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ABSIRACT

The main purpese ©f this stﬁdy is to %urvey‘the attitudes
of consumers in thesBangkok Metrcpolitan Area towards conned-
chicken producis. Data were collected from guestionnaires
which provided answers on queétioﬁs concerning the product,
the price, the channel of distribution, and the sales promotion.
The study also surveyed other related factors directly and
indirectly affecting the canned-chicken buéiness. It is expected
that the study will contribute to the improvement of canneéd-
chicken products according to the reguirements of the consumers
and will help to guide new investors who wish to introduce new

and improved marketing technigues,

For data collection, questionnaires were distributed to
a sample of five hundred people living 'in Bangkok. The samples
were dividea into religions and income groups. Information were
also collected from the government as well as the private sectors
involving in this businesg. Then the data were analysed by means
of various statistical techniques. The results of the study

can be summarized as follows:



1. The majority of consumers have never bought canned-
chicken.

2. The difference in income level is unrelated to the
question of buying or not buying canned-chicken, but the
difference in religion was found to be related thereto.

3. Consumers are more interested in the flavour rather
than the price of canned-chicken.

4. The buying freguency is inconsistent for most
CONSUMers.

5, Differences dn income and religion are related
to the frequency ofsbuying cannedjchicken.

6. Most consumers prefer to buy 1-3 cans at a time,

7. Differeaces dn inceme and religion are unrelated to

the quanlity of each purchase.

The study also indicates that the most essential data
to be considered.in develcping marketing strategy and plans
are as follows:

1. The Buddhist group and the income group of 9,000
Baht or more represent the major consumers éf canned-chicken.
There ié a choice of preference Ifor curry-canned-chicken which
is usedy in pléce of fresh-foode.-Most conswners normally buy

the products from éupérmarkets and_ place considerable importance

to the flavour.

5. 'The manufacturer of canned-chicken products should
place emplasis on flavour and quality. The price should not be
too high or too low compared to that of the competitors because

the taste has greater influence on consumers' dicision than the



price. Distributions should be made through all channels and
in particular through supermarkets. With regard to promotion,
manufacturers should utilize all forms of media to advertise the
products and convey to the consumers and potential consumers that

canned-chicken is a quality product suitable not only for special
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