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Thesis Title Consumers' zttitude in Bangkek mcetropelitan -

area tov.rds siterilized UoHLT. Milk

Name Migs Chittraporn Siripipat
Theais Advisor Mr. Surapat Vacharapratiep
Department Narketing

Academic Year

-U.H.T. milk can be considered as a useful liquid diet for
human body growth, &inge it contains necessary ingredients for the
body, and high degree of food nourishment. DBesides, it is also a
kind of drink that quénches our thirst. In the meantime, conéumers,
men and women, young or old; have turned to pay attention to matters
concerning the degree of milk nourishment. The case can be seen during
the past 10 years, when the number of milk consumers among Thai people
have surged. This kind of milk renders many good things to health, ‘
and alsoc makes strong and healthy citizens, who shall become a major
force of the country. Consequently, the author pays attention to
matters concerning the U,H.,T., milk, as it"is a useful and convenient
diet drink; including'the“stroage which needs not to 'bBein a low

temperature place.

The'study aims to investigate certain aspects of the business
and it helps to guide new investors who wish to introduce new marketing

techniques and the product development.

From this study, it indicates that the marketing of U.H.T. milk



is the Oligopoly where the product has some similarities. For

the chanels of distribution it can be divided into distribution by
agent, by general agent and distribution by producer. The pricing
of U.H,T., milk is the same level because U.H.T. ia a product which
can be substitute among brand. For promotion, each brand emphasizes

different points and uses television as a major media.

The result of thise research eglious that the target group of
consumers are children and grown up of Doilh sexes i.c. male & female
teenage. Behavior of purehasing, the most consumers buy U.H.T, milk
by themselves. The caoasunmérs like to puxchase from local grocery
and the convenience in/purchasing is good. The factor strongly
influence consumers' purchasing decision on U.H.T., milk is the taste,
The most consumers prefer the Nongpo brand and préfer the cﬁololate

taste alsc think that the U H.T, milKk's price is fairly price.

Prom this researchrit is suggested fhat eoe

l., Por production, ithey should to bulld confidence in quality,
standard of milk, quality control and to produce new taste of U.H.T.
milk., -

2. Por pricing,. they ougth to produce several quantity of
U.H,Te milk for consumers to have many choices to choose.

3. 'For distribution, they ought to pay more attention to the
grocery near houses of consumers also the convenience in purchasing.

4. For promotion through mass media such as televiseion,
magazines and posters have strong influence on the market. For sales
promotion, they ought to promote to consumers and traders, the ways to
promote to consumers are coupons, premiums, spgcialty, contest and the
ways to use in promotion to traders such as discount, competition,

premiums.
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