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Thesis Title The Marketing Management of the Krungteb

Co=operative Store Ltd. and Pranakorn

Name
Thesis Advisor
Department

Academic Year

The consumer i most important

institutions for the , for any developing

country since its pri "'>:-~ abl ek embeérs to buy their daily

gocods at resonable pr¢ce&9?'ﬁi Q%F
™

get their mone B ns at the end

they (the members) can

of year plus t y 1" the most

important factorm tra r ] | work t%ther in a

democratic way of Y?tlng for a new co—operatlves' administration

C°m“ltteeﬂ‘lJEJ’TJ°f|?Jﬂ‘§WEl'1ﬂ‘§

eveloplng of theﬁ?orld co—operatlves and the Thal

Thai j | the agrlcultur mz;ella ives Igrmlerlzﬁc:! opIeEaItlﬂ

was the first one ever operate for the reason that Thailand's

economy is based on agriculture, the consumer co-operative on



the other hand, was about 40 years old and is on its way of

development.

The most popular co=operative in Thailénd is consumer
co-operative, we can find this kind of .co-operative in many
functions, orcanizatiens.and institutionsg.we.have consumer co-
operatives in Universities, private sectors, government enterprises,
etc., so this is «ghe redsom why i€ is interesting to stu@y the
consumer co=operatdve.  However, this thesis is limited on the
studying of the.two major.co—operatives, The Pranakorn Co-operative

Ltd, and The Krungteb Co=operative Ltd.

From this research,: itids found that there are some
differences in the delegation of aucthority and the right ih making .
decision of the braﬁch's mahagers, the policies of opening a new
branch; coordination between.branches and sales promotion. The
Pranakorn co-operative delegafes less authority te their branch
managers than the Krungteb co=qpertive but the Pranakorn co-opertive

gives more attention on sales promotion and advertising campaignse.

From the studying of consumers” opinion_on _services of
both co-operatiwes we gan conclude that the| age range of the
consumer is betweein 20-35 yearé old and most of them are members
of “the" co-operative, 'some, Consumers  are not members because thelr
relatives have already become a member. The consumers have made
a decision before going to buy and the reason for buying at co=-

operative is that the prices is fair and goods are availlable as



in other department stores. Considering the store decoration,

the Pranakorn co-operative is more neatly decoratéd than the
Kruﬁgteb co-operative, but the space for car parking is not encugh.
However, most consumers prefer the serviccs of the co-operative

and willing to go back for shoppinge.

The marketing.problems of | both co-operatives are the
~lack of authority indecision for branch managers, marketing

concepts in administration.i isioie

The present writeér suggest that both co-operatives should
delegated more authority to their branch managers and take more
marketing concepts in operating its own services by purchasing
goods which consumer nged, take more care on store arrangement,
to maké sure that thére is @ price tag on goods, the price of
goods must be the same in every branches and not higher than
other department. stores—or-other-supermarketses=Controlling on
gbods distributiony goods transportation and goods stocking which
will decrease dverstockAand give more sales promoétion by using
cash discount, premiums‘etc, _Besides th;t, the clear understanding
of co-operativesconcepts must be |introduced|to all thegpublics by

medias. The co=operatives must provide all the best facilities sucl:

as‘car“parkingsancas y recruiting more staffs, ‘etc.

In improving the marketing activities the co-operatives

must take attention on competing with each other and other private



stores inorder that the co-operatives can get more profit to

expand branchcs or increasing in other product lines.
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FluEI’JVIEWI‘ﬁWEI’]ﬂ’i
ammnmummmaﬂ



ffnsruds smd

' 3 v v g ' v
Tun7 i duutnaailwun Faall gl%ﬂu1ﬂruﬂaﬁutqnﬁaxﬂuﬂuw461unﬁriu
v ] ] v o | » ¢ v ¢
YINI VﬁnWﬁugﬁhnquMQ ﬁ%ﬁﬂqrﬂuaunrmn;olmw Tfin waTTaunTy
8 (73 [ § v ¢ v ’
wrzunr AR NeaRUMALGTANATEA2aRNN 9 RAU TausAugEaunes duliun

] F { ]
wialrz ey eudidier oo Ser090unr2auau1ege

u&auuﬁaﬂauwr~qm FAITAENTANTY UTUN Q0UTENT, TOAMAERTAINTH
qri Farr =ity W 1wqwaﬂ wiﬂnfmqrntﬂuﬁr.ﬁquua.nrrunqsnrvvaau
Swurilmug  neonou@auratng 9Ty ifaun  Auzon mlnn;mﬂrULﬂuaqvﬂru

J . ' v o ¢ x ) 4 v
nTnua wazlnaas 1 aigledvug duimeiinl suaifvqanelunaud

v gu . 'd 1 4 . 4 v
qﬂmqﬂuglﬂuuﬂamanwrzqm 279278 AT NE  ngIum Wlanguansas
'unTmumﬁhuanquqmqnquﬂuvutruurau WS dwun itz danarnyrsmrla

gtﬁuuﬁﬁuauru1auntﬁuqqtﬂua

\aady  voddaan



iTg)
(Y] ' !
wthtenmaluy . . . ol ;} - ‘ c e 3
?J s

] Q@“N =
UNARLBNAMDINGY \ 2 “ e g
finssulrenin . L e RN SR A . L . §i
TAUNITANTNYT ENBY . 5
TaunTwLuglyTE ey . @

, .
YN
1. v L, . 1
w’ . : 9 ‘
2 ﬂ?z’mﬂ"liﬂ‘i T o =] f o« o o o 0 6
| ﬂ" it %) - p
3, wihwazdSnrawnra 43 FRASUAEAAT AN L AT UT AT 27
¢ )8 |
L, NATTAEONAS TINNT TIUE . 52
il ————————————— — — — — — — — .
 ——————————————————————————————— H’"‘-

5. mrdhnae ] . 82
- a ‘ [ . .
6. mm‘mﬂmuﬂmm HERE IR m . 109
7.  arluesioldiotus | 129

- uEI’WIHVI‘ﬁ'WEIWﬂ‘ﬁ
AN Mﬂ‘ml 1NINEA E]‘”



4
ANTINU

1,
2,
S
L,

S

50,

7.

8.

9.
10.

11,

120

13,

14,

TAUNATAN TS T2 NBY

v = J ¢
ayradguilanfigndlnase . L L. L L L L

v [ 4 gl .
soumnnas L fudindnravngnza sguf iR . . . . .

. v L v
\wruazes TRz angngasguflan , L. L .

. v v I 3
Luquaﬂaqqu?TnmmﬁlﬂanﬂrLﬂqtﬁuanﬁmn - . . .

v £ hx oy AN
NATUInEnE L adaadn L degetunigesyuTlamdl el du

au’]%ﬂ e . ° L] o ) ° [ L] . o () L) o L) . o . .

@] 5 Vﬂ BJ £
uﬂﬂﬁﬂﬁﬂﬁiu?ﬁﬂﬂﬁﬂl@ﬂﬂﬂﬁ%ﬂﬂﬂﬁ%ﬂ?iﬂﬁﬂﬁ%lﬁUﬁHﬁ%ﬁ

v o
o Lmzﬁ\lﬂlﬁuau'\‘ﬁﬁ o o0 & S8 o o 8 0 s s o o

. X v v ¢ v o
l“ﬂﬂﬂﬂﬂﬂﬂﬁ?ﬁﬂauﬁﬁ?ﬁﬂTﬁUﬁﬁﬂTNﬂﬂﬁgﬁ?Inﬂ o o o e
vatil L4 'R & v o
ﬂTSlﬂmauﬂﬁmiﬁuﬁﬂﬂimﬂﬁUﬂﬁﬁﬂ?ﬁﬂﬂﬂlﬂuﬂﬂﬁqﬂfiﬂﬂ
V‘JV v - P il
qmnﬁwauﬂﬁm:ﬁuﬁwnrmﬂﬁUﬂﬁuﬂ11MﬂﬂLuumaagusinﬂ
v:]v ¢ ) 2 4 U
TﬁﬂﬁﬁuﬂﬁWTWuﬁﬂﬂimﬂﬁﬂﬂﬁuﬂﬁﬁﬂﬁﬂluu%ﬂdgﬂiiﬂﬁ

¢ o

v v A 1 4 &
ﬂ1$$h1ﬁﬂuHﬂﬁﬁﬂd?ﬁUﬁ%ﬂfmﬂﬁNﬂﬁﬁNﬁﬂLﬁuﬂﬁdguiiﬂﬂ

. LY . & » o 1
NS T EnATd 2t An s @y suzed gu S lnpign
¢ .
allnqlf;ﬂ.l L[] L] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] ] [ ] [ ] [ ]
A Jv vv
aamgnfiﬂﬂiﬂrnmsqnﬂqsianmq -

. de L My O 1. 1 48 ‘
m'mvl,uazmnmgnﬂnﬂvlﬂwL:Jam'imaummmuwnm

1% v o4 Jdlu ¢ o X
anugdnaadyuf lnailinaruaun ruaewdenasoe . . .

109
111

112
114

115
116
117

116

120

121
123
125

127



1}
FAUNITANTIIUTENRY (91D)

AT Ay

li
!l
i
1

4 = . Wi v ¢
1, M7 LUTUULRLUTYENA il ANt 2D9TIUEUNT I

Nga L TARR W

2. M7l uud
.
24T

Taula

3. dUTuwiluudng e leenulunasen s Tuswsag raugunsungaLns
v, y !

0 wazgg

AULINENTNEINS
RINNINANINYA Y

N

L%
'Y

7h

75

76



iﬁunﬁruuugﬁﬂ::nau

ad v
wuuinn WU
1. larsgrananduiliis

q.Y - ‘

YL UTUEART e e v e e L

2. WERITERUNN .. 53

3, Lang Al . 55

TTTST.IY e . 59

5, WARSD9 TG . 61

N . , f \

6. MTINDIANITIANT QUAUNTUNTAL 3 \& .. 62
5 Qo ¢ - ,

7, NITINRIANIT LD . 65

F’TUEI’WIEWI‘?WEI’]M'
’Q”ﬁﬁﬁﬂﬂ‘imuiﬂﬂﬂmﬁﬂ



	ปกภาษาไทย
	ปกภาษาอังกฤษ
	หน้าอนุมัติ
	บทคัดย่อภาษาไทย
	บทคัดย่อภาษาอังกฤษ
	กิตติกรรมประกาศ
	สารบัญ

