during 1993-1994, and pictures of
advertisements for various businesses.
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ADVERTISER
Books

James Webb Young. How to Become an Advertiser. Translated Krongphaen
Chaithanasarn. Bangkok: Delphi Publishing, 1994. 158 pages : Illustrations.
This book is a collection of the writer's speeches which are mainly
about marketing and advertising including definitions, producing advertisements,
specific situations, and advertising people in his society. The speeches reflect the
writer's experience and observations. The book is useful for people who would like to
work in advertising or who would like to improve themselves.

Nancy L. Saltz. How to Get the Best Advertising from Your Agency. Translated by
Phensri Phaoluangthong. Bangkok: Sangsan-Publishing, 1993. 162 pages :
Iflustrations. '

This book discusses an agency's duties and responsibilities towards its
clients and vice versa. It features how advertising people work, working in
advertising at present, the nature of "excellent” and "so-so" advertisements, source
of pride in advertising work, and the people behind the pride.

David Ogylvy. Confessions of Advertising People. Translated by Israwat.
Bangkok: Maenam Publishing. 1990. 175 pages. _
This book discusses the management of advertising work,
characteristics of good clients and how to look for clients, the methods of
creating advertisements both in terms of how to write interesting and powerful
copy and how to draw illusirations and posters, effective strategies of TV
advertising, as well as the secrets and methods of advertising food products, travel,
and drugs. In addition, it discusses-the future trends-of advertising and provides
recommendations for young people on how to succeed in advertising.

Theses

Vooth Phongchatchavan., The Attitude of Advertising Men toward_the Role of
Advertising in Social Development. M.A. Thesis in Development
Communication, Department of Public Relations, Chulalongkorn University.
1990. 196 pages. _

This research aims to survy the opinions and the \ attitudes of
advertising people towards social development as well as the future trends of the role
in social development. It is found that advertising people think that advertising
has an influence both on the thinking and the behavior of peoplein society. The
role of advertising in the past was different from that at present for several reasons
including there being more and higher technology now. Most advertising people
think that direct advertising for social development can persuade people to realize
the importance of social development and can change people's behavior. They also
think that goods and services. advertisements can indirectly promote social
development since advertising is controlled by the government. Also, advertising
people feel social development both directly and indirectly needs support from
the government and the private sectors and still needs a lot of improvement.
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_ PUBLIC RELATIONS
- Book

| - Anuwat Sapphutphol. Public Relation for Business Men. Translated and

- modified from Publicity by Dennis Stricker. Bangkok: Limited

company Sea-Ed Ukration 1992, 254 pp: Tables and illustrations.

- This book deals with the essential PR basic skills which consists
of the appropriate attitude for PR, writing model skills in idea selling and

- effective methods of persuasion and contact with various people. Apart from

~ that, it also covers the ten step-testing forms for PR campaigns including various

- questionaires and pictures of the initial steps of news writing to press meeting;

~ building relationships with néws reporters, editors, and news directors; and also
- the method of ready-made relationship development by using techniques for

- quick relationships. The erugial thing mentioned is that there are the two
important techniques which are effective in PR work and daily life needs and the
- methods of how to achieve the target and the strategy to sucessful PR.

Bunkua Kuanhawej. Public Relations. Bangkok: Department of Educational
Technology. Faculty of Education (Bangken), Snnakkhannthawnrote
University, 1994, 136 pp. Tables and illustrations.

This book presents PR meaning, PR pinciples, PR hlstory and
development, general characteristics of PR work, duties and responsibility of the
PR worker, the use of media for PR work, PR and political and administrative
institutions, busmess and population, and schools of PR.

‘Chaiyanan Nanthaphan. An Effective Public Relation. Bangkok: 1993, 189 pp.
Pictures.

This is @ collection of the‘author’s articles about'PR. The main
objective is to publicize knowledge ‘and 'experience of PRCso that it is
understood and can be used with people of all levels.. All articles ‘deal with
interesting things that ‘can be used in contemporary Thai society.| They are from
the author’s own experiences and he has'been in PR ‘work for more than 20
years. Some of the sample articles mentioned here are about methods of how to
solve the immediate problems, various factors that are essentials to PR work,
~ and the father of PR, etc.

Chanchai Ajinsamajarn. To the Effective Public Relations. Bangkok: Center
for Bangkok Promoting Media, 1993, 87 pp.

This books deals with easy, short principles of PR that are useful

for organizations, companies and shop executives. There are details about
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various aspects of PR principles, such as PR images and characteristics of
organizations, personnel in and outside of the PR processes, people’s opinion
and attitudes, PR media, PR officer’s qualifications, crisis management and
situation planning, relations with media, business communications, comunication
psychology, meeting organizing, the art of making speeches, and mob
‘psychology. '

Damrongsak Chaisanit. Public Relations. Bangkok: Rachamonkol Technology
Institute. Ministry of Education, 1994, 194 pp. Illustrations and tables.

: This book presents the historical development of PR, basic

knowledge about advertisement and PR, attitude and image, basic skills in PR in

mass media, communications, meaning translation, and code assigning for

‘meaning communication, the role and importance of public approval, the PR -

process, tools and media used in PR, and responsibility of PR work.

Duongporn Khamnunwat and Watsana Chamsawang. Communication Public
Relations. Bangkok: Mahidol University, 1993, 109 pp. Illustrations.

This book presents the basic concept of communications and PR
to readers from all occupational backgrounds. The content in communications
covers communications in society, the development of communication concepts,
effective communications, and the role of communication technology in PR
work. The content in PR covers PR work, image bulldmg in PR, processes in
PR, and PR planning and evaluation.

Klye Austin. Translated by Phanit Kulsiri. The methods of making your own
Public Relations in one week. Sea-Ed Ukration, 1994, 117 pp.
Illustrations.

The_objective of this book is to make your own easy PR even
though you are not a professional PR officer. = The content deals with the
‘knowledge of PR contacts with various media, news writing for PR, how to act
in giving an interview, and how to manage a bad news crisis.

Sukhothaithaathirat (University). Office Work and Public Relations, Vol.1.
‘Nonthaburi: Sukhothaithammathirat University, 1992, 350 pp.Diagrams,
tables, and illustrations.

The objectives of this BA special subject series are to make the
readers learn about various aspects of office working techniques and can bring it
to practice, to learn about principles and methods of PR work in and out of
offices. The first volume consists of units one through seven dealing with office
work and personality management, ettiquette and socialization, making a speech
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" in the office, giving services to administrators, resource data for office work,
office correspondences, and filing systems.

" Sukhothaithammathirat (University). Office Work and Public Relation Work

- (Vol.2). Nonthaburi: Sukhethaithammathirat University. 1992, 509 pp:
Diogras, tables, and illustrations.

The objectives of this BA special subject series are to make the

' readers learn about various aspects of office working techniques, to bring them

to practice and to have the knowledge about PR principles and methods of PR

work in and out of the office. The second volume consists of units eight through

. fifieen dealing with office Tocation management, office storage management,

office equipment, office automation, meeting arrangement, organizational PR,
production of PR work, and organizing PR activities.

Udomsak Wecharaporn, Raden Thaksana, and Damrongsak Chaisanit. Public
Relations Basic Principles and Practice. Bangkok: Rajchamongkol
Technology Institute, Phamchayakam Phranakorn, 1990, 149 pp.
Diagram and illustrations.

_ - This book deals with PR basnc principles such as PR meaning and

- importance, PR and advertisment, groups of people who are involved with PR,
steps in PR, qualification of PR offices, PR media including PR evaluation.

There are also d;agrams and illustrations to rnake 13 ea5y for the readers to

understand the details.” - .

Watthana Phuthongkranon. Introduction to Public Relations. Bangkok:
Ramkamheng University Press, 1993, 449 pp- lilustrations.

This books ‘deals with PR meaning, main features, and basic
components, and PR principles. Both in country and abroad, various levels of
PR planning, effective PR of some institutions, PR worker’s qualification, PR
media, making relationship with other people such as colleaques, shars holders
and the community including the effectiveness of various institutions in both the
govemment and private sectors

Wichit Awakul. Public Relatlon Techniques. Bangkok: O.8. Palmmg 1991,
211 pp. Hlustrations and tables.

This book is a working manual emphasizing the planning and
initial working processes especially the PR work in business, trading, company,
shops and state enterprise. There are details covering the PR relationship, PR
meaning and philosophy, PR concept, speeches about PR meaning, PR
objectives, PR and business organization adinistration, methods in PR, key’s in
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'PR,themmﬂIstagescfPRwork, stepsmPRp!mmg,connnunnyrelaums,PR '
responmbihty quahﬁcatmnandetlncs of PR workers. .
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PUBLIC RELATIONS -- ADMINISTRATION

Books

Mass Communications Student Alumni (Association). Public Relations for
Administration. Bangkok: Chulalongkern University, 1991, 115 pp.
This book contains a icollection of academic papers on
qualifications of PR officess, environmental facters that condition hotel PR
work. PR officer’s experience, problems in PR work, the relationship between
. advertising and distributed news, the attitude of media towards PR, qualifications
of a PR office that administrators want, differences in doing your own PR and in
hiring a PR consultant from an advertising company, five commandments for
planning PR work, pringiples of PR, and a case study of “Bangkok Bank and the
strategy for improving image and Ten days of work at Internatinonal Thai
Airways PR”. ' . :

Prasit Srichertchu. Public Relatioas for Public Relation Officers. Bangkok:
Sukkhaphapijai, 1991, 191 pp. Hlustrations.

This is a collectlon of mixed PR papers. It includes pnnciples and
techniques in PR work; relationships between PR officers and others in
~ situations; and popular topics-in PR work; including collections of information
necessary for a PR caréer. Pictures taken by the author at various places are
included. |

Theses

- Kudeb Saikrachang. Management Technigues Suitable for Public Mass Media
' Offices: Case Study of Government’s Public Relations Department.
Faculty of Political Sciences, Thammasat University, 1994.

According to the research findings, the pyramid-shaped
~ government office structure is a real obstruction for mass communication work.
However if team-technique projects and management by objective are used, the
PR work will be more effective. The main reason is that the team work technique
is challanging.  All people participate in giving opinions and taking
~ responsibilities. It is also found that there is almost no differences in government
official readiness to do PR work in the sex, marital status, posmonal levels, age
- and field of work of the officials.
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PUBLIC RELATIONS - COMMUNICATION MATERIALS

Books

- Ananthana Angkinan. Production and Use of Public Relation Materials.
Bangkok: Faculty of Education, Ramkamhang University, 1982, 222 pp:
illustration.

This is a textbook. It deals with the production and the use of PR
printed materials, the role of materials in PR, principles and methods in
producing each type of matenial, the production of radio and television
programs, principles and methods in using each type of material, and the
evaluation of materials and quesnonnalres

Kasem Channoi. Commuuitatign Materials. Bangkok: Nanmi Book
Company, 1984, 135 pp: Graph and tabies.

This is a manual or 2 guide for analyzing target groups, and
choosing the appropriate communication materials. Various techniques for
effective use of PR materials are suggested. Various kinds of PR materials are
described including the use of conirolled and uncontrolled materials. Problems in
using materials and in analyzing the target groups and campaining for PR are
mentioned.- Apart from that, this books also emphasizes methods in selecting
materials for PR which consist of variables, decision making, and planning
strategy and techniques, in selecting appopriate materials.

Theses

Anongluk Pattayanunt. A Comparative Study of Factors Inﬂugn_cjﬁg the Use
o)  Media in Distributing Information of Public Relations Offi

in'the Public and Private Sectors. M.A. Thesis in Development
Communication, Department of Public Relations, Chulalongkorn
University, 1991, 96 pp.

The objectives of this thesis are to study the factors influencing
the use of mass media in distributing information of the executive PR officers
and to compare these factors in the public and private sectors. It was found that
the private sectors pay attention to variables of the budget in selecting mass
media, data in the rival’s mass media and price of PR materials. However PR
officers in the public sector pay more attention to the variable of familiarity with
the mass media than the PR officers in the private sector do.
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Chalermpol Bunnag. Printing Graphic Design for Promoting Siam
Volkswagen Club. M.A. Thesis, Department of Visual Communication Design,
Faculty of Decorative Arts, Silapakorn University, 1981, 89 pp.
' The objective of this thesis is to publicize the club to general
interested people, to study the data in the printed materials so that it will be
useful for designing, and to get more knowledge in art. The target groups of the
club are Volkswagen lovers who are mostly from the middle class. For
 publicizing the club the printed matters are used in PR designing.

Duangjit Ruengkris. An Evaiuation of the Thai Development Support
' Committee’s Prachathasn Newsletter. M.A.Thesis in Development

Communication, Department of Public Relations, Chulalongkorn
Umnaversity, 1984, 191 pp.

' . This thesis’ deals /with “the raaders, opinions and needs in
- Prachathasm, the newsletter’s form and content, the behavior in receiving printed
materials and in publicizing the news about the development work, the use of
content in the newsletter, and a comparisons uf the use of the content among
various ocwpaﬁon groups. -

'Leeha.Limaphichai. Students and Staff’s Expectancy and Gratification from
' Exposure to Ramkamhang University’s Internal Public Relation Media.

M.A. Thesis in Mass Communication (Development Communications),
Department of Public Relations, Chulalongkorn University, 1994, 168

bp-

This study deals with the expectaucn and satisfaction of
Ramkamhang University students and personnel, who were exposed to 5 internal
types of PR media, . Jt is found that the expectation iS associated with exposure.
The voice from the lines has the highest level of association with satisfactory. At
the same time the Educational Broadcasting is at the lowest level of satisfaction.

- Paitoon Marksuk. The Role of Public Relation Commission of the Office of
Provincial Primary Education for Agenda Setting In House Journal
M.A.Thesis in Development Communication, Department of Public
- Relations, Chulalongkorn University, 1992.

~The objective of this study is to investigate the process of the PR
Commission of the office of Provincial Primary Education in publicizing the
- news in an in house journal and also in the form and content of the publicizing
information that agreed with the policy. The result of this study was devided in
" to 2 parts. The first part deals with the different forms of journals such as
' newspaper, magazine, newsletter, etc. The 7 kinds of content are news,
pictures- news colums, articles, poems, cartoons, and advertisements. The
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second part deals with a survey of the opinion of the PR commission. It is found
that various positions of the PR commission have very little role except the high
level administrators and PR office who are directly responsible for the PR work.
However the PR commission is also aware of the importance of the PR in the
same way. Besides the problems in PR work in all provinces are found to be
similar. They are the shortage in budget, equipment and personnel.

Phirath Lawankowit. Slide Muitivision Graphic Design for Tourism Public
Relation. M.A. Thesis in Fine Arts, Faculty of Decorative Arts,
Silapakorn University, 1991. .

The objective of this thesis is to study the techniques used in
making slide multivision, and making tourist spots by using slide multivisions.
The study includes problems and the method of solving problems in making slide
multivision. It is expected that besides the techniques of making slide
multivision, the methods of how to include corcept and continuity, the problems
and how to solve them will be leamed, and the findings and a model study will be
applied to a real situation.

Photjana Thupkaew. f Pattayva P Bahaviour in Usi
Satisfying Local Pubhc Relation Materials. M.A. Thesis in Mass
Communications, Thammasat University, 1991, 180 pp: Tables.

The objective of this study is to inmiga!e the behavioral form of
the 6 groups of Pattaya local penple in using PR materials. They are government
officials, business organizers, service people, women of special occupations,
labourers and students. The study includes various Pattaya benefit groups and
the contentment received from local PR materials. According to the findings the
6 Pattaya groups accept the 4 kinds of PR materials: local radio, cable television
and special case-materials at the average level. The local radio special media is
the most popular. The benefit from these 4 local materials is also at the average
level.

Potjana Warsikarat. Effectiveness of “Think Earth’s” Public Relation Media
on Knowledge and Attitudes of Lower Secondary Students in Bangkok
about Environment Conservation. M.A Thesis in Development
Communication, Department of Public Relations, Chulalongkorn
University, 1993.

The objective of this study is to compare the change in
knowledge and attitude of students regarding environmental conservation before
and after the publicizing of materials. It is found that most students have more
knowledge but the attitude does not change in a better way after being exposed




122

to the materials. Most students are satisfied with the publicizing of “Think
Earth” and want to have more time for publicizing. They will also destribute the
knowledge of this to friends and relatives.

Sakasyam Pongdam. Printing Graphics Design for the Promotion of
Associate Professor Prayat Pongdam’s work by Verve Company_
Limited. B.A Thesis in FineArt, Department of Visual
Communication Design,Faculty of Decorative Arts, Silapakorn
University, 1991. _

The author hypothesizes that the Verve Company Limited works
as the supporter and representative of artists in organizing art exhibitions
showing Associate Professor Prayat Pongdam’s work to plan for PR to the
target groups and public, and to promote the status and importance of Thai
artists in visual arts by using an interesting and internationa! PR materials and
publicity planning.

Surachet Thienbunlertrat. Printing and Environmemtal Graphic Design for
Promotion “Galasitica Dome” Amusement Arcade. B.A. Thesis in Fine
Art.  Department of Visual Communication Design, Faculty of
Decorative Arts, Silapakora University, 1991. '
This thesis deals with the author’s imagination in printing an
environmental graphic design for promotion of an amusement arcade by planning
an effective use of PR and advertisement strategy. The form of publicity for PR
and advertisement is presented and marketing and the needs of the target group
are studied.

Wattana Chancharuswattana. The Effectiveness of Vidio Tape for Green E-
~ San __ Project Publicity. M.A. Thesis in Development Communications,
Department of Public Relations; Chulalongkorn University, 1990,134 pp.

||\ The objectives of this study are to learn about the effectiveness of

video tape in giving knowledge and opinion to the project members, to compare
the differences in knowledge and cpinion before and after watching the video
tape, to study the relationship between Green-Isan project understanding and
population factor, and to study the relationship between the Green-Esan project
suporter’s understanding and intention. According to the study, the video tape
watchers change their level of knowledge about the Green-Esan project but do -
not change their opinions. Ages level of education and economics do not
associate with the change in knowledge and opinion about the project. It is also
found that the Green-Esan project knowledge does not associate with the project
member’s intention in supporting the project. Most of the project members learn
about it from television. They learned that the Green-Isan project is a project for
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helping and solving Esan’s problems. The project members mostly intend to
support the project by preserving and planning the forests. They totally join the
project in improving the village. They had suggested how to improve this series
of video tape in verious ways and 2iso to use other media.

N_Qngnm_mn M.A.’l‘hws in Mna Cormnumcatlon, Fawlty of
Journalism and Mass Communication, Thammasat University, 1994, 113
pp.

The objectives of this thesis is to study people’s opinion, the
people’s exposure to information, factors that infuence people’s opinion on the
second Bangkok International Airport and to find the appropriate media for
project PR. According to the study, the target groups do not have good attitude
toward the construction project. They are exposed to television, and radio. The
factors influenced on the target group’s opinion about the development project
are occupation and age differences, the media that they are exposed to. There are
the suggestions from the study that television, radio, and people such as Airport
personnel should be promoted.  Besides this, there should be a meeting to
explain the project to local people.

Yutthana Meesong. Printing 3 esign fo p Relations of
Mmmmm_sm MAM' LMNB Department
of Visual Communication Design, Faculty of Decorative Arts, Silapakorn
University, 1991.

Perfumerie Douglas 4s the shop that sells perfume collections
from all over Europe. It is outstanding for its membership, They always send
information to members regularly. This thesis studies the process of PR work for
this shop. It starts with setting the principal concept emphasizing the varieties of
the products in the shop. Then they followed with appropriate PR media.
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PUBLIC RELATION - PLANNING
 Books

Chitraporn Suthiworaset. Public Relation Strategy. Bangkok: Chulalongkorn
: University. 1991, 135 pp.

‘The objective is to make the readers know and understand the
principle in domg PR. It deais with the importance of PR planning in the
organization, administration steps and tools in pla.mnng, implementation of the
plan, evaluation, including problems and obstacles in planning and doing PR

work. Samples of case study and problems to pratice solving the situation are
~ also given. '

Kanjana Thampratankul. Policy and Planning Formulation for Water Resources
Conservation and Devlegpment. M.A. Thesis in Journalism and Mass

Communications; Thammasat Umvermty, 1992.

This is a study of ‘the ways to improve the PR framework for
~ developing a method of insuring greater local participartion in the development
of irrigation systems, and for conservation and development of water resources.
It is done by studying the planning essence and irrigation system development in
various time frames. This reflects the importance of communication for
irrigation deveopment. B ' -

Theses

Kitima Kamolphanthaphluk = Public Relations of Thai Simen Network. -
Bangkok!\M.A. Thesis in Developent Communication, Department of
Public Relations, Faculty of Communication Arts, Chulalongkom'
Umversaty, 1995,

The objective of this thesis is to Survey ‘the knowledge and
attitudes of the lecturers and students in Mass Communications, the Simen Thai
Network personnel and the community around the Simen Thai Manufactory,
Saraburi province towards the Simen Thai Network Company and to analyze the
~ effectiveness of PR work on community relations. It is fourd that the sample
groups have the good attitude towards various aspects of the Simen
Thai Network’s work. The lecturers, students, and the people around the
comunity have average knowledge whereas the personnel has good knowledge.
The company has a negative image as an environmental destroyer. The positive
image is that the company is stable and ethical, have taken responsabﬂxty for
society, and are sumess.ﬁll in PR work.
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Jaitip Sriprakajphet. The Study of Public Relation Strategy and Effectiveness
in building Image Thai Com. Satallite Project. Bangkok: M.A. Thesis in

Mass Communications, Department of Mass Communication , Faculty of
Comunications Chulalongkom University, 1995.

_ The objective of this thesis is to study the Thai Com. Satallite
Project’s PR strategy. It is found that the strategy can be divided into 3 parts :
before shooting the satallite to the orbit, when the satallite is close to the orbit
and after satiallite has been in orbit. The strategies are corporate advertising and
pseudo events. For PR effectiveness, 92% of people in Bangkek and suburb
know Thai Com.

Nipha Pheetakanon. The Study of Cooperative Representatives’s Knowledge
and Attitude towards Thailand Cooperative for Public Relation policy
making an planning in developing.

The objectives of this thesis are to study and survey the results of
the PR work to transmit knowledge and correct understanding to the target
group according to the plan and policy and to study the use of PR media in
giving the cooperative representatives a good attitude. It is found that the
cooperative representatives have knowledge about the cooperative at the
standard level and have good attitude toward the Leaque of Cooperative
regarding both printed matter and person media. This effects the knowledge and
attitude of the cooperative représentative in the same way as that of radio.

On-U- Bon Phoobuaphean. The Study of Planning and Implementation of

Public Relation Activities for Business Firms in Bangkok Metropolis.

M.A. Thesis in Department of Public Relation,  Chulalongkom

University, 1990, (229 pp. _

The objective of this-thesis is to, study PR planning and status of

PR in business organizations in Bangkok. | The study is done according to the
different types of businesses. The problems and obstacles in PR work and.
factors that support the success of the;work are also studied. | It-is found, that all
kinds of businesses have PR as an independent unit under the administrator. The
PR unit helps to determines the PR policy, the agreed objective of the PR policy
and planning, is to build up the good image of the organization and to promote
the marketing work. The business administrator determines the policy. The
problems and obstacles of the PR work are the lack of personnel, the fact that
the administrator does not see the importance of this unit and, an insufficient
budget. The factor for success of PR is the fact that the administrator must
understand the importance and role of PR work.
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Pranee Manarangsan. A Public Relation Strategic Approach to the Housing
Development Projects between 1991-1992: A Study in the Pseudo-

Events Perspectives. M.A. Thesis in Mass Commumcations,
Chulalongkorn Univeristy, 1994, 167 pp.

This thesis analyzes the Housing Development Project and found
that it used a PR strategic approach for creating an image and promoting market
and sales. The PR work was divided into 3 pasts: before the opening of the
project, project opening, and after the opening. There are 2 types of pseudo
events: information publicizing and special events. The process of m&king their
image starts from giving mfoﬂnatlon, persuasion and maklng their Lage more
concrete.

Ratana Srichanachaichoks. Public Relations for Rﬁral Development in

Thailand and National Public Relations Policy and Planning. M.A.

Thesis in Development Communication, Department of Public
Relations, Chulalongkorn University, 1990, 370 pp.

The objectives of this thesis are to study the status of PR work
for rural development in Thailand in each individual project and individual
region, and to study it according to the national PR policy and planning. It
found that most of the PR personnel in the rural development project do not
have direct knowledge biit-used to-attend some of the PR training courses. Most
of the development project do not have their own PR office but it is only an
affiliated job. Only a few do not have at all the 4 steps PR policy. The data
searching steps are done to the practictioner’s expectation. The planning steps
are done in only some of the development project. Most of the processing steps
are given to the information service about the development project. The -
evaluation step is rare. Moreover the essential problems of PR are 1) The
personnel have a fack of PR knowledge and there is no personnel who are totally
responsible for this work \2) People do not see the importance of the project
3) The equiptment is old and insufficient 4) Insufficient budget. In general the
PR for rural development in Thailand is still not done according to the national
plan and policy.
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PUBLIC RELATIONS - PUBLIC HEALTH
Books
Watsana Cansawang. Public Relations in_Public Health. Bangkok:

Chulalongkorn University, 1990, 159 pp.
It is a book about communications in general. It deals with mass

media atzd mass media relations, PR illustrated by the Shell Company of

Thailand, PR in public health including illustrations of PR in Primary Health Care

and the development of quality of life, media and special PR gathering, PR

writing with sample news for mass communication workers, examples of half-

academic articles, interview articles, PR broadcasting and sample articles for
(tower) announcers, and” PR plaaning including samples of PR plans.

‘Theses

Duangpassorn Bhanichsupapal. A Study of Public Relation Management on
AIDS Campaign of the population and Community Development
Association. M.A. Thesis in Development Communications,
Department of Public Relations, Chulalongkom University, 1993.

The objectives of this Thesis are to study the structure and

process of the PR managment on AIDS Campaign in_the Population and
Community Developmént Association including problems’ and obstactes in
implementation. It is found that there are 4 parts of implemention: data
searching, planning, implementing and evaluation. The problems and obstacles of
the Association’s AIDS Campaign PR are the limited; number of qualified AIDS
personnel, budget; and problems in ‘cooperation. | Some |administrators do not
realize the importance of that problem.

Napa Wongsilp. Administration Factors Effecting the Health Education and
Public Relations of the Chief of Health Education and Pubfic Relation
Unit in General Hospitals of Ministry of Public Health. M.S. Thesis in
Public Health (Public Health Administration), Mahidol University,
1993, 172 pp.

- The objective of this thesis is to study the PR factors in personnel,
finance, equiptment, and administration from the chief of Heaith Education and
PR Unit. It is found that the population’s age and education are associated with
" the PR management. The sex, marital status, economic status, training and
experience are not associated with PR management. The factors in personnel,
finance, equiptment in general are assomated with health education and PR
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management. Only sufficient equipment is associated with PR management. The
factors in administration such as planning organization have a positive
association with the health education and PR management.

Sopharat Praponsil. Operational Model of Public Rrlation
Regio ospital: Experimental v.of Sawa k H
Nakornsawan Province. M.S. in PublicHealth (Hospital
Administration), Mahidol University, 1991, 356 pp.

The objective of this thesis is to build an operational model of PR
unit in the regional hospital ‘which is correct and appropriate according to the
academic principle of the Ministry of Public Health. It is found that a good
systematic form is highly «effective. © It has to be appropriate with the
environment. The form of management is accepted as the participation of the
people involved is in the team working, The PR result has been improved. The
administrator satisfaction does not change. The PR personnel’s satisfaction does
not decrease. The information received or the patient’s satisfaction has been
increased. :
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PUBLIC RELATIONS - RESEARCH

Books

Pornthip Worakitphokhathorn. Public Relation Research. Bangkok:
Prakajphruk printing house 1993, 208 pp. Graph and tables.

This books deals with PR and researches, the meaning of
research, characteristics and types of research levels and steps of research types
and characteristics of PR research, research methodology begining from
identifying the problems, literature review, articles, textbook, and related
research work, making hypothesis, research design, data collection, data analysis,
data interpretation, and research repert writing, the use of computer in analysing
data meaning and neccessity of research project validity and reliability, the
presentation of a case study “PR Research and the Use” including sample
planning of PR work for energy saving in Thailand.

Tuenjit Jit-Aree. Public Relation Research. Bangkok: Faculty of Mass
Communications, Bangkek Umversny, 1994 188 pp: Tables and
illustrations.

This is a texbook used in teaching B.A. students. Its objectives
are to give the readers knowledge and understanding, good attitudes, and the
ability to do the PR research. This book comprises of the status of present PR,
PR research, PR research concept, population and sample groups, tools used in
PR, a method of surveying, collecting, reserching and recording data, basic
statistics in analysing PR data, evaluation of PR work, samples of how to write a
research project and PR questionnaires, and sample of how to write the report of
the PR research project, including ways to develop PR research.

Thesis

Kamol Doungpratheep .. An Apphggtlgn of. Degh: Tgchmgue in Predicting of
lic Relation Approaches. for. Stand ion. MLA. Thesis

inEducational Technology, Department of Educational Technology,
Kasetsart University, 1991, 179 pp: Tables.

The objective of this thesis is to predict the PR approaches
standardization in 1989-1993 of the office for Industrial Standardization.
Acording to the study, there is the PR policy to have both a short and long term
plan and to determine the target group. In approaching the target groups,
standardization information will be given to the manufacturers, who have not yet
been allowed to show the standardized sign. For personnel, creative ideas will
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PUBLIC RELATIONS - STATUS AND INSTITUTIONS

Pornsawan Utharnwuthipong. The Fuactions of the Government Public
Relation Department as Mass Media Organization. M.A. Thesis in
Mass Communication,Department of Mass Communication,
Chulalongkomn University, 1992.

The objectwe of this study is to understand the role and function
of the PR Department in Thai-society both as determiners of the PR work and as
a mass media organization. It was found that as a Mass Media Department it has
the duty to give informagion, knowledge, education, and entertainment in order
to arouse the awareness about and to hand on the cultural heritage to the public.
Moreover it also has the explicit mle in maintaining government power and in
attitude and culture controk

Rawiwan Maneemai. The Trend of Public Relations of the Electricity

Generating Authority of Thailand between the year 1992 - 2002. M.A.

Thesis in Development Communication, Department of Public Relations,

Chulalongkom University, 1993.

The objective of this thesis is to study the trend of the role and

status of the labour PR in the Electricity Generating Authofity of Thailand (1992
- 2003) according to the PR expert. It is found that the role and status of PR in
BGAT now is well prepared at the first row level, personnel are qualified, the
administrator gives full support. It has an important rule in organizing a lot of
activities, for example community relation, meeting the press etc. Besides these,
there is a good change in the future trend and role of BGAT PR which will
emphasize more on the effective approach to the target group. This is more
appropriate for economic and social change. '

Rujira Sirirattana., Media Uses for Public Relations of Small Banks in
. Thailand. M.A. Thesis in Mass Communication of Mass

Communication, Chulalongkorn University, 1993, 92 pp.

According to the study, the small banks in Thailand have an
independent PR unit, directly under the high level administrator.  They are
responsible for both PR and advertisement. In working the inside and outside
organizational factors are considered. The choice of media in PR is rather
limited. The media chosen are rather similar and printed matter is used the most.
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Somchai Kaewwibunpan. The Public Relation Mission of the Royal Thai
Navy. M.A. Thesis in Development Communication Department of
Public Relations, Chulalongkorn University, 1993.

The Objectives -of this thesis are to study the status and trend in
the PR mission of the Royal Thai Navy in the next decade. (1993 - 2002 ). It is
found that the Royal Thai Navy presents itself as professional soldiers and
politically neutral. The PR work will emphasize its role on prometing security,
country development, and role for socwty and people. As for the trend in pohcy
and implementations it should be in agreement with the social, economic,
polmcal and teclmologlcai change and with the authority. (highes level unit)

Supatra Phaphue. Effectiveness of the Public Relation Mobile Units in
Providing Knowledge and Villager Attitude on Forest Resource
Conservation in Chiengmai. M.A. Thesis in Development

- Communication, Department of Public Relations, Chulalongkorn
University, 1990, 180 pp.

The objective of this thesis is to smdy the effectiveness of the PR
mobile unit of Chiengmai Forestry office in giving knowledge and changing
attitudes on forest resource conservation to villagers in Chiengmai. It is found
that after receiving knowledge about forest resource conservation from the PR
mobile unit the villagers know more and have better attitude than before. As for
the media used in publicizing the forest resource conservation, people in one
village think that videotape is the best whereas the people in another village think
that the forestry promotion personnel can make them understand most.

Thanongsak Niwesrangsan. A Comparative Study of Government and
Private < Organization., M A Thesis‘in Journalism, Faculty of

Journalismvand Mass Communications, Thamasat University, 1992.

It is found that most of the government and private organizations
have a PR unit. Private organization admitistrators give more importance to PR
more than' government administrators. The number ©of personnel is in-good

- proportion with the size of the organization. Printed media is the most popular.
The implementation of the work is systematic. There is also the problems about
the lack of the personnel and budget. Some of the government organization
units still do not have a budget for PR.
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. PUBLIC RELATION - TEACHING AN])_ LEARNING
Books

~ Apsornsri Plotpliaw. School Public Relations. Bangkok: Department of
Educational Administration and Tertiary Education, Facuity of
Education Ramkamhang University, 1990, 464 pp. Hiustrations
and tables. .
This bock deals wnth meanings and objectives of PR in schools,
the importance of PR, the components of PR in schools™ management, principles
and procedures of PR in schools’ work, personnel and organizations involved
with PR in schools, the development of PR in schools’ obstruction, and
suggestions for PR in schools.

Theses

]

The Bureau of University Affairs and Association of Private Tertiary

Education  Institution. Public Relation for Promoting Private
Tertiary Education Institution: Seminar Report. Bangkok:
Sripathum University, 33 pp. Diagram. '
- This seminar report is comprised of planning and procedure for
PR work, techniques in building image, and problems in PR of Tertiary
Education both in the eyes of mass media and in the eyes of its own institution.
There is also PR of private tertiary education institution in the eyes of mass
-media. The emphasis.is on lectures by qualified special lecturers who exchange
knowledge and experience with the seminar participants and lecturers.

Choi’nphunut Nutakhom. Pub'lic Relations of the Department of Teacher

Edueation. MA. Thesis in Development Communications, Department of
Public Relations, Chulalongkorn University, 1993.

The cbjective of this thesis is to study the structure, roles, and
ﬁmctions of PR in the Department of Teacher Education, and the attitude of
mass media toward the PR of that department, including the background of the
Department of Teacher Education Administrators and their PR administration.
It is found that most of the Department of Teacher Education’s PR offices have
similar structure, role, and function. They work continuously and have an -
unwritten plan to divide the work into parts and each part is responsible by a
person assignned according to their skill. Moreover, most of the department
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administrators have a lot of knowledge about PR and have positive attitudes
towards PR. Most of the mass media also have positive attitudes.

Chuwﬂ Limphalhun &_C_ojwm_j' of the Pu_l;llln Relatln:m_

Jurisdiction of ﬂmﬁmﬁm__@mm M A.Thesus in

Development Communication, Department of Public Relations,

Chulalongkomn Univessity, 1994

According to the result of this study, the administrator and

committee have knowledge and undeé'staﬂding in the PR framework including a
positive attitude towards PR. In practice, various kinds of PR work done by an
institution is at an average lével, and the evaluation is at a low level. Even
though expectations in PR policy planning, personnel follow up is at a high level,
and the relationship between educational institution, home, and community are
at the highest level. !

Dumgnhm Klunamng mcati i Fﬂ that N i fl

imdy_ef_chams_stnnt, Nakp_ru;mm&m M.A. Thesm in
Journalism (Mass Communications), Faculty of Journalism and Mass
Comunications, Thammasat Umiversity, 1991, 138 pp.

The objective of this thesis is to learn about forms of
comunications, the roles and effectiveness of the materials that the volunteer
teachers use for publicizing non-formal education activities, the relationship
between population characteristics and non-formal educational factors, such as
activity participation, information receive from the teacher, and way to use the
materials for publicizing rural development. It is found that in publicizing the
non-formal educations information to the villagers, the volunteer teachers
publicize it through the village leaders-and by meeting with the villagers directly.
~ Person Media is used most. The volunteer teachers give the information to the
villagers by themselves. The villages like this way and alsn have a good attitude
t-:rwards the ml-unxeer teachess,

Prﬂe&'mﬂ Buﬂ&ft‘-ﬂ The Study of sm_m_ﬂwmm work
in Promoting the Students who Finish Prathomsuksa 6 to
Continue Studying at the Matthayomton in the Schools in Surin that has
the Educational Opportunity Extension Project. M.A. Thesis in Liberal
Arts. Division of Thai Studies emphasizing on Social Sciences,
Srinakkharinthawirote Mahasarakham, 1992, 173 pp.
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The objectives of this thesis are to study the procedural status and
level of problems in making PR for schools in the Matthayomton Opportunity
Extension, Department of Secondary Education, Surin province.

According to the PR committee, the problems are at average
level. The students and parents have received the documents, seen the posters,
and talked with the committee members for continuing education. Four
problems are considered according to the students and their parents. There are
the problems in preparing the documents and the printed matters. Meeting and
talking to the target group is at a low level. The opinion survey is at an average
level. Activity participation with the community in order to explain the details
about the Educational Opportunity Bxtension project is still low.

Ratchanee Somboon: A Comparative Study of Teacher’s Practicing and
Expeclation in Public Relation Work of the Institutions under the
Department of Vocational Stidv. Public Relations of Provincial Non-
Formal Education Center. M, A. Thesis in Development
Communication Department of Public Relations, Chulalongkorn
University, 1994, 196 pp.

The objectives of this.thesis are to study procedures in PR work
and problems including comparison of the administrator and worker’s opinions
about the procedure of PR work of the provincial non-formal education center.
It was found that the PR work both within and outside are at the average level,
There are differences in opinions of the people involved in accepting the project
personnals opinion and the target group about the procedure of the work. As
for the in-organization PR, there are differences in opinions about the
effectiveness in communications within the organization. Apart from that, most
of the problems concern the many responsibilities of personnel, and their lack of
skill and experience.

Sithidq Chantarasiti.  The Implemeitation of Public Relation Network System
in Schools Under the Department of General Education: A Case Study in
Bangkok Metropolis: M A. Thesis iti Mass Communication, Division of
Developmental Communication, Department of Public Relations,
Chulalongkorn University, 1990, 129 pp.

The objectives of this Thesis are to learn about the
implementation of PR network system in schools under the department of
General Education, activities and media used in publicizing information,
including problems and opinions of the persons involved in PR network system.
According to the study, in implementing the PR work in schools, the
administrators and teachers plan the work policy according to the Department of
General Education policy. The budget is from the institution’s fee, the
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 equiptment is from their own office and from other sources. The evaluation is
‘done by organizing the team work meeting. The personnel are encouraged to

attend a short training course in PR. Their common activities are breadcasting,
putting up posters, producing news documents etc. Special activities include
publicizing outstanding work, organizing meetings for parents and final meetings
for students. The problems at the high level of implementation are the fact that
the personnel have more responsibility, more work load but the budget,

- equipment and things are not sufficient. In general people think that the idea in

setting up a PR network is good and useful in many ways but at the same time

the situation concerning personel, budget, and eqmpment have yet to be
improved.

Wimon Lujpiganonth. /A Study of Medig Needs of the Youth in Cha'ngﬂat
Nakornratchasima to Perceive the Information from the Public -
Relations. M.A: Thesis in Education (Educational Technology), Faculty
of Graduate Studies, Kasetsart University, 1993, 183 pp: Tables. .

The objectives of this thesis are to study the media needs, youth
problems in receiving educational information, and comparision of the youth’s
need of materials for imformation. The study concludes that prinfed matter,
radio, and television are what the sample group used most for receiving .
information. Problems in receiving the information are due to the fact that they
do not know the time the radio channel and the program will be broadcasted in
advance. According to the analysis, sex, age and occupation of sample groups
are associated with the choice in receiving the media. Education level and the
free-education period are not associated with the choice.
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PUBLIC RELATIONS - THE USE OF LANGUAGE
Book

- Nithee Satawethin. The Use of Language in Public Relations (Revised version)
Bangkok: Faculty of Liberal Arts, Rajamonkol Technological Institute
Bophitphimuk Cakawat 1991, 207 pp. Diagram, tables, and pictures.

This book deals with the qualification and responsibility of PR
officers who prepare speeches, basic knowledge about speeches, steps in
preparing effective PR speeches, the use of language for PR including attitude
and the roles of the people involved, ideas about non-verbal language used in
speeches for PR, various factors inpacting effective speeches, a model of
reading, principles in making PR speeches, speeches for PR inside and outside an
organization and activities af the end of the book.

Wanthip Sinsongsut and Renu Chukhwamkit. English for the Public Relation
of Business. Bangkok: Saijai Printing place, 1993, 170 pp. Illustrations.

This book contains short and accurate conversational texts on 52
topics each of these include a Thai transliteration and translation. At the end of
the lesson there are practice lessons so the readers can develop their speaking
skills and increase their vocabulary. This will help in 3 job where one must meet
a lot of people from various occupations because they will be able to speak

~ fluently on many topics. .
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PUBLIC RELATIONS PRACTIONER

Books

- Executive Publication Book Bangkok. School for Public Relation, Department
of Public Relations, 1993, Table and Pictures.

This book contains pictures and a word list of the 40 trainees in
the training program. “Executive PR Officers”, are pictured and a list of
activities during the training program are at the back. There are also articles
about PR and miscellanious information that are useful for PR Officers.

Division of National Public Relation Committee 1991. Thailand’s Public
' Relation and Mass Media Officers Regisiration. Bangkok: Division
of National Public Relation Committee, Department of Public
Relations, 1991, 491 pp.
This is the registration of the names of PR, mass media radio and
television officers in the public and private sectors both in Bangkok and in
. various provinces.

Pornthip Warakitphokhathorn. Research Report on the Ethics for Public
' Relations. Bangkok: Faculty of Journalism and Mass Communication,
Thammasat University, 1992, 42 pp: Tables.

The objectives of this research are to study the status of working,

problems in working, the need for career cooperation and opinions on the code

of ethics the PR officers should have.  The code of ethics for PR officers has

been drafted as proposal for consideration in the mee:i:mg It comprise of 14
1tems for PR officers of Thailand.

Ratana Darawong and others. Book for Executive Public Relation. Bangkok
Amarin Printing House, 1990, 155 pp: Tables and pictures.

This is a coliection of lecturers from the program, Executive PR
officers, including alphabetized name list of the trainees in the program. It also
~ includes useful and important data from this program. For example, “Training
from your own experience. Other interesting articles are five day trip with
Green-Isan Project, School for PR Officers, 28 years of PR personnel
development, strategy of business publicity speech Art and Administrator etc.,
including interview excerpts for PR officers who recived the “Sangern” price,. |
and important events of the executive program. '
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- Advertising & Public Relations

Books S :

Duangrat Kookacharoen & Ratanawadee Sirithorngthawon. Perceptions and
Atiitudes of  Department Heads towards the OQualifications of Public
Relations and Advertising Graduates in the Work Force : A need
assessment. A research report, the University of Thai Trade Chamber,1991.
124 pages ; diagrams and illustrations. ' _

A research report on the undergraduate qualifications needed by the
heads of working unit both public and private, as well as of the advertising
agencies. The criteria of the qualifications nedded by the public and private
organizations ranking from the most important-are a bachelor's degree in
communication arts/journalism/mass communication, weork experinces, good
personality, intellectual ability in working performance. As for the qualifications of
the undergraduates needed by adveriising agencies, the gualifications are ranked

_respectively from the most important as follows - the cumulative grade point
average, work experience, good personality, intellectual ability in work
performance and the result of work probation.

Nongluksa Sinsuebpol. Fundamentals of Advertising and Public Relations.
Bangkok : Textbooks and academic documentary project, Thonburi
Teaching Colege, 1990. 185 pages : tables and illustrations.

Academic documentary in accordance with the Teaching College

Curriculum B.E. 2538 revised in B.E. 2531 introduction to advertising and public

relations, factors and process of implementing advertising and public relations.

development of advertising business in thailand, laws and regulations on
advertising _ L VA

Prasit  Sricherdchoo.  Public Relations and Process Advertising, Bangkok :
Sukaparbjai publishing house, 1991. 175 pages : illustrations and diagrams.

_ A book of readings in public relations, directory of newspaper and
television (Thai, English, Chinese), of first class hotels, crisis controlling etc.
Sukothai DhmmathiratUniversity, communication arts studies: Fundamentals of
advertising and public relations (unit' 1-7) Bangkok : Sukothai Dhammatirat
publishing house, 1991. 335 pages : illustrations :

Definition, -importance;, the, difference -between, advertising, and
public relations, terms used 'in advertising and public relations e.g. propaganda,
publicity, Cinformation etc., history and development of advertising and public
relations in Thailand and aboard, role and objectives of advertising and public
relations, influence and the responsibility of advertising and public relations,
element and process of advertising, media strategy for advertising

Sukothai  Dhammathirat,  University. _communication arts  studies
Fundamentals of advertising and _public _relations unit 8-15, Bangkok
: Sukothai Dhammathirat publishing house, 1991. 464 pages : digrams
and illustration
. Advertising target groups, consumers, goals, selection of target
groups, elements of industry, advertising, structure, role duty and responsibility of




- the department of advertising and advertising agency, philosophy and elements of
public relations, process and implementation of public relations program, tools and
target audiences inpublic relations, status of public relations (governmental, public
and private enterprises), current public relations implementation, problems and
trends of advertising and public relations.

Theses
Apichart Sarobol. Printing Graphic Design Promotion for Art and Design
Center ("Art line"). B.A.Thesis i Asts, . Dapartment of Visual
Communication Design Faculty of  Decorative Arts Silpakorn University,
B.E. 2534
A study of steps and process of printing new graphic design for
promotion of the art center

Ekachai Tiyasiwaporn . Prnting Graphic Design for Public Relations and
Advertising of Thai__Species’ | Association. B.A. Thesis in Arts,
Department of + Visual Communication  Design  Faculty of
Decorative Arts Silpakom University, 1990. 76 pages

A study of pinting graphic design for the promotion of the Thai

Species Association, and for the promotion of interest to raise Thai species

Prabhand  Patiwongsepaisal. “Graphic ~ Design at Point of Purchase for

motion " Fleur". B.A. Thesis in Arts, Department of Visual

- Communication Design Faculty of - Decorative Arts  Silpakom
University, 1990. 72 pages
A study for guidelines for new ideas of designing/advertising media
at the point of purchase, iinage of the packaged products and display

Warawimon = Waitanachai . Printing Graphic Design for Promotion of
Chidlom Plastic Surgery. Hospital. B.A. Thesis .in Arts, Department of
Visual Communication) Design~Faculty) of) Decorative\Arts - Silpakorn
University, 1990
A study of developing a new attractive design of printed advertising
media in order to increase more clients-and to make, confidence to,those who use
the hospital services, |analysing information. and data for campaigning, and
persuading the consumers to have good attitudes towards the plastic surgery.

Research report
Uayporn Panich. The development of Slogans in advertising and Public

Relations in Printed Media. A research report, Chulalongkern University,
1990. 102 pages : illustrations
The study of development of slogans which were divided into 5
periods : the beginning (premature), The belief in the national leaders, the thrilling,
the prosperous and the modem or the diversing period; study of the development
and analysing the use of slogans in printed media for advertising and public
relations

140
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Journal
Thailand Advertising and Marketing. Bangkok : Intigrated Publication Co.,Ltd.,
1994, 30 pages '
Just only one small newspaper whose content covers only the
information in the fields of advertising and public relations, including illustrations
and statistical data.




Advertising & Public Relations - Election Voting

Books
The Follow-up and Evaluation of Election of the Parfiament candidates Public
~ Relations committee. Report on Public Relations for Election voting
on March 22, 1992  Bangkok : Central Organization, 1992. 118 pages :
graphs, tables and diagrams
A report on the working effort cf the Central Organization Public
Relations Section, comprising of
Stage 1 public relanons planning anc_programming of the Public
relations Section,
Stage 2 research report on "The Attitude of Thai People towards
the Central Organization, and the appendix.

Research Report
Surapongse Sothanasatien. Election Voting Advertising and the Election Voting

Behavior. foundation for the Democracy Education and Deveiopment
1990. 457 pages:  graphs, tables, and illustrations

A study of the influence of mass media as means of diffusion of
information on election voting to the pubiic, and election voting through mass
media focused mainly on newspapers, and analysis of the past situation before the
election in order to answer the question why Admiral Chamlong could monopolize
the voting scores above other candidates. The findings of the research will be
useful to academics, politicians and general public considering that the election
voting will be the most formal and reliable index democracy:.

142
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- Advertising & Public Relations - Environment Conservation

Books
Piyarat Ongla-or. A case study on "environment" a2 game in making institutional
' image. Bangkok : Mahidol University and Dhammasart University, 1993.
- 65 pages : tables and illustrations .

- A study of mass media presentation of environmental information,
format of compaigning for instututional image by using environmental issues and
corperate advertising strategy formaking awareness and to create consumer
behavioral change. -

Theses

Araya Suputthamongkol: Expesure to Television Commercials of Bangkok
people on Environmental topic. M.A Thesis in Development
Communication, « Department ~ of Public Relations, Chulalongkom

University, 1992 _

A study of media exposure of Bangkok people and the effectiveness
of TB commercials on environment. The findings were there were variations of TV
exposure on environmental information. TV commercials on enviornment were
most exposed by the Bangkok people. People were interested in TV commercials
on environment. They realized the environmental problems and tended to
participate in solving the problems as well as in protecting and sustaining the
- quality of environment.- However,the-media-exposure-and interest in the TV
commercials did not have any relation to the purchasing of the product advertised.

Naruebon Rohitchan . The Effectiveness of Public Relations Media Towards

Knowledge and Attitude'on : Love the Cho-Phaya River with Magic Eyes
project” of Bangkok) ‘Inhabitants. /7 (1993 |65 ‘pages™ : tables and

illustrations, M. A Thesis in Development ~ Communication, Department
of Public Relations, Chulalongkern University, 1991 :
The finding were there were relations of the public relations media
exposure to _knowledge and attitudes of the people living in Bangkok on the
project and public relations media.

Sawai Naaipanich. Printing Graphic Design for _the Promotion of Forest
' Conservation. B.A. Thesis in Arts, Department of Visual Communication,

Faculty of Decorative Arts Silpakorn University, 1990

_ A study of diffusion of Knowledge on forest conservation by using
printing graphic art design to the target groups in order to obtain the awarness of

- forest conservation, realization, and public participation.



: Advertising & Public Relations - Tourism

Theses _ - _
Rathapon Chaiyarat. The Role of Photography for Tourism Business
3 Promotion _in Thailand @~ M.A. Thesis in Mass Communication,

144

- Department of Mass Commumcatmn, Graduate School, Ckmlalongkom :

University, 1993.

. - A study of the role of photography for Thai tourism business
pmmotlon Different kinds of media : magazines, brochures and pasters are used
depending on the types of bus:ness and target groups.

Rapeepol Yuvaniyama, Public Relstions of Tourism of M M.A. Thesis in

Delopment Communication, Department of Public Relatmns, Graduate
School, Chulalongkomn University, 1994. 231 pages '

| The purpose of this study is to examine the policy and public
 relations planning, the structure and the role of public relations domestically and
internationally, the problems and obstacles of public relations of the Tourism

- Organization of Thailand. The resulis of this research were that the Tourism

- Organization of Thailand had long-term an shert-term public relations planning,
~with clear detail. However, the plans did not obviously include the evaluation
process. For the structure and roles of public relations, the public realtions division
- was obviously divided into sections with specialization of personnel in each
~ section. However, the domestic and Overseas offices did not organize the public
relations work into a certain unit of adminisiration. The problems and obstacles of
- the public relations devision were lack of public relations personnel and budget.
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A&veﬂising & Public Relations - Women

Research Report o
‘Patchnee Cheyjunya and Ubolwan Pitipatanacozit . The Status and Promotion

-Opportunity of Women in Public Relations Work. Bangkok : Faculty of

Communication Arts, Chulalongkorn Umvermty 1994. 184 pages.

A study of the causes of progress in the public relations profession,

- comparing women to men. The findings were - public relations works are still at
the operating level, not at an independant level directly depending on the top
executive, female public relations work' three times more than male public
relations; it is well accepted that female public relations are more suitable than
male public relations for interpersonal communication ; there is no difference in
- intellectual ability, progress and responsibility to the duty. However, the progress
in the public relations profession depends on many factors such as knowledge,
ability to work, the executive's realization of the importance of public relations and
corporate or organizational policy. Additionally the researchers found that people
who working this area in private sector were more satisfied with their progress
than in the public sector.

Theses |

Suphatra Sirimungkala . The Study of Women's Roles and Status in tel
- Advetising. M.A. Thesis = in  Development Communication,
Department of Public Relations, Chulaiongkcm University, 1992,

- The purpose-of this research-was-io-siudy. Bangkok women and
advertising personnel's opinion regarding the roles and status of women that
appear in television andvertising. The finding were women' role in television
advertising were namely mother role, housewife role, working woman role and
sex-object role, Presentation of women' role in today television advertising tended
to show more ideas, knowledge and ability of women, in society than in the past.
Women role in television advertising took part in promoting, constructing and
changing women' role in society. Advertising creatives presented women in mother
and housewife role, working woman role and sex object in their work. In addmon
more of modemized woman image was used in television advertising. "



Image

‘Books

;'-.P;‘a&t Sricherdchoo . Public Relations for Creating and Image Bangkok : |

Sukaparbjai  publishing, 1993 . 208 pages, illustrations
: A handbook of readings on public relations, which includes
‘examples of press kits and miscellenous knowledge on Fanta young ambassador,
- Mr.Chuan Leekpai, the 20th Prime Misister of Thailand, Miss Beauties of Thailand
~and abroad, articies on the 41st Universe Contest in Bangkok. -

__.:Pornhp Vorakitpokatorn . Image is m. ortant . public relations and image.
- Bangkok : the Faculty of Juornalism and Mass Communication,

~ Dhammasart University, 1990. 243 pages : table

N2 ~ Readings on public relations and interviewing of persons in the field
~of public relations. The conteni is covered with knowledge and invaluable
- experiences in the public relations of pmfessmn, the attitudes of executives to
pubhc relations, and case studies.

Amnarge Sooksudej . The lmage Creation for Registered Campanies in

* the Stock Exchange of Thailand (SET). M.A Thesis in Communication,

Faculty of Journalism and Mass Communication, Dhammasart
University, 1991

The study aimed to analyse image creation and maintenance by

: - Public Relation division. The results ofthe research showed that the characteristics
of companies in SET had been established for approximately 20-30 years. PR

- executives were ages of 30-39 years and mostly graduated with Bachelor's degree
~ in Communication Arts or Journalism and Mass Communication had been working
~ inthe PR field. Most companies agreed that the PR played an important role in the
- accomplishment of the wish image. The task of press reiease wes the most routine
" duty. PR policy and planning were salient to the management. However, it was

" interesting that the listed companies always try to continue all PR implementation

~ but seldom followed up PR evaluation, due to lack of experts, The study also
- indicated some problems and barriers to, the achievement of public relations goals.

- Chadapa-Thepkunchomn . Photographic Design for Brand Promotion of Puma.

B\A Thesis [ in Communication, Department of Graphic-Art, the Faculty

of Interior Decoration, Silpakorn University, 1991. 41 pages

i : The purpose of the study is to intergrate the relation of
' photograpluc desrgn, art and nature in order to promote the brand.

- Chainundha Nandhabhandu . Communication and image : A case study of the
National Housing Authority. M.A Thesis in Communication, Department
- of Journalism and Mass Communication, Dhammasart University, 1991.

188 pages : diagrams and tables
: A study of public opinion and attitudes towards the National Housmg
- Authority, media utilization for institutional image, decision on policy-making and
_ public relations planning. The findings were the public relations of the National
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‘Housing Authority emphasized in making understanding to the public on giving
their services on housing for the lower and middle income as well as to more
services on news and information on housing project and for people having their
housing problem and living in slums. It was also found that employees at all levels
are well aware of and interested in ma}nng the organizational image.

Em-om Narong. The Use of Corporate Advertising on Television for
the Image Improvement of the Thai Military Bank, Ltd. (1974-1990).
M. A Thesis in Mass Communicaticn, Department of Mass Commumcaticn,
Chulalongkorn University, ~ 1992.

This study examined the use of television corporate advertising by
the Thai Military Bank to improve its image. Having long been perceived as
serving only government and military personnel, the bank found it necessary to
make itself know instead as a bank for the general public. Results indicated that the
bank's use of TV corporate advertising could be divided into three phases
according to the content of the commercials, the meaning they conveyed, and their -
approach to image improvement. At present, the new image of the bank has been
widely accepted. More and more peopie come to the bank for services. This
implied that the television commercials have played a major role in raising public
acceptance. also, as an important supporting factor, the television commercials
‘have facilitated the expansion of 200 branches to enhance customer service.

Tungmanee, Kanobbhand. The Image of Thai children in {elevision Commercials.
a thesis for Master of Ad, the Department Journalism and Mass
Communication, Dhammasat University, 1992.

_ The objective of the study is to analyze the children image in
television commercials. The findings were accepted the advertising and it effects
on decision making on product purchasing. Child presenter effects the awareness
and recalling to the brand of the products but fails to build belief and ethics in child
receiver.

The suggestion of this research recommened the parents as.well as
creatives and those concerned with ads production be aware the effect of ads
-which will be instilled in"children mind. Childrencmust-watch T, V.-under parent's
supervision so that explanation can be provided to children while ads on air. The
ads producer should add ethics in advertising creation so children will view and.
remember. virtiue-and-ethics which-effects on the image-of products and-service in

another way. ; ‘ '

Paisan Intasings . The Relations of Media Exposure, Gratifications. and the
Image on the Internal Trade Department. M.A. thesis in Development
Communication, Department of Public Relations, Chulalongkorn
University, 1991. 88 pages -

The research examined the relations of media exposure,
gratifications, and the image on the Internal Trade Department. The findings
indicated that there was positive correlation between message categories issued
through radio, television, and newspaper exposure and the message gratifications.
‘The message gratifications derived from mass media exposure was negatively
related to the image of working efficiency. '
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Prensiri Nimitmongkol.  Intergrated Communication Strategy for corporate - .
identity implementation of Inchcape Thailand. M.A. Thesis in Mass

Communication, Department of Mass Communication, Chulalongkorn
University, 1993. o
This study examined the factors which effected Inchcape to create -

new corporate identity and how to use intergrated communication media for -
corporate identity implementation. Results indicated that mass media played a
major role in implementing awareness on the new corporate identity. They also
showed that Inchcape symbol is a key part of corporate indentity. A symbol was
created to reflect the organization purpese and to build a sense of belongings for
its staff as well as to represent consistent standards of quality of the organization
and therefore it encouraged public's recognition and acceptance. '

Piyanuch Sankucheu . The Expected Role and Actual Performance of the Mass -
Media in Supporting the Work and g of social Workers : The Opinion

of Social Workers: M:A/Thesis in Development Commuinication,
- Department of Public Relations, University, 1991. 105 pages

The purpose of the study was to find out the expected role and the
actual performance of the mass media in supporting the work and image of social
workers according to the opinioas of social workers. The findings were television
was the type of mass media which mostly supported and contributed information
concerning social work activity. The mass media which is need to be improved
news reporting was newspaper. The mass media which could help making good
understanding to the work of social work was television. Lastly, the help of mass
media to social work service was seén in the indirect way in stead of the direct

one. -

Nathaporn Satirakul. The Promotional Process of Grammy Entertainment's

Popular Singers. M.A.Thesis in Mass Communication, Department of Mass
Communication, Graduate School, Chulalongkorn University, 1994. 235
pages |
The results of the'study indicated that tocreate popular singers, the
Grammy Entertainmient company follows the marketing conimunication and image
building approaches: The strategy in creating a popular singer is to figure out
appropriate concepts to his/her ability. The images of the singers are created as a
part of its making and public relations plans by using various media’ »

Sirikul Limlanjakorn .  The Process of the Image-Making New BMW 5 Series
Through Mass Media. M.A.Thesis in Mass Communication, Department of
Mass Communication, Chulalongkorn University, 1992. 77 pages _
The study examined the image-making process of the new BMW 5
series in Thailand. The results indicated that mass media played a major role in
building the image of the automobile. They also showed that the images as
perceived by three groups of Yontrakit's audiences : the mass media, the public
and the target customers, were not equally vivid. Nevertheless, they were along the
same line and complemented one another in projecting the BMW 5 as a deluxe,
expensive, quality automobile, an image widely recognized today by Yontrakit
target customers. '
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Tanasak Siridham . hic cject on printing and environ
promote good image of "Casually flynow". B.A.Thesis in Arts, Department
-of Visual Communication, Faculty of Decorative Arts, Silpakomn
University, 1990.
A study of designing of printing and environment to promote good
image of the brand including tools for public relations such as poster and invitation
card.

Thawinan Kongkran . The Mass Media Portrayals of Miss Thailand (1964-1988).
' M.A. Thesis in Mass Communicaticn, Depatiment of Mass Communication
Graduate School, Chulalongkorn University, 1991. 173 pages

The objective of the study is aiming first at finding the factors

playing significent roles informing the images of Miss Thailand and last studying

the methods used by mass media to create the said image, during the period of

1964-1988 five important factors can be said mainly as contributors to the forming

of Miss Thailand's images : the organizers of the contests, the sponsors, the

contestants themselves, the Social contest and the mass media. The image of

Thailand during the period said towards Miss Universe title was light mizture

between beauty and stage talent and new woman. The image owes more or less its

creation to the mass media, who supply the public with imformation of 3 different

characters news reporting, entertainment reporting and articles and editorial aiming
at influencing directly public choices. .

Yukhorat Chetanathmachak . Image making strategies of the Kita Records
ompany Limited's Thai Singers during 1988-1991. M.A.Thesis in Mass

Communication,  Department of Mass Communication, Chulalongkorn

University, 1994: 133 pages

_ The objective of this research was to study "image making"
strategies of Kita Record's singers during 1989-1992. Effective components
involved in the successful process of image building and promotion were analyzed.
Image theory and product positioning were combined to be used as a conceptual
framework of the study.



Marketing Communication

Theses
Phnga Chanthieng . The Creative Process of Strategic Presentation for

Launching New Products. G.M. Organizer Co. Ltd. 1992-1993. M.A.
Thesis in Mass Communication, Department of Mass Communication,
Graduate School, Chulalongkorn University, 1994.

The purpose of the study was to present an understanding and to
explain the creative process of strategic presentation of launching new products by
the G.M. Organization Co.,.Ltd. B.E. 1992-1993, Regarding the creative process
of strategic presentation for launching new products, there were 4 stages of
working as follows : 1) Client's brief, 2) Creative and planning, 3) production, 4)
Presentation ;

Sam-arng Ponlamai . Marketing Communication and the factors relating to Thai
Popular-song tape casettes purchasing behavior of Bangkok Youth. M.A.
Thesis in Development Communication, Department of Public Relations,
Graduate School, Chulalongkom University, 1992.
The purpose of the study are to identify 1) the present and future
status of marketing communication of Thai popular song tape casett business, 2)
the purchasing behavior of Banmgkok Youth, 3) the correlation between the
exposure of marketing information, inferpersonal communication behavior,
marketing communication factors and purchasing behavior of Bangkok Youth. The
findings were as follows : 1) the present status in the conduct of marketing
communications of Thai popular song fape casetts emphasizes message
construction of "product” marketing communication and promotion by fostering
mainly artisis innovative concepts. As for future Tendencies, the content essense of
song, and projectd images-will foliow the preseni trends, but will emphasize the
development of the artists' singing talents. The competition ' in marketing
communication of "promotion" will underscore special innovative techniques in
presentation for future marketing communication. 2) the purchasing behavior of
Bangkok youth cannot clearly defined. 3) the exposure of Thai pupular song tape
casettes and interpersonal communicative behavior ‘do not correlate with
purchasing behavior of ‘Bangkok Youth. 4) ‘thai' popular song tape casette
marketing communrication ' factors” are” positively 'corréated ' with ‘purchasing
behavior of Bangkok youth. 5) the marketing communication of "product” was the
best predictor, of purchasing behavior of Bangkokyouth:

Jarunee Wongkamnaen . Organization Commitment : Case Study of Staff in
Airport Authority of Thailand. M.A. Thesis in Political Science, Faculty of

Political Science, Dhammasart University, 1994.

The findings were as follows :-

1) the level of organization commitment of the staff of the Airport
Authority of Thailand was high to moderately high, respectively.

2) personal factors, working factors, organizational factors and
experience factors of the staff have absolutely influences to the organization
commitment. Additionzally, it was found that there were neither relations between
the organizational commitment and the working commitment or the devotion to
the work. However, there were relations between the comitment menticned above
to the maintainance of their membership.
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