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Net Sales (MB) 122,100 | 24,730 | 27,560 | 33,140
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2540 2541 2542 2543 2544 2545 2546
Export sales volume (‘000 ton) 150 275 281 318 362 461 429
Export sales growth (%) 248 83 2 13 14 27 -7
Total domestic market share(%) 33 35 35 35 38 41 45
- PE market share (%) 36 40 37 38 41 46 46
- PP market share (%) 29 29 31 32 35 35 35
No.of claim/complaint (case / 147 76 67 66 55 48
Million tons of sales) ’
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