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Theeis Title Ths Roles of the Puklic Relations and
hdvertisement Control Division, Ministry
of Public Health, in the censopship of the

Foud end Drug Advertising

Neme YweSrithawat Itheiravivong
Thosls 4dvisor Mipo MEsin Toyaieetd :
Aopiletant Profoscor Surachana Vivadhpajat
Dopartment . HaritoGang’ /
Aoademic 1581
ABSTRACT

At prasent the a&v@wtigﬁng ham been accepted as akind of
imymrﬁ&nﬁ marceting steategy in. the competitive situation of the’
husiness. Therefore; JTErious pﬁ@ﬂuger@ cchpe%@ againgt one another -
ﬂm.minlimg conpumers’ hearts hy meansg of more striking-atiention
a&verﬁiéemsnt; faig adverdising war meets with mﬁiﬁi@i@m stated
that whether those adverti@ementé are overelaimed and are true to
fact etoe., eumpocially those of food & drugs vhich affects conaumars

Airectlye

The gorerament, therefore, agsigna the authority of the
advertiming sonsideration 4o the Publio Relations and hdvertisoment
Contral Divigion (PAC) which is the unit of the Focd and Drug

Adminigtration, Hinistry of Public Healtho



As far as the case of food & drugs concerns, there ocours
a'qonceptual conflict betwéen advertising agencieg and PAC committee
concerning the inﬁcrpretation‘of the regulationg imposed on the food
& drugs gdvertising. This immensgely afiects the advertising operation
of food &.drugs products beéause the ageﬁcies do not understand what
criterion the PAC cormmitbee udilizes to judge whetner advertl ements
~are overclaimed or deceiti®l etc. 4= for produsers of food & drugs,
they also encounter their problems i;e.’unable'to launch théir
advertising plans ass8cheduled, Unable to reach their‘préspec%ive sales

target because of the dnsdequate advertiszing impact etc.
g (=3

The processes of the research have been undertaken from 2
infofmatign sources i.c¢. the primary information source and the
secondary information SOource. Ih reapect tovthe primary informétion'
éourceg'personal irtérviewing will be utilized andAthe nqﬁmprobabilistics
ganpling method will nelp select samples from 3 sanpling groups N -
the committee of PAC s the wellmexperlenced puver+1~1ng personalities,
and the producers of food and drugs who are advertisers. The secondary
informationfsource gerved as ‘acksup informaﬁion will bg_oollected
from the gxternal source, for example, the rbgulatlons, various
articles on foqd & drugs advértising written vy advertising perSona—,

lities or the committee of PAC, etc.

Having studied the roles of PAC in the censorship of the
Food and Drug advertising, we gained sever ral important points as

followed: The committee of PAC lacks the advertising knowledge;



.

fhere is no certain and appropriate criterion in considering and
controlling the food & drugs advertising. The Lppeal Commiittee and
the Frimary PAC Coamittee are the group ﬂo neticulous and clear
reasons are made in the non-approval of the'advertising copy; the
co=operation of public secters in advertising control is not good.
enough; the advertising eemtrol both in Bangkok and the provinces

is not thoroughly covered; parvs of COnsLMETS lack the knowledge and
understanding in selécting gzooeds; there ie a trena showing that

advertising control on £eod and drugs in the future will be more

stringent.

Some suggestion for the authority'of food & drugs advertising
.cpntrol has been provided as followed:s :The PAC committee shoﬁld
study more of advertising knowledge; the criterioﬁ of food & arugs
ad;ertising control should ve up-to=date, flexible ahd suitable fof
the contemporary‘world; there also should be a certainty for adverti-
sing people ﬁo attach o as a ruleg the.ﬁggéal Coémittee of PAC should
be apart from [thelPrimary one% rdtdoulonsl & clear|réasons should be
made in case that any non-épproval of advertising copy occured so as
to avoid. the consequént probvlemsj the improvement of €he co-operation
among public sectors relating with food & drugs advertising controls
should be undertaken; more tugets and more officials for product
inspection in the @arketplace and sdvertising monitoring bbth in
Bangkok and provinces are needed; consumers should learn how to select
goods raticnally and should participate in helping the society, for
eiample, pointing out and reporiting any dangerous or overclaimed

products to PAC authority for undertaking legal. action.
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