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ABSTRACT

Vinegar is a kind of relish which is used to give a special
flavour. It is necessary for cooking and it is known that almost
every family consumes it. /In addition, vinegar plays an important
role in food preservation, many kinds of sauce making and also
every kind of salad soup. .As viriegar, can be widely utilized, we
should be careful in selecting type of vinegar because perhaps we

possibly select artificial ones which will endanger our health.

This research aims at studying the influencing factors in
purchasing decisiony vinegar consumers' opinien, marketing and
marketing mixy<and; also~the, consumers} jbehaviour in the Bangkok
Metropolitan Area. To analyse and to reply to the hypothesis,
fundamental information wasccollected froﬁ relevant ;governmental
sections; documents and magazine and also included interviews
with the relevant parties conce;ned, as well as consumer

guestionairing.

From this research, it is found that the most important
factor which affects the purchasing decision is quality of vinegar.

The subordinate factors are safety, price and advertisement etec.



In respect of consumers' opinion and behaviour, the most popular
brand among consumers is "BH5." (Or Sor Ror); hence, it is still

the brand leader and has the'most market segmentation now. The
majority of consumers have brand loyalty in the brand which they
used. Reduction of price has a strong influence on sales promotion.
Consequently, most consumers expressed their opinion that advertise-

ments played a great part in their purchasing decision.

To expand the natural vinegar (fermented vinegar and
distilled vinegar) macket, fhere is a need for better co-operation
from both the governmént sectors and private sectors in improving
all deficiencies, espécially providing the knowledge about vinegar
for general public. gonglusively, there is a need for a change
in attitude of consumers away from buying cheap unhealthy type

of vinegar, thus resulting. in a better future for everyone.
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