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ABSTRACT

Presently Thai citizens consume milk on the average of only
about two litres per capita per year, whereas in developed countries

this figure is much highex, as‘milk is eonceived as food that

/

provides complete nutritional value vital to good health there.

To promote citizen's good health is the basis to develop: the
quality of citizen. The Thai government has realized this importance

and thétéﬁf’hés appbinted'a committee to conduét milk drinking
campaign with the. objectlve t; promoté contlnuous milk drlnkLng habit,
especially among chlldrén. The ta;get is to raise per caplta milk
drinking pertyear up tp five litres witﬁ;h'twree years, and-;ver
~increasing. | | ‘ )

W el e o~ . - .
ead e e b

U.H.T. milk plays 51gn1f1caut role™ 1n thlS project as it is
the kin@ of milk that provides high nutritional\yqlue, can be preserved
™, ] i \ _
without refrigeration forha long time, and is very convenient to drink.
. N “» : .
But it is still new and has not yet achieved wide'accepfﬁnce among Thai

v,



peoplg. Product acceptance and confidence are still vague in many
aspécts, namely, regular milk drinking habit besides eating rice
which is the main course has not successfully formed, taste of
natural fresh milk, physiological adaptation for digesting milk is
not éo good that diarhea occurs after milk drinking, including

price level when compared with other food in low purchasing:power
4o 7
consumer group in the present deterlorated economic condltlons.
jf(

These situations give-impetus to search for better methods
that U.H.T. milk can besdisgfibuted to consumers as widely and
efficiently'as possiblé. From/ marketing poiht of view, a product
fhat will be accepted dn the mérk§£pléée must be correctly positioned
and suitable to that market in tetms of both product positioning and

brand-positioning.‘,Researchiﬁg by interviewing consumers in Bangkok
L ¥ v . '
Metropolitan area will reyeal. in which position U.H.T. milk is

1

perceived and how far it is from which existing manufactures have

positioned their product.

Product positiening for U.H.T. milk, whén compared with other

.food product, from research finding, consumers perceive it as
supplémeﬁtary&foqd suitable for-general public for odcasional drinking,

~

for health and for freshness. . When compared with the same.milk

~
A

_catagoryz consumers still cannot well/ differentiate among-various
A N R .
kinds of‘feady-to—drink\milk, because perception in positioning among
N8 s N
U.H.T. milk, pasteurlzed milk, sterillized milk is fairly’elose.
\
Nutritional value, drlnklng convenience and prLsegg?ble period are

N ~

e

positioned very close with each other. But the manufactu ers position
* )



i

U.H.T. milk far apart from pasteurized milk with respect to preservable
period. Pasteurized milk is positioned to be of shorter life and kept
in refrigerators. Drinking convenience, and price level of pasteurized

milk are also positioned far below those of U.H.T. milk.

Mahufacturers of U.,H.T. milk position their brands almost alike
with respect to product itself, and price level. The only differences
are distribution and promotion. However.consumers perceive differently

in some aspects, for example, Thai-Danigh brand is regarded as offering

’

highest nutritional valueg Foremost brand for its drinking convenience,

Mali brand for the lowest price. 6 Furthermore consumers suggest

P

additional needs for better/ quality milk with’ respect to newness and

freshness, higher nutritional walue, delicious taste and lower price

;
e
w &

leVel. . v..l P G . B

P
o

s S
K

Résearéh findings reveal gﬁat consumer behavior of children and
teenageré between fifteen to twenty five years old are alike, but are
different for adults older than twenty five vears.old in terhé of
purchasing behaviop, quantity purchased, purchasing place, and purchas-
ing frequency, including drinking behavior‘in different period of time,

and taste they like,

i .
LR < N
- i

From this research, it is’ suggested.that

o

1. Product™“: The manﬁfééturgrs should"keep quality standard
S o
that Ehe«milk‘mpst always be new and fresh, flourished of mnitritional

= v

S . . : v
value, and suitable to Thai- taste. Theserquality must be consistent
. - * oo T ’ >
or even better. Furthermore product aﬁplisations should be introduced

LR

A
to consumer's knowledge.



(=]

2. Price : Even though nothing can be done on price level at
this present time, but for the future, the manufacturers should find
ways to reduce production cost without sacrificing quality so that the
selling price can be lowered to be affordable by low purchasing power

consumers. ‘ /

7
3. Place/Distribution : The manufacturers should emphasize

that U.H.T. milk is convemnience goods’ and distribq}e as such,

L
T

4, Promotion : Besides consumer promotion and dealer promotion

which have been extensively carvied out in.all forms, there should be
additional measures .tO creage new im?ges'in‘pﬁoquing milk drinking
habit so that the goVérnment's,milﬁ’drinking promotion campaign becomes
4 o ' .
fruitful within® short peyiod of [ time Furthermore consumers should be
Z .

’ éddcated so that diffepent kinds. of ready-to-drink milk can be clearly

differentiated and correctly triderstoods
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