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SRIWANNA PANYASA : THE BUSINESS OF THE RADIO ADVERTISING : A CASE
STUDY OF THE AIRFORCE CHIANG RAI 015 RADIO STATION. THESIS ADVISER :
ASSOC. PROF.PANA THONGMEEAREKOM Ph.d. 148 pp.

This study examines the process of radio commercial time selling,
looking specifically at its nature and its yields. The study also addresses
problems related to the radio advertising business and proposing solutions to
the problems.

This gualitative research is a case study of the Air Force Chiang Rai
015 Radio Station. Data were co l; v the following three methods:
document research, in-depth in he people involved, and
participant observation with.t king as a staff. To gain a
clear, accurate picture of ti were then analyzed using
various conceptual and thee@

Results indicate tj e radi Jrinl ;ﬁ“ time is both public and
private commodities. adie C. Ol t Es\'so in onsidered industrial.

In the radio advertising & involved. The radio
station can be an ownexmgfa dtdicls, anda SoN ad a consumer. Its
primary income arises froj _ i ’ . ions through investors and
bidders, the middlepeopif'. ! ' f > A\ rn, earn profits from

transactions through brokef#s
time to advertisers or sg
from this business result
involved.

ationship among the parties

3 \K for retailing the commercial
‘\:ﬁk at, interests arising

Competitive pricind 1.f?f“ﬁ~r-~ ha® should be solved by

negotiating, enhancing the quallfs=ot £h roducts and providing appropriate
services. Another problem is=flefrtiic s ent and state enterprises tend

to misuse their exclusiye : 5 Ifor their own profit.
Granting the station QWielShp—io=—ine=—prtyare—aeed 4s, therefore, a
solution to this probkefil
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